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Floods Cripple Alfalfa Operations 


CROPS DROWNED, MEAL OUTPUT 
CUT BY HEAVY MIDWEST RAINS 


40% Decrease in Alfalfa Meal Production Seen; Kaw 
Valley Dehydrating Drums Idle; ADA Secre- 
tary Reports Permanent Damage 


KANSAS CITY — Continuous rain- 
fall and flooding rivers brought the 
alfalfa dehydrating industry in the 
important Missouri-Kansas-Nebraska 
area to a point of near catastrophe 
this week. Practically no meal is be- 
ing made in Kansas and Missouri now 
and very little in Nebraska. Much 
acreage has been flooded and perma- 
nently ruined. 

This area has had two consecutive 
months of wet weather, which has 
broken rainfall records in most places 
and which shows no sign of abate- 
ment. Each wet day at this time of 
the year means great loss in produc- 
tion, and the season is so far advanced 
now that the industry cannot make 
up what has been missed. 

With the production season almost 
half over, it is certain that the year’s 
national output of alfalfa meal will 
be about 40% below that of last 
year, even with good weather here- 
after. If the rains continue the deficit 
will be greater. 

Last year’s dehydrated alfalfa meal 
production, according to government 
figures, was about 900,000 tons. 

Sixty per cent of this amount will 
have to be stretched very thin to cov- 
er the needs of formula feed manufac- 
turers in this year of heavy sales. 

Hardest hit section of the nation 
has been the Kaw River Valley in 
Kansas, a prime producer of dehy- 
drated meal, where floods have inun- 
dated many cities and towns, covered 
alfalfa fields and put many plants 
under water. Of the 30 dehydrating 
drums in the Kaw Valley, none are 
now operating or have any hope of 
doing so for some time. os 

Similar conditions exist in south- 
eastern Kansas, where the watershed 
system drains into the Arkansas Riv- 
er and along the Missouri and Mis- 
sissippi rivers in the state of Mis- 
souri, also the location of numerous 
dehydrating units. 

Production Delayed in Wide Area 

Although there are no floods of such 
consequence in Nebraska and Colora- 
do, production has been delayed there 
by continuous rainfall also. The same 
conditions stretch northward through 
this section to the Dakotas and south- 
ern Minnesota. 

“Floods and excessive moisture in 
the Midwest have cut production of 
dehydrated alfalfa meal about 50% 
to July 1 as compared with last year,” 
Lloyd Larson, secretary of the Amer- 
ican Dehydrators Assn., Kansas City, 
said this week after making a sur- 
vey. “A large part of this deficit has 
occurred in Kansas, Missouri and Ne- 
braska, but in addition Oklahoma 


production is off about 65% because © 


of a variety of causes including 
drouth and insect damage. 

“These losses come on top of a 
smaller production in the earlier ma- 
turing sections. Transfer of alfalfa 
acreage to cotton in southern and 
western areas, plus extreme drouth 
conditions earlier this year in Texas 


and New Mexico, substantially re- | 


duced earlier tonnage.” 
The effect of the floods will be to 


cause permanent damage to many | 


fields and remove them from produc- 


tion for the rest of the year, the ADA 
secretary added. Several thousand 
acres in the Missouri and Kaw river 
valleys will be a total loss this year, 
Mr. Larson said. 
Effect on Market 

The floods had an important effect 
on the market this week. With very 
little new meal being produced, prices 
jumped sharply. The best offerings 
of 17% dehydrated meal with guar- 
anteed A content were $56, up $3, 
for next week, and very little was 
available at that price. Sales were 


| made up to $60. Most sellers were out 


of the market. There was somewhat 
less strength at Omaha because the 
Platte Valley production was continu- 
ing on a limited scale early this week, 
but these plants also were shut down 
by the end of the week. 

Several dehydrators feel that if 
another week of wet weather prevails, 
dehydrated alfalfa meal of any qual- 
ity will be extremely scarce next 
winter. 


FEEDSTUFFS FEATURES 


Why Feed Dealers Don’t Get Maxi- 
mum Value, Top Profit 


OHIO POULTRY SCHOOL 


COLUMBUS, OHIO—The 26th an- 
nual Flock Selection and Pollorum 
Testing School will be held at the de- 
partment of poultry science at Ohio 
State University here Aug. 13-17, 
E. L. Dakan, chairman of the depart- 
ment, has announced. 


* the 


Price Control Extension Appears 
Certain; House Version Delayed 


By JOHN CIPPERLY 


Washington Correspondent of 
Feedstuffs 


WASHINGTON — Debate on the 
Defense Production Act continued in 
House of Representatives this 
week, killing the hope that this cham- 
ber would report its version of ex- 
tending control legislation and send 
its bill to House-Senate conference 
over the weekend. It now appears 
that the House will extend debate into 
next week before completing action. 

In other respects, the House action 
is following the pattern reported be- 
low, and the only hope of administra- 
tion victory in any respect appears to 
be in the probability that the House 
will permit the existing rollback on 
beef prices to stand. 

This week in debate the House 
voted to ban use of slaughter quotas 
on livestock. If this ban is finally 
approved in the House, it will bring 
the House and Senate bills into com- 
plete agreement in this respect and 
will insure the continued ban in the 
bill that goes to the White House. 


SCHOOL FUND OVER 
$100,000 


The $100,000 mark was passed this 
week in the collection of funds for 
a National School of Feed Technol- 
ogy at Kansas State College, Man- 
hattan. When the fund reaches $125,- 
000 work will begin on building the 
feed mill that will serve as the 
nucleus for the course of instruction 
in feed manufacturing at the college. 
Details of the current status of the 
campaign appear on page 6. 


Other amendments by the 
administration included a two-year 
ban on imports of butter, cheese, 
other dairy products, rice and oil 
bearing materials except petroleum 


| 
| 


when such imports would impair the 
working of domestic price support 
programs. 

The House took away administra- 


(Continued on page 4) 


Floods Disrupt Feed Business 
in $.W.; Mills Forced to Close 


KANSAS CITY — Heavy rainfall 
flooded Kansas rivers disastrously this 
week and had a considerable impact 
on the feed industry. Not only was 
the alfalfa dehydrating industry dis- 
rupted, but many flour and feed mills 
were forced to shut down by the high 
water. 

At the same time transportation 
was practically halted. All rail traffic 
west of Kansas City was suspended, 
and the only freight service to Kan- 
sas moved across the southern and 
western borders of the state. Truck 
traffic was held up in the same way 
as the high water covered rail lines 
and highways. 

The collapse of the freight traffic 
had a pronounced effect on millfeed 
values in Kansas City this week. 
With the largest source of supply for 
this market shut off by the flood, 
prices advanced sharply. Bran soared 
to $54.50@55, $450@5.25 over the 
low point of July 10, and shorts were 
up $2.50@2.75 to $63@63.50. 

Mills Shut Down 

Mills along the Kaw Valley suffered 
more than others. Flour and feed 
plants at Salina, Manhattan, Junc- 
tion City, Abilene, Topeka and a 
number of other points were shut 
down by the excess water. 


In the Kansas City area, floods 
broke into one of the major indus- 
trial districts and forced the closing 
of five feed mills while others shut 
down July 13 because the rail tie-up 
made it impossible to be assured of 
shipment of loaded cars. The remain- 
der of the mills were so situated 
that they could continue production. 
Three of the city’s flour mills were 
in flood trouble and closed; the rest 
were operating. 

How long the tie-up of production 
facilities would last depended on the 
extent of further rainfall. Dry weath- 
er would restore normal conditions 
at most mills within a few days, but 
the weather forecast was not encour- 
aging. 

The excessive rainfalls has hamp- 
ered the harvesting of the hard wint- 
er wheat crop in Kansas, the largest 
producing state. As a result, there has 
been some further loss of yield from 
too much moisture, to accompany the 
damage done earlier in the growing 
season by drouth. Movement of the 
new crop to market has been slowed 
down for the past fortnight by the 
continuous rains, but this week it 
came to a complete halt when rail- 
road connections in eastern part of 
the state were severed by floods. 
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The Farm Feed Plant Again 


IDDLE western agricultural schools and experiment stations, in co- 

operation with the United States Department of Agriculture and utili- 
ties companies, are continuing to publicize developments concernirg a “com- 
pletely automatic feed grinding and mixing system” for farm se. News 
releases from these sources, sent to papers with farm circulations, are 
worded in an optimistic if not glowing style, sufficient to arouse in the farmer 
the rosy hope that the time is approaching when he can push a button and 
solve his feed supply problems. 

We commented last April on this subject, citing publicity emanating 
from the Electric Research Farm at the University of Wisconsin and a sub- 
sequent article in the Country Gentleman. Our comment at the time-was 
that the investment called for in such an installation (estimated last fall 
at $5,000 or more) would be high for a facility that would be operated only 
once a week and would stand idle the rest of the time. There are not many, 
if any, “average” farms on which it would be at all practical. 

Recently, both the USDA and the University of Illinois have ‘sent out 
news stories on a research project atthe latter institution which apparently 
is identical with the previously publicized work in Wisconsin. The Wisconsin 
study was financed by the Wisconsin Utilities Assn., but handled by the 
agricultural engineering department of the university. The Illinois release 
states that its research on the project “has been conducted cooperatively 
by the University of Illinois department of agricultural engineering, the 
Public Service Co. of Northern Illinois and the U.S. Department of Agri- 
culture.” The story on the Illinois work issued by the USDA publicists does 
not mention the utility, but states that the project is a joint effort of the 
USDA and the Illinois Agricultural Experiment Station. 

* * 


HE University of Illinois release says, in part: “It probably won't be 

long until you can use convenient, low cost electric power to grind 
your feed on your own farm. Three successful test installations of automatic 
feed grinders in Illinois indicate that getting feed from storage to feeding 
bunk without a shovel is now in the farm labor saving picture. With electric 
power and automatic controls, your feed will be taken from the bin, ground 
and mixed and loaded on the wagon or into the bunk while you do other chores. 

“| . When finally developed, automatic feed grinding should be as 
convenient as an automatic pressure water system, which also uses small 
pumps and motors. Plans are being designed to make this grinder part of 
a complete building and feeding unit. 

“. . . A conveyor takes ear corn from the crib and drops it into an auger 
attachment mounted on a small hammermill. The hammermill blower deliv- 
ers the ground corn or mixture into self-feeders, a feed wagon or a feed bin. 
Blending equipment has been designed that will automatically measure shelled 
corn, oats, protein supplement and antibiotics as they are fed into the grinder. 

“All you have to do to grind your day's supply of feed is to push a but- 
ton and start the grinder.” ' 

The USDA release says much the same, except that it makes no claim 
that antibiotics or other trace materials can be handled with the farm equip- 
ment. It too, however, emphasizes the ease of the operation. “This system 
enables a busy farmer to put electric power to one more good use while he 
is free to do his other chores,” the USDA assures its constituents. “All he 
needs to do is to push a button to turn on the electric power and the system 
stops automatically when the day’s grinding is done.” 

The USDA also reports that several farm equipment manufacturers 
are already working on systems based on the general principles of the experi- 
mental setup, that can be commercially produced at reasonable cost “to 
bring push buttom feed processing to the farm.” 

Neither of the stories gives any intimation of what the installation cost 
‘would be, although the Illinois release rather optimistically estimates that 
“on the basis of the average rural rate” for electricity the power cost would 


be less than 1¢ a bushel. 
* * * 


E do not mean to present these developments, or claims, to our read- 
ers in a flippant manner. All of us have witnessed even more won- 
drous demonstrations of the machine age than this, and many or most of 
the inventions were regarded as impractical or worse in their beginnings. 
When, as and if feed can-be manufactured on the farm cheaper and as nutri- 
tionally efficient as it can by feed companies, undoubtedly that is the way 


it will be done. 
That time, however, is not here. We would guess that it will not arrive, 


for the feed industry is making progress, too, in better and more economical 
production methods, and the entire process of formula feed manufacture 
more and more demands specialization. The farmer who expends several 
thousand dollars on a feed plant for his own use in a vast majority of cases 
will be producing less economically than his neighbor who patronizes his 
professional feed man. 

Feed associations and feed companies should have accurate figures on 
feed production charges and feed efficiency to present to farmer customers 
for comparison, whenever this optimistic propaganda is put out to the feed- 
ers. All things considered, it will be a rare instance when such a comparison 
will not be greatly to the disadvantage of the home mixer. 


FEEDSTUFFS 
FORMULA FEEDS: HOW’S BUSINESS? 
FEATURE 


Formula feed business was good again this week in most sections of 
the U.S. However, excessive rains and floods in Missouri and Kansas seriously 
disrupted production, sales and shipments in parts of the Southwest. Poultry 
feed sales continued at a high level, with broiler feed demand particularly 
good in some sections. Turkey feed business also held up well, and hog feeds 
continued to move in good volume. Dairy feed sales remained quiet except 
in dry areas of the Pacific Northwest. Ingredient markets were mostly firm 
to stronger in the latter part of the week, and formula feed prices were 
being raised. For the week ended July 10 the government's grain price index 
was up five points to 242.5 while the feedstuff price index was down about 
one point to 238.7 (Ingredient markets are covered in detail on pages 58-61.) 


Here are formula feed market summaries by areas. 


Southwest 


Continuous rains and the worst, 
most consistent flooding in the his- 
tory at many points in Kansas and 
Missouri disrupted formula feed busi- 
ness in the area this week. Produc- 
tion schedules, wholesale and retail 
sales and rail and truck movement 
were thrown completely out of line 
in the affected districts. 

Most plants along rivers in cen- 
tral Kansas, eastern Kansas, parts of 
southern Kansas and central Mis- 
souri were directly affected by the 
floods. High water in or around build- 
ings made it necessary to close down 
operations. 

In adajacent drier areas produc- 
tion was hampered by what railroad 
agents in Kansas City describe as 
the worst rail tie-up due to weather 
in history. Railroads were having ex- 
treme difficulty routing cars of in- 
gredients into mills that continued 
in operation and were far behind or 
had stopped moving out the loaded 
cars of formula products. 

At most of the large Kansas City 
units, production of formula feed con- 
tinued until Thursday and cars were 
loaded, but practically no cars were 
moved from the mill yards or switch- 
ing points by the railroads. Several 
plants were under water in Greater 
Kansas City, and the remainder of 
the industry in the second largest 
feed producing city in the country 
was expected to be closed down by 
Friday night. 

Sales of formula feed slackened 
somewhat early this week and the 
pace was not altogether regained 
later. Heavy rainfall left country 
roads in poor condition, and retail 
marketing of formula feeds was light. 
Markets were strong, particularly 
corn and millfeed. Thus formula feed 
prices were advanced 50¢ to $2 ton in 
the Southwest. Sources of ingredi- 
ents such as millfeed were out of 
production at many points in Kansas 
and Missouri, and offerings were 
sharply contracted. Even though in- 
gredients might be obtainable on the 
market, it was completely up to the 
flood and rail situation as to wheth- 
er the purchases could be shipped to 
the destination of the purchaser. 

In states outside of the flood dis- 
tricts, demand was good for feed 
products, and production was near 
normal for this time of the year. 
Broiler feed demand continued par- | 
ticularly good, and Arkansas and | 
Louisiana customers of mills in Kan- 
sas and Missouri were running out of 
feed because of held up shipments 


from the flood area. Consequently, 


chain units were switching orders 
from plants in the flooded regions to 
southern units, and production was 
expected to be heavy in the South. 


Northwest 


Formula feed sales in the North- 
west continued at a good rate this 
week. Poultry, turkey and hog feeds 
all were reported to be moving in 
good to excellent volume. 

Generally, dealers did not show 
much interest in buying ahead, but 
demand for quick shipment was 
strong. Order backlogs were down for 
many dealers, although some con- 
tinued to operate from previous book- 
ings. 

It was felt that many dealers hesi- 
tated to buy ahead because of peace 
prospects and their belief that prices 
might weaken. Meanwhile, ingredi- 
ent prices late this week were firm 
to stronger, and formula feed prices 
were being raised $1@2 ton. 

Chick starter feeds continued to 


-Move out in very good volume, an 


unusual situation for this time of 
year. Grower feeds also sold well. 
Sales of hog concentrates remained 
good to excellent. And turkey feed 
business generally was very good. 

Sales of dairy feed were quiet, in 
line with the seasonal pattern. But 
some manufacturers felt that the 
volume was better than normal for 
this time of year. 

With business for the most part 
continuing a good pace, some feed 
men believe that this will be an out- 
standing year for the industry. 

Production this week was heavy. 
Some manufacturers reported that 
directions from dealers with orders 
on the books were up, and mills were 
busy meeting spot demand. Plants 
were being operated six days. 


Central States 


Central states formula feed manu- 
facturers have trimmed their order 
backlogs down to around a week's 
grinding time in the last fortnight, 
but still classify business as good. 

Demand for feeds is not holding to 
the breakneck .pace of the month of 
June, with some dealers experiencing 
a slight tapering off, growing out of 
the Korean situation. Many users 
want to keep fairly close to shore to 
see which way prices are going to 
turn. 

Mixers as a rule can see no big price 
break ahead, however, and even were 
boosting prices,around 50¢ a ton this 
week, with the chances good that 


(Continued on page 62) 
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CORN DISTILLERS 
DRIED SOLUBLES 


THE APPROVED NUTRITIONAL BOOSTER FOR 
POULTRY, TURKEY, CALF AND HOG FEEDS 


AVAILABILITY... 


Guaranteed IMMEDIATE SHIPMENT . . . will also 
accept orders for July, August, September delivery 


PRICE e(SACKED-100’s) 


RATE BASING POINTS 


Roch. Utica Balti. Phila. Albany New York Boston 


Syr. Va. Cities 
$61.50 $61.80 $62.00 $62.20 $62.30 $62.60 $63.00 


ESTIMATE YOUR COST AGAINST DESTINATIONS LISTED BELOW: 


76.89 


ALL OFFERINGS SUBJECT TO CONFIRMATION 


rite, Phone or Wire Your Order to: 


INDUSTRIES INC. 
CORPORATION 


“FEED SALES DIVISION, 1429 WALNUT ST., PHILADELPHIA PA. 


| 
Birmingham 79.10 ‘ 
Montreal 68.48 a 
Cincinnati, 70.14 New Orleans... «78.46 
Des Moines................ 77.54 
Fort Worth 79.99 San Antonio 81.92 
- Gp... .......... 
~ 
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Price Control Extension 


(Continued from page 1) 


tion authority to buy and resell com- 
modities at less than the ceiling price 
or, in the case of agricultural com- 
modities, at not less than the price 
qualifications already existing as to 
CCC stocks. 

It also took away any power of 
the price administrator to subsidize 
agricultural commodities, and it re- 
fused to permit the government to 
use subsidy funds to keep high cost 
or marginal producers in operation 


when they could not price out their 
products under any OPS price ceil- 
ings. 

This week it appeared that a broad 
area of agreement had been reached 
between Office of Price Stabilization 
officials and members of the House 
Agricultural Committee indicating 
that controls legislation will be ex- 
tended. 

The basis of the compromise with 
the congressional farm leaders is this: 
(1) there will be a definite ban on 
further rollbacks on meat prices 
which were scheduled to go into ef- 
fect in two additional reductions Aug. 


1 and Sept. 1; (2) there will be a 
definite ban on any other rollbacks 


on prices of all other agricultural 
commodities; (3) the congressional 
farm bloc withdrew its fight to halt 
rollbacks on manufactured goods and 
products. 
Bitter Fight Possible 

The foregoing is the broad general 
groundwork for a compromise be- 
tween Congress and the administra- 
tion, but because this area of com- 
promise exists is no reason to believe 
that there will not be a bitter floor 
fight on several other issues which 
probably will go against OPS. These 
issues are largely those created by 
the price agency's administrative ac- 
tions. 


requirements. 
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NEW RAY EWING BROILER MIX 


built especially for Hi-energy Broiler 
and Fryer Rations 


Hi-energy broiler and fryer rations, because of their high 
calorie, low-fibre content, require a specific, precise level of 
vitamin fortification to obtain best results. It has been indi- 
cated by nutrition authorities that because of the more 
rapid growth on these high-energy diets, chicks require ap- 
proximately one-third more of the essential vitamins than 
they do on conventional diets). RAY EWING BROILER 
MIX has been built ESPECIALLY to help meet these 


For several years we have conducted hundreds of tests with 
various hi-energy formulas. RAY EWING BROILER 
MIX has been built around the KNOW-HOW gained from 
this research and in this product we are passing our experi- 
ence on to you. Order your supply of RAY EWING 
BROILER MIX NOW! 


Take advantage of our FREE Formula and Nutritional Service. 
Contact your local distributor of RAY EWING Products today. 
He willbe glad to assist you in building better feeds for great- 
er profits to you and your customers. 


‘THE Ray Ewing COMPANY 


1097 SO. MARENGO AVE., PASADENA 5, CALIFORNIA 


Issuance of price ceilings for hogs 
by OPS is held up in a dispute be- 
tween the U.S. Department of Agri- 
culture and OPS over seasonal differ- 
entials for this commodity. In the 
meantime the hog price is believed to 
have penetrated the parity ceiling 
level if no seasonal differential was 
to be permitted. The USDA insistence 
on a reflection of seasonal differen- 
tials now blocks the issuance of this 
order. 


INTERNATIONAL MINERALS 


ACQUIRES ISCO CHEMICAL 


NEW YORK—AIl assets of the Isco 
Chemical division of Innis, Speiden 
& Co. of New York became the prop- 
erty of International Minerals & 
Chemical Corp. and were transferred 
at a meeting of officers and directors 
July 2. 

All other assets of Innis, Speiden 
& Co. became the property of Innis, 
Speiden & Co., Inc., a wholly owned 
subsidiary of International Minerals 
& Chemical Corp. 

Directors of Innis, Speiden & Co., 
Inc., are W. H. Sheffield, Jr., J. P. 
Margeson, A. Norman Into, R. P. 
Resch and N. C. White. At its first 
meeting the board elected the follow- 
ing officers: Mr. Sheffield, president; 
D. S. Cushman, vice president; Mr. 
White, vice president; G. S. Hamilton, 
secretary, and Edward Tubbs, treas- 
urer. 

Officers appointed by Mr. Sheffield 
are Mr. Cushman, general manager; 
F. T. Shanahan, personnel manager; 
M. H. Quartz, assistant treasurer; C. 
M. Edwards, assistant secretary, and 
E. M. Crowe, assistant secretary. 

Operations and responsibilities will 
continue substantially unchanged, the 
firm announced. 

E. S. Browning Co., Inc., a wholly 
owned subsidiary of the former Innis, 
Speiden & Co., becomes a wholly 
owned subsidiary of the newly formed 
Innis, Speiden & Co., Inc. 


GRAIN PROGRAM SLATED 
BY PALMETTO MILLERS 


FLORENCE, S. C.—The Palmetto 
Millers Assn, has released plans for 
a membership drive and a program to 
standardize processing of grains. The 
association was formed recently 
among millers of flour, feed and corn 
to exchange information on methods 
and raw materials procurement. 

The organization will be especially 
helpful to farmers and grain dealers, 
according to George S. Harrell, Flor- 
ence, president. F. M. Elmore, Flor- 
ence, vice president, and Perry M. 
Brown, Rembert, S. C., secretary- 
treasurer, have arranged a meeting 
to be held in Sumter, S. C. July 18. 
Clemson College and the South Da- 
kota Department of Agriculture are 
cooperating in the association's ex- 
pansion plans. 


SWINE DYSENTERY 
Key steps in preventing swine dys- 
entery are sanitation and isolation, 
says a University of Illinois veter- 
inarian. 


DEHYDRATED 
M ALFALFA MEALS 
Car Lots—Truck Loads 
Distributors for 
MINNESOTA 


NORTH DAKOTA 
SOUTH DAKOTA 


MANEY BROTHERS 


Whatever your present judgment might be concerning millleed inuentories, we are ready to 


serve you with either spot or deferred feed, cath or futures. 


602 Board of Trade Buliding 


Kansas City, Missouri 


—Jorrg Parks 
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TIME-TESTED... 


TIME-HONORED... 
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DEHYDRATED ALFALFA MEAL 


In the dehydrated alfalfa meal industry, 
time is measured from a day in 1932 when 
the W. J. Small Co., Inc., began operations in 
a plant at Neodesha, Kansas. 


Since that day, constant improvements in 
. product and service have helped Small’s Dehydrated 

Alfalfa Meal retain and expand its leadership. The 
Small Company was first to assure a dependable supply of 
dehydrated alfalfa meal . . . first to guarantee Carotene content year ‘round... 
first to work out a system of storage geared to the buyer’s shipping schedule 

- first to safeguard Carotene content by cold storage. Today, as always, 
Small’s Dehydrated Alfalfa Meal is processed, stored and shipped with that 
extra care that insures top quality. Today, as always, Small’s Dehydrated 
Alfalfa Meal is First Choice with discriminating buyers. 


THE W. J. SMALL COMPANY, INC... 
KANSAS CITY, MISSOURI 1200 GQAK [STREET 
SALES DIVISION 


DEHYDRATED ALFALFA MES 
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Feed School Pledge Card 


In consideration of the gifts of others, we pledge the 
following amount of money to be paid Kansas State College 
for the specific purpose of building a mill and school for 
Feed Technology. 


REPRESENTATIVE 


PAYMENT PERIOD 


Contributions should be sent to Maurice Johnson, chairman, Feed Tech- 
nology School Advisory Committee, Staley Milling Co., Kansas City 16, Mo. 


Success of Feed School Fund 
Drive Seen; Total $100,200 


The fund to erect a feed mill to | 000 mark, the committee in charge 
serve as the basis for a National of the campaign reported this week. 
School of Feed Technology at Kan- | Thus, the total is well on the way to 


sas State College has passed the $100,- | the $125,000 figure needed to start 


FORTIFIED CONDENSED 


healthier, 
more profitable 


ON ALL 5 BROWNING TURKEY FARMS in Win- 
chester, Ky., Broad Breasted Bronze Turkeys are 
fed a planned diet of Blue Ribbon Special. Feed- 
ing of Blue Ribbon starts in the brooder stage and 
continues for 5 months. Fall finds the Browning 
Pure-bred back on Blue Ribbon getting a quick and 
profitable finish for market. 


Normal diet is 1 
other diseases are 


this proof of performance INCREASE profitable 


prehite 
for wana pro Pig 


and poultry breeders CIAL for general feeding. 


write for 
PRICES 


turkeys 


pigs, 


building the model plant and enroll- 
ing students. 

This week’s contributions added 
$8,000 and came from 11 different 
contributors, seven of which are for- 
mula feed manufacturers and three 
allied trades firms. The remaining 
contribution came in the name of a 
young man who will enter the school 
as a student in the feed milling course, 
William Lee Bailey, son of Paul 
Bailey, general manager of the To- 
peka (Kansas) Mill & Elevator Co. 

Contributions this week raise the 
fund total to $100,200. 

Success Appears Assured 

With the fund less than $25,000 
from the starting point goal, the suc- 
cess of the campaign seems assured 
since a number of pledges of contri- 
butions have been made but the 
money not yet received. It is expected 
that the total over-all goal of $200,000 
will be reached eventually, but the 
immediate need is to hit the $125,000 
level so that an actual start on the 
project can be made. 

The committee in charge urged all 
those who are planning to send con- 
tributions to do so as quickly as 
possible. It is hoped to get the mill 
started by the end of July. 

Contributions should be sent to 
Maurice Johnson, Feed Technology 
School Advisory Committee, Staley 
Milling Co., Kansas City 16, Mo. 


BUTTERMILK 


RANGE VIEW ON THE 
BROWNING TURKEY FARM 


GREATER GRAIN INTAKE! Blue Ribbon builds 

petites, thus producing turkeys above average in 
health, weight and amount of white meat. This is 
the main reason for Blue Ribbon’s use on the 
Browning farm. Other important reasons are in- 
creased egg hatchability, and disease protection. 


part Blue Ribbon and 9 parts 


grain, machine mixed. Turkeys with Coccidiosis and 


fed a special Blue Ribbon diet. 


poundage, egg hatchability and to lower 
mortality order Blue Ribbon Special. It’s carefully compounded 
to give your stock the vitamins and minerals necessary for 
healthy, profitable growth. 3 types available. FORTIFIED PIG 
BUTTERMILK with vitamins D&G, FORTIFIED CHICK 
BUTTERMILK with vitamins D&G and BLUE RIBBON SPE- 


tu d ucks 


Following is a list of the newest 
contributions to the fund for the 
school] mill: 


$1,000 
Colorado Milling & Elevator 
1,000 


Cooperative Grange League 


William Lee Bailey, Topeka, 

Faultless Milling Co., Spring- 

100 
Chas. Pfizer & Co., Inc., 
Shellabarger Feed Mills, Sa- 

ve 250 
United Cooperative Farmers, 

Inc., Fitchburg, Mass..... . 100 
Wendland Grain Co., Temple, 

200 
Wilbur-Ellis Co., San Fran- 

250 
Previously reported ........ 92,200 

$100,200 


Contributions previously reported 
are as follows: 


Allied Mills, Inc., Chicago, $3,000; Arcady 
Farms Milling Co., Chicago, $3,000. 

B & D Mills, Grapevine, Texas, $25 
E. W. Bailey & Co., Montpelier, Vt., $200; 
Batchellor’s, Inc., Sioux Falls, 8.D. $50 
Blatchford Calf Meal Co., Waukegan, Il. 
$1,000 

Calcium Carbonate Co., Chicago, $500 
Cameron Feed Millis, North Littl Rock 
Ark., $500; Central Soya Co., Fort Wayne, 
Ind., $2,500; Chase Bag Co., Chicago, $2,000 
H. K. Cochran Co., Little Rock, Ark., $200 
Commercial Solvents Corp Terre Haute 
Ind., $2,000; Corn Industries Research Foun- 
dation, $3,000; Chas. M. Cox Co., Boston, 
$2,000; O. A. Cooper Co., Humboldt, Neb. 
$1,000; Cooperative Mills, Baltimore, Md., 
$1,000. 

Dannen Mills, Inc., St. Joseph, Mo., $1,000; 
Darragh Co., Little Rock, Ark., $500; Dawes 
Mfg. Co., Chicago, $500; Derby Grain Co., 
Topeka, Kansas, $200. 

Rudy Eschenheimer Co., Chillicothe, Mo. 
$300; John W. Eshelman & Sons, Lancaster 
Pa., $1,000. 

Farmers & Mfrs. Beet Sugar Assn., Sag 
inaw, Mich., $500; Farmers Mutual, Inc 
Durham, N.C., $250; Feedstuffs, Minneapolis 
$100 

General Millis, Inc., Minneapolis, $5,000 
Gooch Feed Mills, Lincoln, Neb., Salina, 
Kansas, $5,000; J. T. Gibbons, Inc., New 
Orleans, $200 

Hales & Hunter Co., .Chicago, $2,500; 
Honegger’s & Co., Inc., Fairbury, IL, $1,000 
Hubbard Milling Co., Mankato, Minn., $750 
Humboldt Elevator Mills, Humboldt, Kan 
sas, $200 

International Minerals & Chemical Corp., 
Chicago, $1,000. 

Kasce Mills, Toledo, $1,500; Percy Kent 
Bag Co., Kansas City, $1,000; King Midas 
Feed Mills, Minneapolis, $500; M. D. King 
Milling Co., Pittsfield, Iil., $25 

Lauhoff Grain Co., Danville, IL, $500 
Lederle Laboratories, American Cyanamid 
Co., New York, $5,000; Limestone Products 
Corporation of America, Newton, N.J., $100 

Maritime Milling Co., Buffalo, $1,000 

Nutrena Mills, Inc., Minneapolis, $3,500 
National Alfalfa Dehydrating & Milling Co., 
Lamar, Colo., $300 

Omaha Cold Storage Co., 


MOLASSES 
Feeds of all Kinds 


Split cars mixed with any kind mate- 
rial you might want. Mixed uniformly. 
Can ship part cars containing Dehy- 
drated Alfalfa Meal at right prices. 


Our prices as much as $10.00 and over 
per ton under some mills selling mix- 
tures for Alfalfa and Corn Silage pur- 
poses. 


40th year in FEED business 
©. W. Rechsteiner, Pres. 


FREMONT MOLASSES 


FEED CO. 
Fremont, Nebraska 
Phones: 1237, 1238 and 2215 


Omaha, Neb 


ABC Quality Meat Proteins 
50% Meat & Bone Meal 
55% Meat & Bone Meal 
60% Digester Tankage 
Special prices on trailer 
or carload shipments 


Phone Alpha, Iowa, 500 “Collect” 
for our quotations 


RENDERING 
SERVICE 


| | Beacon Milling Co., Cayuga ; 
| Columbia Cx St 
| 
| Federat inge, Buf 
= 
th e wor s la 
ding farm use a 
536 Livingston neinneti 14, Ohio 


Oyster Shell Products Co., St. Louis, 
00. 

Pacific Molasses Co., Ltd., San Francisco, 
$2,000; J. P. Parks Co., Kansas City, $2,000; 
Pay Way Feed Mills, Inc., Kansas City, $350. 
Pioneer Bag Co., No. Kansas City, $1,000 
Quaker Oats Co., Chicago, $5,000 


Ralston Purina Co., St. Louis, $10,000 
Joe Schafer & Sons, Springfield, Ill., $100; 
Schenley Distillers, Inc., Cincinnati, $500; 


Schultz-Baujan & Co., Beardstown, IIL, 
$1,000; Schreiber Mills, Inc., St. Joseph, Mo., 
$1,000; Security Mills, Knoxville, Tenn., $1- 
000; Shawnee Milling Co., Shawnee, Okla., 
$500; W. J. Small Co., Neodesha, Kansas, 
$500; Southland Cotton Oil Co., Paris, Texas, 
$200; Spencer Kellogg & Sons, Inc., Buffalo, 
$1,000; Staley Milling Co., Kansas City, 
$2,500; Stone Mountain Grit Co., Lithonia, 
Ga., $250; Superior Feed Mills, Oklahoma 
City, $1,500. 

Topeka Mill & Blevator Co., Topeka, Kan- 
sas, $500 

United Mineral Co., Omaha, $500; Ultra- 
Life Laboratories, East St. Louis, Ill., $500; 
Unity Feeds, Boston, $250. 

Vitamins, Inc., Chicago, $250. 


H. K. Webster Co., Lawrence, Mass., 
$1,000; Werthan Bag Co., Nashville, $1,000; 
Winterscheidt Grain & Feed Co., Seneca, 
Kansas, $500; L. C. Worth Commission Co., 


$200. 


OHIO PROJECT 
MINSTER, OHIO—The Minster 
Farmers Co-op Exchange here has 
started construction of a new - 
crete elevator to cost $125,000. 


Kansas City, 


MAKES A GOOD MIXER! 


Seriously, if rapid salt solubility is a 
particular problem in your manufac- 
turing or processing, you might be 
interested in knowing why Diamond 
Crystal Alberger Process Salt is such 
a fine “mixer.” 

Unlike slow crystallization meth- 
ods, the Alberger system makes use of 
high brine pressure which is devel- 
oped to such an extent that super- 
saturation takes place in a special 
chamber. When this pressure is sud- 
denly released, the salt is literally 
blasted out of solution into fine 
“flasher flakes”—all within a fraction 
of a second! 


“ These microscopically small “flasher 
flakes” differ from the usual type of 
salt crystal because they possess a 
high specific surface which permits 
them to dissolve much faster than or- 
dinary salt crystals. 

If you require a quick-dissolving 
salt, you can count on Diamond Crys- 
tal Alberger Salt for more rapid solu- 
bility. Our Technical Director will 
gladly recommend the correct Dia- 
mond Crystal product for best results 
in your processing. Write: Diamond 
Crystal, Dept. JY-23 St. Clair, Mich. 


DIAMOND CRYSTAL 


OPS Control of 
Grain Warehousing 
Charges Challenged 


WASHINGTON—Cargill, Inc., Min- 
neapolis, has challenged the right of 
the Office of Price Stabilization to 
put grain warehousing charges under 
price control. 

The company has presented a 
memorandum of law concerning the 
question of whether grain elevators 
and warehouses are excluded from 
regulation by OPS under terms of 
the Defense Production Act of 1950. 

The memorandum sets forth the 
case that grain warehousing long has 
been considered a public utility and 
that this position is now supported 
by many state laws. It is held that 
OPS has no authority over rates 
charged for grain warehouse service 
charges under state public utility 
regulation. 


INJUNCTION ISSUED IN 
CHICAGO BOARD DISPUTE 


CHICAGO—Federal District Judge 
William J. Campbell has issued a pre- 
liminary injunction that ‘prohibits the 
Chicago Board of Trade from remov- 
ing a Cargill, Inc., elevator from the 
exchange list. The exchange recently 
adopted new rules on financial and 
other standings of elevators that seek 
approval of warehouse receipts for 
futures trading. 

Cargill challenged the rules, claim- 
ing that the Commodity Exchange 
Act does not allow the exchange to 
adopt such standards. The rules pre- 
scribed that an elevator had to apply 
by June 15 to be eligible on the ex- 
change list. Cargill did not apply, and, 
without the injunction, its exchange 
approval would have elapsed July 1. 

Cargill has filed a suit in Washing- 
ton to test the validity of the new 
rules. Judge Campbell, who did not 
pass on the new regulations, said that 
Cargill's removel would cause irrep- 
arable injury and loss. 


CARGILL LEASES GRAIN 
ELEVATOR IN VIRGINIA 


MINNEAPOLIS—Effective July 1, 
Cargill, Inc., has leased from the 
Dixie-Portland Flour Co. its grain 
elevator at Richmond, Va. This eleva- 
tor, constructed only a few years ago, 
has a storage capacity of 500,000 bu. 
Cargill has opened a branch office 
which will be under the direction of 
Robert A. Smith, who has been assist- 
ant manager of Cargill’s Baltimore 
office, and prior to that time was man- 
ager of the Cargill office at Aber- 
deen, S.D. 

Cargill announced that it would 
serve the Virginia area from the new 
facilities by providing storage facili- 
ties and a year-around market for 
grains produced in the region. 


STORM, FLOOD DISRUPT 
HONEGGER OPERATIONS 


FAIRBURY, ILL.—A storm July 8, 
accompanied by more than seven 
inches of rain, disrupted operations 
at the feed mill of Honeggers’ & 
Co. here. Dozens of motors and other 
equipment were damaged when water 
reached a level of 14 ft. in the mill 
basement. No damage was done to 
ingredients. 

Flash floods did serious damage to 
railroad sidings at the mill, and two 
empty boxcars were knocked off the 
rails. Truck orders were filled from 
the plant’s bulk bins and warehouse 
stock. All damage was covered by 
insurance, the firm reported. 


COTTON GOODS INDEX 23.37 

Bemis Bro. Bag Co.'s cotton goods 
index, a composite figure reflecting 
wholesale prices of principal cotton 
cloth used in bag making expressed 


in cents a yard of cloth is 23.37, com- 


pared with 17.80 a year ago. Bemis 
burlap index 47.87 compared with 
25.25 a year ago. Current index, 51.97, 


is based on USDA 
price. 


import ceiling 


NEW KANSAS CITY FEED 
BROKERAGE FIRM OPENS 
KANSAS CITY — Announcement 

has been made of the opening of a 

new feed ingredient brokerage com- 
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Robert N. Kivett & Co., in 


pany, 
Kansas City July 9. Mr. Kivett's 
offices are located at 300 Dwight 


Bldg. He has had many years of 
experience in the handling of meat 
by-products, soybean oii meal and 
millfeed, having worked for Swift & 
Co. and Dannen Mills, Inc., St. 
Joseph. Until formation of his com- 
pany Mr. Kivett was associated with 
L. R. Jewell & Son of Kansas City. 


WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 


DAIRY BRAND COARSE GROUND 
OaTs 


If You Need Pulverized Oats 
COME TO AN OAT MILLER 


Our milling process gives you the fine, 
uniform texture you need for perfect re- 
sults in your formula feeds. 


Our Teletype sichbor ist. MP 477 


J 
Mixed cars at straight car prices. 
Samples on request. 
TOWER BRAND ROLLED OATS STAR BRAND PULVERIZED 
(Steam BK MIXED FEED OATS 
ACE BRAND ROLLED OATS CRESCENT PULVERIZED OATS 
(Steam MIXER! PULVERIZED OATS 


EAGLE BRAND STEAM CRIMPED 
OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
HULLED BARLEY FLAKES 
(Max. 2%% fiber) 
GLENWOOD BARLEY (hulled) 
STAK HULLED BARLEY GRITS 
STEEL CUT DURUM WHEAT 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


PACAL HAMMERS 
LAST LONGER 


Made to specification from spe- 
cial alloy steel, Pacal Hammers 
last longer. And because of the 
concave cutting edge formed, do 
a more thorough job of mill 
grinding. No finer hammers are 
made. Write for prices. 


PAPER-CALMENSON AND CO. 
St. Paul 8, Minnesota 
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OPS KILLS INVENTORY SALES 
PROVISIONS OF PRICE ORDERS 


New Amendments Eliminate Requirement That Proces- 
sors of Farm Commodities Must Sell Old Inventory 
Before Taking Pass-Through Increases 


By JOHN CIPPERLY 


Washington Correspondent 
Feedstuffs 


WASHINGTON — The Office of 
Price Stabilization this week killed 
the price regulation provision which 
required processors of farm com- 
modities to sell their old inventory 
before taking a pass-through increase. 

OPS, with characteristic slow mo- 
tion, finally reversed itself after hear- 
ing heated protests from many of the 
industries which were adversely af- 
fected by the inventory sales provi- 
sions of Amendment 13 to the Gen- 


eral Ceiling Price Regulation and | 
Section 21 of CPR 22, the general | 


manufacturers’ order. The new ac- 
tien, effective July 17, was taken in 
Amendment 17 to the GCPR and 
Amendment 16 to CPR 22. 

The new amendments will permit 
processors, when paying farmers high- 


er prices for commodities, to take | 
in ceiling 


pass-through increases 
prices without regard to any previous 
sale of lower price inventory. 

The inventory sale provision had 


prevented processors from increasing | 
their ceilings to reflect increases in © 
the cost of below-parity farm ¢om- | 


| modities (or products 


| ments to “save face.” 
| there was insufficient time to sum- 


processed from 
them) until they sold an amount of 
their product equal to the amount 


| of finished product on hand when 


they would otherwise have been en- 


| titled to raise their ceiling price. 


Had Threatened Feed Pricing 
The formula feed industry, it had 
been noted previously, was not affect- 


| ed by these provisions since the in- 


dustry had its own supplementary 
regulation. However, it had been 
feared that the inventory provisions 
would set a precedent which, if fol- 
lowed in a permanent feed order, 
would virtually require feed manu- 
facturers to price on the basis of 


| cost rather than ceiling or replace- 
| ment cost. 


In its about-face now, OPS goes 
to some length in its statement of 
justification of the latest amend- 
It notes that 


mon trade consultants and that the 
elimination of the “anti-windfall” pro- 
visions of the orders will have a neg- 


Assure balanced rations — 
build your feeds around 


POULTRY 


brewers dried yeast 


one of nature’s richest sources of essential nutrients 


Rapid growth, greater vigor, higher reproduction 
result from not just adequate but optimum levels of 
essential nutrients. BREWERS DRIED YEAST 
has established its merit as a concentrated 

natural source of the B vitamins, all essential 
amino acids and important minerals. In addition, 
other important factors, such as the one recently 
discovered to be needed by turkeys, are being 


identified in Brewers Dried Yeast. By incorporating 


Brewers Dried Yeast in all your feeds, you provide 
a margin of safety against borderline nutrition 

and increased feed efficiency. BREWERS DRIED 
YEAST lends itself equally well to the 
production of feeds and mashes, pelleted and 
granular feeds, pre-mixes and concentrates. 

It is free-flowing, and assures even distribution 

of its nutrients throughout the feed mix. 


ligible effect on the cost of living. 

Prior to these amendments, OPS 
had been fully informed by the in- 
dustries affected that the prior sale 
of lower priced inventory requirement 
was utterly unworkable in most in- 
stances and contrary to normal busi- 
ness practice. OPS, when it issued the 
orders, broadly heralded them as a 
means of preventing “windfall” prof- 
its to holders of lower priced inven- 
tory stocks. 

The delay in issuing the corrective 
amendments is attributed in part to 
the current revolt in Congress against 
the administration's stabilization bill. 
Congress, it is said, had been prom- 
ised that these amendments would 
be issued over two weeks ago, and 
OPS ascribed the delay to press of 
staff work on the pending legislation. 
Whatever effect the tardy OPS moves 
will have is not likely to influence 
Congress to modify its determination 
to nail down OPS so that its admin- 
\istrative dexterity cannot by-pass 
‘clear cut congressional wishes. 

In announcing its reversal in this 
matter, OPS was somewhat short of 
complete candor. It was learned that 
OPS had been informed that the in- 
ventory sale provisions would in some 
instances upset the normal market- 
ing of some major crops. For exam- 
ple, the peanut crop appeared headed 
for Commodity Credit Corp. inven- 
tory under the original OPS orders. 

The farm bloc sees in all these 
orders, which in effect force the proc- 
essor to absorb cost increases or 
squeeze his margin, a related effect 
on prices the farmer receives for his 
produce. If the processor cannot earn 
his normal margin, ‘he in turn cuts 
down the price he will pay for agri- 
cultural commodities. This depressing 
influence acts to prevent the farmer 
from obtaining a price ceiling or par- 
ity for his production. 


C. A. STUCKER LEAVES 
VICTORIA FEED FIRM 


DAVENPORT, IOWA —Chas. A. 
Stucker has announced his retire- 
ment as a co-partner in the Victoria 
Feed Co., Davenport, after 58 years 
in the “merchandising game.” Al- 
though future plans are somewhat 
indefinite, he has announced that he 
may settle down as “inactive associ- 
ate” with a son who has a broiler 
plant and he may build a small bro- 
kerage business. 

The Victoria company will continue 
to be operated under the same name 
by James A. Van Nice and Cyril D. 
Oake, who were co-partners with 
Mr. Stucker in the firm. 


SERVICES HELD FOR 
C. WARREN SPENCER 


ALBANY, N.Y.—C. Warren Spen- 
cer, sales manager of Barber & Ben- 
nett, Inc., Albany, for 15 years, died 
July 8. Funeral services were held 
in Delmar, N.Y., where he resided. 


CREDIT MANAGER NAMED 

SPRINGFIELD, ILL.—Car! Schaf- 
er, partner of Joe Schafer & Sons, 
Springfield feed manufacturer, has 
announced the appointment of Wil- 
liam A. Pearl as credit manager of 
the firm. Mr. Pearl has been credit 
manager of the St. Louis Koochook 
Co. for 10 years, and is first vice 
president and a director of the St. 
Louis Association of Credit Men. 


ERNEST T. JOHNSON WED 


CUMBERLAND, MD.— Ernest T. 
Johnson and Miss Betty Jane Lan- 
ham, both of Cumberland, were mar- 
ried July 7. Mr. Johnson is president 
of the E. Johnson Corp., a feed and 
grain jobbing house, and a salesman 
for Martin L. Johnson, merchandise 
broker. 


MILL PRESIDENT DIES 
DARDANELLE, ARK. — F. Stick- 
ney Meek, 53, president of the Ar- 
kansas FeedgMills here, died recently. 
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EXPERIMENTS SHOW FISH SOLUBLES. 
IMPORTANT FOR BREEDING HENS 


by an outstanding university lab- 

oratory shows that poultrymen need not be 
concerned about antibiotics* in breeding rations. 
These experiments demonstrated emphatically 
that fish solubles were nutritionally important for 
breeding hens. 


West Coast fish solubles have been proved to be 
remarkable for their B,, content, plus unidentified 


growth factors. Original producers of Condensed 
Fish Solubles, as manufactured under the Lassen 
process, were Van Camp Laboratories, which also 
were the original producers of these solubles, forti- 
fied with Fish Glandular Hydrolysate. SEA PEP 
Brand gives a guaranteed amount of B,, ... B-com- 
plex Vitamins and amino acids from fish proteins. 
Write for information and Feeding Test Bulletin 


today! 


VAN CAMP LABORATORIES 


Division of Van Comp Sea Food Company, Inc. * Terminal island, Californie 


CONDENS: 


*Proceedings of 3rd Annual California Animal Industry 
Conference, Sacramento, November 15-16, 1950 


ED FISH SOLUBLE 
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EDITOR’S NOTE: The author of the accompanying article is 
executive secretary of the Grain Processing Machinery Manufac- 
turers Assn. In this article, Mr. Walter outlines materials control 
problems and developments affecting the feed industry and other 
grain processing industries. The article is the essential text of an 
address by Mr. Walter June 19 at the annual convention of the 
Eastern Federation of Feed Merchants in NewYork. (A complete 
report of convention proceedings appears in the June 23 issue of 


Feedstuffs.) 


OW would you like to have a 
Ho tank-steak, with a side 

order of fried cannon? If cattle 
were fed finely processed battleship, 
what kind of meat, milk and butter 
could you have? Would chickens pro- 
duce better chickens and better eggs 
if fed jet planes? 

No. “It does not fly, it does not 
float, it does not shoot,”’ but food is 
essential. 

Man must operate the instruments 
of defense. Man must personnel the 
plants to build those instruments. 
And the morale, strength and will of 
those in the armed forces and the 
civilian population in back of them 


Chemical and 


to specifications. 


LIME CREST 


TRACE MINERAL 


an economical and effective 
means of adding trace minerals 
to formula feeds. 


Standard and Custom-Blended Formulas 


spectrographic analyses, made by the 
Lime Crest Research Laboratory, control the quality 
of all Lime Crest trace mineral pre-mixes. Uniform 
distribution of the trace minerals in the pre-mixes 
is assured by the Lime Crest Blending Process. 
Lime Crest trace mineral pre-mixes are supplied 
in standard formulas or will be made according 


can only be maintained if they are 
properly fed. 

We have the “know how” to scien- 
tifically produce the best, the most 
productive, feed, flour, cereal and seed 
in the world. And we do it in a larger 
volume, at less cost and with less 
waste in manpower and materials be- 
cause we do have that “know how.” 

Conservatively speaking, 70% of 
the food produced and consumed in 
this country is directly accountable 
to the grain and seed processing in- 
dustry. 

You feed men should feel proud of 
the work you are doing. It is just as 


LIMESTONE PRODUCTS 


CORPORATION OF AMERICA. 


BOX =7 


NEWTON NEW 


JERSEY 


important in the maintenance of our | 


Mill Machinery and Replacement Parts 


How to Get Them Under Government Controls 
@ By Raymond J. Walter e 


way of life, our free and God-loving 
nation, as carrying a gun. A soldier 
at the front is only as good as his sup- 
port. This industry is doing its job. 
The first order of the Defense Pro- 


duction Administration, among other | 


things, designated as claimant the 
Secretary of Agriculture with respect 
to food processing and distribution. 


Remind Congressmen 

Secretary Brannan of the 
ment of Agriculture has rolled up his 
sleeves and gone to work in a sincere 
effort to provide an adequate food 
supply. He cannot be expected to do 
the job alone. Our senators and con- 
gressmen who are entrusted with the 
responsibilities of representing us in 
Washington should be urging the do- 
ing of everything to protect the na- 
tion’s supply of food. Your senator 
and congressman have many things 
to do, but you should see to it that 
they are making every effort to pro- 
tect the nation’s food supply by urging 
100% allocation of the necessary ma- 
terials to manufacture the essential 
food processing machinery. 

Of course, they, as well as you, 
know that an adequate supply of ma- 
terials must be allocated for manu- 
facturing food processing machinery 
in order that an adequate supply of 
food can be provided. Of course, every 
one in Washington, upon thinking, 
will appreciate this fact. 

It is only natural, that so long as 
people and cattle and poultry are 
being fed, tomorrow's situation may 
be overlooked. I have heard it said 
“don’t cry until you are hurt.” I 
have, also, heard that “an ounce of 


prevention is worth a pound of cure.” 
| It takes time to manufacture food 

processing machinery. We cannot af- 
ford to wait until the feed processor 
or the seed processor or the miller 
breaks down for want of the neces- 
sary machinery and equipment. If we 
wait to cry then, it will be months 
before the materials can be secured 
and the machinery manufactured and 
delivered. Meanwhile, what has hap- 
pened to the processor? What has 
happened to the manufacturing of this 
vital machinery? Can we afford to 
risk it? 

Trade Association Formed 

The far-seeing machinery manu- 
facturers engaged in this industry 

the need of a national 
trade association to present a potent 
force in the best interest of the nation 
and of the industry. 

In March of this year, the Grain 
Processing Machinery Manufacturers 
Assn. was formally organized. Today, 
it is composed of most of the promi- 
nent manufacturers engaged in the 
industry. 

The association immediately began 
compiling the facts as to what ma- 
terials were needed to effectively car- 
ry on this industry. These were sub- 
mitted to the Department of Agri- 
culture and to the National Produc- 
tion Authority. 

In response to the association's re- 
quest, the NPA constituted an ad- 
visory committee for this industry. 
Industry advisory committees are rep- 
resentative groups formed for the 
purpose of furnishing advice and in- 
formation to NPA on matters in fur- 
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thering the defense effort. It is our 
industry’s voice to government on 
what the conditions are in the indus- 
try and what is needed to do its job 
in assuring the nation of its essential 
food supply. 


Advisory Group Meets 

This NPA advisory committee held 
its first meeting with officials of NPA, 
DPA and USDA in Washington May 
23. We have secured a copy of the 
minutes of this meeting which have 
now been made a matter of govern- 
ment record. 

You should know what the manu- 
facturers are advising the government 
in an effort to assure adequate ma- 
chinery and replacement parts. 

Let us look at the record. I quote 
from the official minutes. It was 
pointed out: 

“Although the grain processing ma- 
chinery industry is made up of small 

(Continued on page 12) 


Use a Piece of Screen 
for Scraping 


If you have some old scraps of 
window screen lying around, you can 
utilize them at various times for 
scraping soot, scale, rust, dirt and the 
like from surfaces on Which such 
matter has attached itself. 

Everyone is familar with steel 
wool and its use for scraping and 
cleaning. The old window screening 
can be made to serve the same pur- 


pose. 

If the sheets of screen are large 
enough, you can make a “mitt” into 
which you put your hand. You may 
not like to get your hand dirty, 
but you can do a better job in that 
way because you can feel the sur- 
face with your fingers through the 
screen. If you wish, you can wear 
a cotton glove inside the wire “mitt.” 

For places that cannot be reached 
by hand, tack a wad of crumpled-up 
window screen on the end of a 
stick and use that as a scraper.— 
W. F. Schaphorst, mechanical en- 
gineer. 


Safety Report 


Emotional Stress 
May Be the Cause 
of Many Accidents 


A new slant on the causes of 
many industrial accidents has been 
developed as a result of a study 
made in a large manufacturing in- 
dustry. 

In summarizing an investigation of 
1,943 lost-time accidents to 7,103 per- 
sons, Willard A. Kerr, associate pro- 
fessor of psychology of the Illinois 
Institute of Technology, and his as- 
sociates advanced the proposition 
that the stress of persona] readjust- 
ment is the psychological cause of a 
large proportion of all industrial ac- 
cidents. 

It is pointed out that too often the 
term “accident prone” is used as a 
reason for an individual's high acci- 
dent frequency. This term is all too 
general and, in reality, does not 
bring out the specific cause of the 
accidents. 


Several Reasons 


An employee may be “accident 
prone” because of sev reasons, 
including poor sensory-motor coor- 
dination, low tolerance for difficulties 
in the type of work, and worry about 
family, disease, finances, or some 
combination of chronic and seemingly 
insoluble personal problems. 

In dealing with one of the specific 
causes of accident proneness, it is 
shown that workers under stress, ad- 
justing to new circumstances, have 
significantly more accidents than do 
other workers. The average work life 
includes at least two major adjust- 
ment periods during which there is 
increased probability of unsafe be- 
havior and accidents. 

Younger workers (ages 16 to 25), 
although superior in sensory-motor 
coordination, lead all age groups in 
accidents. During these years, the 
worker is subjected to an adjustment 
to the rapid sequence demands of in- 
dustry, courtship, marriage, equip- 
ment-buying, child-rearing, etc. The 
other major readjustments occur in 
middle life when heightened worries 
about mature children, spouse, and 
health occur simultaneously. During 
the relatively adjusted period be- 
tween 25 and 39 workers have fewer 
accidents than they do in either of 
the above two groups. — National 
Safety Council. 


GLIDDEN CO. INSTALLS 
NEW EXSOLEX OIL MILL 


CLEVELAND — A new Exsolex 
oil mill has been installed by the 
Glidden Co, at its Beuna Park, Cal., 
plant for operation on flaxseed, soy- 
beans and other oleaginous materi- 
als, according to an announce- 
ment by the V. D. Anderson Co. of 
Cleveland. The plant is of the type 
designed to extract several oleagin- 
ous materials, Anderson officials 
pointed out. They explained that Ex- 
solex equipment, patented by their 
company a short time ago, provides 
an integral process combining pre- 
expellers and solvent extraction. 


— 


PURCHASE NEW MIXERS 


MARION, IOWA—The Rapids Ma- 
chinery Co., Marion, Iowa, reports 
that the following firms have recent- 
ly purchased Marion Mixers: Pratt 
Food Co., Hammond, Ind.; Iowa Prod- 
uce & Supply Co., Ottumwa, Iowa; 
Hoosier Mineral Feed Co., Green- 
wood, Ind.; Hopkins Agricultural 
Chemical Co., Randolph, Wis.; Plas- 
tics Engineering Co., Sheboygan, Wis.; 
Essential Chemicals Co., Milwaukee; 
Ada (Okla.) Milling Co.; Jones & 
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We can show you how to save 2'/2 to 


8 dollars per ton of finished feed! 


Regardless of the volume of fin- 
ished feed you produce, a Peter 
Hand Foundation feed consultant 
can show you—right in your own 
plant—how to cut buying, han- 
dling, storage and equipment 
costs to the bone! We have proved 
to every feed manufacturer who 
has asked for our assistance that 
itis possible to save from 2% to 8 
dollars per ton of finished feed! 


PETER HAND 


If you would like to learn—at no 
cost or obligation to yourself— 
how it is possible to make such 
an important saving per ton of 
finished feed—feed in which 
proper potency and exact level of 
fortification is positively guaran- 
teed—fill out the coupon below. An 
experienced feed consultant is 
waiting to prove our claim to 
you—right in your own plant! 
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Milsap, Cedar Rapids, Iowa; Farm- | 


ers Supply & Milling Co., Rome, Ga.; 
Dehydrating Process Co., Boston; 
Youngblood’s, Waco, Texas; Pacific 
Yeast Products, Inc., Wasco, Cal.; Le- 
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“FLYING SAUCERS” — The Day 
Company, Minneapolis, manufacturer 
: of steel flour and millfeed storage 
bins, has devised an anti-bridging de- 
vice for bran bins which millers were | 
i quick to name “flying saucers.” Shown | 
: in the above sketch are plan and 
section details of the device which | : ’ 
consists of circular dises secured to | a ; 
cabin which are sunpended from 
a framework within the bin. The cir- | 2 
cular discs support much of the | 
weight of the bran in the bin, reliev- | r Animal and. rv 
: ing the walls of the hopper and thus | xe ; 
permit the bran to be discharged con- | 
tinuously from the feeder. The diam- | Be h : 
; eter and height of the bin determine | : — 
the dimensions of the discs and sup- ‘ : 2 ; ; 
? porting cables and framework. | land (Ill.) Hatchery. | 
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Mill Machinery 


(Continued from page 11) 


companies, those companies have di- 
versified requirements of hard-to-get 
components and materials for which 
many are desperate today because the 
industry has no priority. These small 
companies, most of them employing 
no more than 327 men, must com- 
pete with more powerful buying 


ZELLERS’ LABORATORIES 


groups, such as automobile manufac 
turers, for scarce materials. 
“Several members said that orders 
placed by their companies six months 
in advance had been set batk iidefi- 
nitely because DO-rated orders had 
taken the complete production of the 
supplier, some of which had been ori::- 
inally scheduled for grain processiny 
machinery manufacturers. The com- 
mittee members felt that those orde: 
could be reinstated for their origina! 
delivery date if the industry wer 
given a priority rating. Leading man 
ufacturers of materials needed for 


READING, PA, 


grain processing machinery have 
stated that deliveries requiring 46 
to 52 weeks could be made in 22 to 
24 weeks if the industry had a prior- 
ity rating. 

“An industry representative told of 
a survey made in March among trade 
association members to ascertain how 
long they could continue their pres- 
ent level of operation on the basis 
of their existing stocks of critical 
materials, particularly steel, allowing 
for commitments received from 
sources of supply for additional ma- 
terials. The report indicated that 
within three months the industry 


| would be operating at a level of 48.3% 


of normal production, in four months 
at 34.1%, in five months at 27%, and 
in six months at 22%. It is not pos- 
sible for this industry to operate at 
less than 50%. 

“The Department of Agriculture 
has announced that acreage will be 
increased from 10 to 20% on various 
grain commodities. If acreage is in- 
creased, an industry representative 
said, facilities to process the com- 
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modity item will have to be expanded 


| to keep in balance with the food pro- 


gram. 

“He urged that consideration be 
given to providing priority assistance 
to the grain processing machinery 
industry, such as that provided the 
farm implement manufacturers under 
M-55, to procure components and ma- 
terials. The amount of materials 
needed by this industry is compara- 
tively small, but without some assist- 
ance in procurement, the manufactur- 
ers cannot maintain the level of pro- 
duction needed to complete a neces- 
sary phase of the food program. 

“NPA has issued Order M-55, which 
provides sufficient steel for the pro- 
duction of farm implements needed 
for planting, seeding and harvesting 
grain. Before this grain can be used 
as a food commodity, the industry 
representative pointed out, it must 
be cleaned, graded, ground, mixed, 
pelleted and prepared in various 
forms such as flour and cereals. Some 
of the processed grain is returned to 
the farm as food for livestock from 
which such basic commodities as milk, 
meat, butter and eggs are derived.” 

I should point out that the M-55 
order provided a priority for the man- 
ufacture of farm implements for the 
month of June. This order has now 
been amended and the priority for 
farm equipment has been extended 
for July, August and September. The 
amended order permits the manufac- 
ture of farm equipment during the 
third quarter at a rate similar to that 
produced in the same period of 1949 
and authorizes farm equipment manu- 
facturers to use a defense order “DO” 
rating to obtain steel, copper, alumi- 
num, zinc and component parts need- 
ed by the industry during the third 
quarter. Let me leave you with that 
observation for your own sound think- 


ing. 
Steel Supply 

Steel is particularly important in 
the manufacture of machinery. Let 
us look at the record on this: 

“Committee members reported dif- 
ficulty in obtaining sheet steel. It can 
be bought at prohibitive prices, they 
said, but cannot be obtained from 
warehouses. 

“Charles Kramer (iron and steel 
division, NPA) said that the sheet 
steel offered at prohibitive prices has 
been imported and the price is predi- 
cated on the present market price, 
over which NPA has no control. 

“However, he pointed out that steel 
should be available from warehouses, 
which are*receiving 85% of their base 
period steel supply. This amount is 
16% of the total steel production and 
is sold every month to customers with 
or without DO-rated orders. Prior to 
March 15, a DO had some value to 
a warehouse. Now, however, a ware- 
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house cannot replenish its stock by 
extending a DO, although it must 
accept a DO order if the steel is avail- 
able in inventory. There is no reason 
why a warehouse should not reserve 
steel for its regular customers with- 
out a DO. 

“Hilton Englert (iron and steel di- 
vision) told the committee that steel 
set-asides for the transition period 
until CMP is in full operation have 
been increased to 55% for hot-rolled 
and 45 for cold-rolled. Sixteen per 
cent of steel production goes to ware- 

and a certain percentage will 
be taken by conventer mills. Only 
25% of the hot-rolled steel will be 
available on the free market, he said. 
It is hoped, however, that this 
amount will be increased to 40%. 
This year’s production is greater than 
last, and when CMP is operating 
smoothly, there should be more avail- 
able steel for those industries not 
included under CMP. 

“In answer to a question, Mr. Eng- 
lert said that a manufacturer can 
buy imported steel regardless of what 
he has requested under CMP but 
must obey inventory regulations. 

“He explained that manufacturers 
requesting steel under CMP will or- 
der steel from mills if the quantity is 
five tons and over; they will get 
smaller amounts from warehouses. In 
eases where four tons of special 
shapes and sizes are needed, there 
should be a letter of explanation with 
the CMP application. NPA will give 
permission for the manufacturer to 
violate inventory regulations in such 
cases, he said. 

“Mr. Englert stated that galvanized 
steel is less available than black 
sheets because of the 80% limitation 
of zinc. Cold-rolled steel will be more 
available than hot-rolled because 
consumer goods which use cold-rolled 
will be cut drastically. He suggested 
that, if possible, manufacturers 
change from hot-rolled to cold-rolled 
in any gauge 14 or lighter.” 

In regards to component parts: 
“Norman Thompson (Defense Pro- 
duction Administration) told the com- 
mittee that component parts manu- 
facturers have been allocated a suffi- 
cient amount of controlled materials 
for the third quarter, on the basis 
of the historical pattern of use, to 
assure industries requiring compo- 
nents an adequate supply.” 

Controlled Materials Plan 

Now, what was said in the commit- 
tee about the Controlled Materials 
Plan? I quote: 

“James Creed (general industrial 
equipment division, NPA) reminded 
the committee members that 4B ap- 
plications for controlled materials to 
manufacture ‘D’ products should be 
filed before May 31. Manufacturers 
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of ‘B’ products are asked to estimate 
requirements for the third and fourth 
quarter of 1951 and the first and sec- 
ond quarters of 1952. These require- 
ments wil] be screened by industrial 
specialists, and the requirements 
committee will determine allotments. 
It is hoped that approved allocation 
numbers for controlled materials and 
DO ratings for other materials can 
be given to manufacturers by the 
third week in June so that orders 
can be placed for the third quarter. 
“In answer to a question, Mr. Creed 
said that the DO-rating will be used 
to obtain component parts. All ma- 
terials obtained with a D0O-rating 
will match the amount of allotted 
steel; however, the only limitation 
on the volume of purchases a manu- 
facturer can make on component 
parts is that imposed by Regulation 2. 
“In cases where a manufacturer 
is jobbing rather than manufactur- 
ing components for maintenance, re- 
pair and operation, he should file a 
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ment to cover these requirements. 
The same product code number is 
used in filing for MRO, Mr. Creed 
said. 
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should extend his allotment number 
and rating to orders already placed 
as soon as possible. In a case where 
a manufacturer has placed an order 
to be delivered in six months, he can 
apply his allotment number. Indus- 
tries under CMP will be allowed to 
use 60% of their CMP allotment in 
the fourth quarter, 40% in the first 


quarter of 1952, and 40% in the sec- © 


ond quarter of 1952 in placing orders | 


in advance, he said. 

“In manufacturing new products 
with no history, a company must 
send an explanation to NPA with its 
request for an allotment. All hard- 
ship cases may be appealed in Wash- 
ington for the third quarter. After 


| 


that time, small business appeals wil! 
probably be transferred to field offices, 
Roy C. Hartwell, government presid- 
ing officer, NPA, stated. 

“In summing up it was sfated that 
the grain processing machinery indus- 
try made a valuable contribution to 
the food program during World War 
II and is ready to perform the same 
function at this time. 

“It was recommended that the in- 
dustry be given priority assistance on 
critical materials needed to maintain 
production of essential food process- 
ing equipment.” 

May I recall to your attention the 
cbservation I made regarding the is- 
suance of NPA of the M-55 order and 


the M-55 amended order on farm 
equipment. 

I have reported to you some of the 
highlights of the grain processing ma- 
chinery industry advisory committee 
| meeting. 

Inasmuch as what I have quoted 
is from the official record, the infor- 
mation should prove more valuable 
than any discussion of mine. How- 
ever, I believe a few further words 
on the Controlled Materials Plan 
might be worthwhile. 


Two Main Differences 


Briefly, it is the same plan as de- 
veloped in World War II with two 
principal differences, which are differ- 


ences in timing and not of the plan 
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itself. These differences are “ 
ending,” which I believe will be found 
impractical, and decentralization. 

In the first instance it was planned 
to allot only the steel, copper and 
aluminum for those products which 
are definitely connected with defense 
| supporting problems. What would Be 
left over would be allotted to other 
industries. 

We need not be alarmed about this 
as food processing has been listed in 
the defense supporting category, and 
due to the activity of the Grain Proc- 
essing Machinery Manufacturers 
Assn., all products necessary for the 


MADE TO MEET DEMAND 
Every good livestock feeder has wanted 
a feed supplement that is easily fed and 
which provides a concentration of the 
critical values of the feed—a product 
that gives the ration a “lift”. This is 
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an ordinary hog feed, makes an ideal 
sow and litter feed. A little SupERSOL, 
added to the cattle ration, provides a 
concentrated taste appeal. In addition, 
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carrying on of our industry are being 
included in the revised CMP listing. 

In the second instance or difference, 
it was planned that after the first 
go-round of CMP, allotment applica- 
tions will go direct to the NPA field 
Offices and get not an allotment for 
one quarter, but for the full year. 

Four Regulations 

Promptly after the enactment of 
CMP, four regulations were issued. 

Reg. 1 defines “rights and obliga- 
tions under the Controlled Materials 
Plan” and explains how production 
schedules will be authorized for de- 
fense and defense-supporting manu- 
facturing operations and how con- 
trolled materials (steel, copper and 
aluminum) will be allotted for com- 
pletion of authorized production. 

Four schedules are attached to 
CMP Regulation 1. Schedule I names 
the forms and shapes of steel, copper 
and aluminum which make up the list 
of controlled materials. Schedule IT 
reproduces a short form of allotment 
which may be used in making an allot- 
ment to a sub-contractor for manu- 
facture of an A product. Schedule 
III lists items of controlled material, 
the number of days a delivery order 
must be placed in advance of the first 
day of the month in which shipment 
is required. Schedule IV lists the 
minimum mill quantities for which 
a controlled materials producer must 
accept orders. 

Reg. 2 sets limits.on the amounts 
of controlled materials that a user 
may have in inventory. 

Reg. 3 establishes the relative pref- 
erence status of delivery orders for 
controlled and other materials needed 
for production of goods deemed es- 
sential to the rearmament program 
and the general economy. 

Reg. 4 establishes rules for deliv- 
eries of steel, copper and aluminum 
by warehouses, jobbers, dealers and 
retailers. 

Manufacturers in this industry who 
use only small quantities of steel, 
copper and aluminum are provided 
with a simple method of securing 
these basic metals by NPA Direc- 
tive I to Reg. 1. NPA has also issued 
Directive II to Reg. 1 which provides 
a “DO” for other materials. Time 
does not permit discussing these or- 
ders which were issued by NPA June 
8. They can be secured at US. De- 
partment of Commerce field offices. 


Publications Mentioned 

Copies of the following publications 
can be obtained without charge from 
NPA or from the field offices of the 
Department of Commerce. 

1. A booklet entitled “ABC's of 
CMP,” intended for readers having a 
general interest in CMP as well as 
for manufacturers and others who 
will be directly affected by its opera- 
tion. For the latter group, detailed 
information is also available in the 
form of regulations, application forms 
and instruction sheets. 

2. A pamphlet entitled “Inventory 
Control and Priorities.” 

3. A “Mobilization Guide for Small 
Business.” 

Also published is the “Defense Pro- 
duction Record.” This is released each 
week and provides a concise explana- 
tory record of all official actions of 
DPA and related federal agencies. 
There is a charge for this of $2.50 a 
year ($4 to foreign addresses). Sub- 
scriptions should be sent to the Su- 


(Centinued on page 50) 
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Blue such as this 

: made possible by sound engineering, an 
Your good judgement has decided built-in quality. The Forster Hammer 
on Forster time after time during the Mill will take just about anything you 


past 20 years and it has been vin- have to put through it. It has a smooth, vi- 
brationless operation facilitated by over- 


dicated again and again. Since For- - : , 

size bearings, heavy cast iron base and a 
ster first started making Hammer perfectly balanced rotor. Forster Ham- 
Mills, not one has ever had a report mer Mills have the greatest capacity per 


of failure turned in against it. horsepower with the lowest power con- 
sumption. Five different sizes are avail- 


Forsters are proud of this achieve- able, from 10 to 125 HP. Ask for detailed 
ment. literature and location of Forster mills 
near you, today. 


REPRESENTATIVES 


ST. LOUIS MILL EQUIPMENT Co. G. W. REAVES 
10%5-35 No. Sixth Street P. 0. Box 682 
St. Louls 1, Missouri Chattanooga, Tennessee 


The FORSTER MANUFACTURING COMPANY 
= Department F .. .. wieniTa 1m 
Machines for WModeru Milling - - 


MATS 
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| —— 
if 
| | 
§ 
| 
= WILLIAM R. MAYES 
P. 0. Box 706 . : 
Roanoke, Virginia 
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RETIREMENT OF KEYSTONE 
EXECUTIVES ANNOUNCED 


PEORIA, ILL. — Retirement of 
three executives of the Keystone Steel 
& Wire Co., effective June 30, has 
been announced by Reuben E. Som- 
mer, president and general manager. 
They are William O. Fritze, vice 
president and treasurer, William C. 
Erkert, director of purchases, and 


Walter H. Gardner, general sales | 
manager. 

The board of directors of the firm | 
elected Walton B. Sommer vice presi- 
dent, and Paul W. . a vice 
president since Oct. 1, 1950, was | 
named treasurer to succeed Mr. 
Fritze. New appointments made by the 
executive committee include: 

Frank A. Little, director of pur- 
chases, to succeed Mr. Erkert; Ford 
P. Schusler, sales manager of the in- 


Board of Trade 
Phone: 2-0777 


Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 


Members: American Feed Manufacturers Association 
® The Grain and Feed Dealers National Association 


Duluth 2, Minn. 
Teletype DU 16 


dustrial division, and William H. Getz, 
sales manager of the merchant trade 
division. Mr. Schusler and Mr. Getz 
formerly were assistants to Mr. Gard- 
ner. 

Mr. Fritze, who had been with Key- 
stone since 1917, advanced from a 
clerical job to office manager and 


_ assistant treasurer and was named to 


the board of directors in 1935. Ten 
years later he became vice president 
and treasurer. 

Mr. Erkert started with Keystone 
40 years ago, spent from 1912 to 
1927 in Chicago operating his own 
business, then returned to Keystone 
as secretary-treasurer of the Black 
Wire Rope Co., a subsidiary. He has 
been a director since 1935. Mr. Gard- 
ner has been the firm’s general sales 
manager for 16 years. He formerly 
was a mining engineer, operator of 
an advertising agency and advertis- 
ing manager of the Caterpillar Trac- 
tor Co. 

Mr. Little, new director of pur- 
chases, joined Keystone 15 years ago 
as industrial wire salesman. Mr.” 


Sulfaquinoxaline 


Prevents and Controls 


Outbreaks Caused by 
ALL SEVEN (7) COCCIDIA 


Profit-robbing coccidiosis in chickens or turkeys may be 
caused by at least seven different species of coccidia. Your 
customers’ flocks often are exposed to two or more species 
at the same time. That’s why they need the maximum pro- 
tection supplied by.a product that is effective against seven 
poultry coccidia that may be found under farm conditions 


today. 


Include Sulfaquinoxaline in your feeds; give your customers 
the only product available to you that prevents and controls 
coccidiosis outbreaks caused by any one of these seven profit- 
Proved effective in hundreds of millions of birds, 
Sulfaquinoxaline has reduced coccidiosis deaths from more 
than 20 per cent to less than 2 per cent. 

Backed by extensive advertising in leading poultry and 
farm journals, demand for Sulfaquinoxaline is constantly in- 
creasing. Don’t let your customers risk large losses due to 
hard-to-control or multiple infections. Get Sulfaquinoxaline 


killers. 


Additional reasons why feed manufac- 
turers insist on Sulfaquinoxaline: 
1. Effective in small, economical quantities . . . 
2. Efficieni—birds require less feed per pound of gain . . . 
3. Safe—does not interfere with egg production or hatch- 


4. Profitable—promotes uniformity, produces thriftier, 
healthier birds 


5. Versatile—effective the year ‘round under a wide variety 
of climatic conditions . . . 


6. Checks acute fowl cholera mortality. 


SEND FOR FREE FOLDER 
Illustrated folder gives practical information on feed levels of 
Sulfaquinoxaline necessary to prevent and control coccidiosis 
outbreaks. Mail coupon today. 


into your feeds today and give your customers the maximum ee ee 
ae MERCK & CO., Inc. 

protection they expect in an anticoccidial feed. Bow Jereay, Dept. 12-7 

! Please send us......... copies of your folder Coccidiosis, , 

SULFAQUINOXALINE 

MERCK CO., Inc. 

Manufacturing Chemists 

RANWAY, HREW SERGEY Zone. ..... te 

In Conada: MERCK & CO. Limited-Montrest La 


Schusler started with the firm as sales 
statistician in 1929 and progressed 
through various sales assignments. 
Mr. Getz entered Keystone employ- 
ment in 1935 as mail clerk and be- 
came a district director of sales a 
year later. 


FEED BAG STYLE SHOW 
SCHEDULED AT PICNIC 


HILLSBORO, N.D.—A family pic- 
nic and gathering has been scheduled 
in Hillsboro July 15 sponsored by 
Midwest Feed & Produce, in co- 
operation with the North Dakota 
Turkey Federation, North Dakota 
Poultry Improvement Board, North 
Dakota Agricultural College, North 
Dakota Extension Service and other 
related agencies. 

A style show featuring an all- 
occasion wardrobe of feed bag fash- 
ions will be one of the highlights of 
the event. Afternoon frocks, sun 
dresses and bolero emsembles, skirts 
and blouses and square dance out- 
fits will be shown. 

Dr. W. A. Billings, Minnesota Ex- 
tension Service veterinarian, will be 
the principal speaker, and Harold 
Shroeder, president of the North Da- 
kota Turkey Federation, will be chair- 
man of activities. 


ANTIBIOTICS AIDS IN 
ARTIFICIAL BREEDING 


LEXINGTON, KY.—A recent study 
by the Kentucky Agricultural Ex- 
periment Station has shown that 
when cows are bred with semen 
containing antibiotics about 4% more 
of those returning for service will 
come in heat within the expected 
18-24 days that occurs among cows 
bred with semen not containing anti- 
biotics. 

During the past three or four 
years many bull studs have started 
adding pencillin and streptomycin to 
bull semen for controlling bacterial 
growth and increasing fertility, the 
experiment station points out. Sev- 
eral reports have shown that placing 
these antibiotics in the semen in- 
creases fertility of many low-grade 
bulls. 


SCROGGINS INS GRAIN Co. 


WHOLE and GRO GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOVA 
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ALFALFA 


‘ARK VALLEY ALFALFA MILLS, HUTCHINSON, KS 


CHARLES H. HUBBELL 
CONSULTANT 


Feed Formulation 
and Research 
Phone—Wabash 2-9005 
53 W. Jackson Bivd. Chicago 4, Ill, 


Distributed in lowa by 


A. MAGNUSON 
SALES CO. 
660 16th St. 

Des Moines 14, Iowa 

Phone: Des Moines 2-9597 


‘a 
| | 
| | 
| | | 
| 
4 | 
| 
ability .. . | 
4 
| 
| 
| 
: 
| 
ALITY GOES IN BEFORE THE NAME GOES ON 


Sensational NEW) and 
GROWTH STIMULANT 


for 


Gives You 


New Customers 
When Mixed In Your Feed 


DR. SALSBURY’S 


HOG-GAIN 


Gives Hogs 27% FASTER GROWTH 
With 14% LESS FEED 


HOG-GAIN is a sensational, new 
chemical discovery for mixing in your 
feed. Gives you a big competitive sell- 
ing advantage. Provides your customers 
with faster growing, better developed 
hogs for earlier markets, when prices 
are highest. 

HOG-GAIN helps pigs through en- 
tire growing period. Even when given 
to pigs weighing 150 lbs., HOG-GAIN 
produces faster weight gain. Helps make 
RUNTS profitable also. 


Contains Widely Publicized 


3-Nitro 4-Hydroxy Phenylarsonic Acid 


Dr. Salsbury’s HOG-GAIN is the 
only product on the market for hogs 
that contains the above widely publi- 
cized “3-Nitro.”” HOG-GAIN does for 
pigs, in faster growth, what Dr. Sals- 
bury’s Ren-O-Sal and Nitrosal do for 
chickens and turkeys. 


MIX HOG-GAIN 


IN YOUR FEED 
For Extra Sales &, Profits 


Many feed mixers have mixed 
HOG-GAIN in their feeding rations 
with spectacular success. Their cus- 
tomers report amazing results in faster 
growth, better development of both nor- 
mal and runty pigs. 


HOG-GAIN is also available in 
smaller packages for ‘over the counter’ 
sales. 


Extensive advertising in farm pa- 
pers helps “pre sell’’ your customers. 
Makes selling easier, profits larger. 
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HOG-GAIN 
YOUR: Gives Your Feed 


FEED} New Sales, 


New Competitive 
Advantage, 


esas | New Customers 


TEST-PROVED 


In a typical test by Dr. L. E. Car- 
penter, nutritionist for the Hormel In- 
stitute, University of Minnesota, the 
“3-Nitro” in HOG-GAIN produced 
; abe faster weight gains with 14% less 


Untreated Hog-Gain 
No. of pigs per group—10 Pigs Treated Pigs 
Average weight, at start 26.2 28.0 
Average weight, at end 162.1 199.3 


Average pounds gained per pig 135.5 71.3 
Weight gain increase of treated 

over untreated pigs 7% 
Feed Conversion 43 3.6 


By mixing HOG-GAIN in your 
feed, you have a more effective sales 
story. Exclusive benefits of HOG-GAIN 
make it easier to get new feed sales from 
new customers. Gives you a big edge 
over competition. Get started on HOG- 
GAIN NOW! 


Proven Profitable For 
Hundreds of Hog Raisers 


“This pig, on a good commercial feed, weighed 


only 56 lbs. at 3 months of age. After Hog- 
Gain was added to the ration, it reached 205 
Ibs. in 80 days.”” Lee Robinson, Route 3, 
Abilene, Texas. 


“We put six of our runty pigs in a separate 
pen and fed them amt eed with Hog- 
Gain. In six weeks these runts had grown 
larger than many of the better hogs in the 
farrow.”” Leonel M. Jensen, Wall, South 
Dakota. 


“My spring pigs fed Hog-Gain went to market 
at 231 lbs. in 544 months on the cheapest feed 
cost I ever had on any bunch of hogs.” 
Harold B. Repp, Albia, lowa. 


“I am raising over 50 head of spring pigs with 
Hog-Gain. At 10 weeks I weighed one taken 
at random; it weighed 72 pounds. I am very 
happy over the rapid, uniform weight gain 
and fine appearance of these pigs.” Lorenz 


E. Poock, Sumner, Iowa. 


Dr. Salsbury's Laboratories 
Dept. 28, Charles City, lowa i 


Please send me special bulletin on Dr. Sals- 
bury'’s HOG-GAIN. 


City State 


HOGS | 
For Mixing In = 
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Price Controls Should Be Removed 


There Is No Justification for Controls; 
They Should Be Dropped Before They 
Strangle the Nation’s Economic System 


ed 
LLOYD RIFORD 
* 


E here in the U.S. are faced 

with a grave issue. How 

this issue is resolved by Con- 
gress will quite likely determine our 
political and economic future for 
many years. History may point out 
that this particular issue far out- 
weighed the MacArthur-State De- 
partment controversy in its influence 
on future trends of our national life. 
I refer, of course, to the fact that 


Title IV of the Defense Act of 1950 
expires soon. If Congress decides to 
renew the authorization for price and 
wage controls, we may become 
permanently and fatally mired in a 
controlled economy. 

In December of 1950, the feed 
manufacturing industry had taken a 
definite position opposed to the im- 
position of a price control program, 
short of all-out war. In a statement 


Since 1934 


Vitamin Products for the Feed Industry 


LACTO-VEE PRODUCTS COMPANY 


DAYTON 2, OHIO 


presented to members of Congress, 
and to various authorities in Wash- 
ington, the industry pointed out: 

1. Controls are foreign to Ameri- 
can philosophy and type of govern- 
ment. 

2. Experiences in the latter days 
of World War II and after V-J Day 
established the utter disregard that 
Americans have for price controls, 
rationing and allocation, when the 
dire emergency of war does not exist. 

3. An attempt to establish and op- 
erate controls would remove millions 
of man hours from creative produc- 
tion in industry. 

4. The direct cost to taxpayers of 
operating an agency would be terri- 
fic. Moreover, our citizens would bear 
an even greater cost because of the 


The all-steel elevator at Cun- 
ningham, Kansas, as shown at 
right, is one of four recently erect- 
ed by the Gano Grain Corpora- 
tion. The four bolted steel storage 
tanks—plus the three tanks with 
steel hopper bottoms which are 
over the truck dump pit, and the 
headhouse were furnished by Co- 
lumbian. Columbian Storage Tanks 
were also used for the three other 
new GANO elevators at Lewis, 
Kinsley and Doolan, Kansas. The 
Gano Company has used Colum- 
bian Bolted Steel Grain Storage 
Tanks for many years at their 
various locations. 


Users everywhere invariably 
specify “OOLUMBIAN” when ad- 
ditional storage is needed—or new 
plants constructed. Because—min- 
imum initial investment, and mini- 
mum overhead and maintenance 
means increased daily profits. Be- 
cause—additional economy of low- 
cost erection is due to bolted sec- 
tional construction. 


— 


*Gravity system of grain han- 
dling is one of the many features 
incorporated in the design below 
which materially reduces cost of 
operation. 


BOLTED STEEL 
GRAIN STORAGE TANKS 


EASY WAYS TO ERECT — petaited, easy-to 
blue prints for erection are furnished so that tanks may 
p with any kind of labor—or we will prov ‘as yh 4. for 
men—or crew. soe 


Columbian Bolted Steel Grain Storage Tanks 
are ideal for economical storage of all small 


grain—wheat, corn, oats, barley, soya beans, cotton seed, peanuts, your oon, a complete Columbian erection 
rice, coffee beans, etc. Hundreds are used by all kinds of feed tion specifications and biue prints are Cuiciod te enable 
. They are safe, fire-proof, tight, rodent-proof. local cone to build 
Never crack or crumble—no required. None WRITE now 
over worn out or been by Sevande or of our curvies. 


COLUMBIAN STEEL TANK CO., P. 0. Box D-4226, Kansas City, 


Associate Member of the Grain and Feed Dealers National Association 


endless amount of time and effort 
industry and business would have to 
expend in attempting to interpret 
and comply with regulations. 

The statement emphasized that 
price control was merely an ineffec- 
tual means of attacking the symp- 
toms of inflation and urged the adop- 
tion of policies which would get at 
the roots of the difficulty. 

Although being convinced of the 
soundness of its position, the industry 
recognized that there was not much 
chance of overcoming the political 


was asked to represent, for a short 
time, the feed industry in the Office 
of Price Stabilization. Dr. L. C. Cun- 
ningham of Cornell University joined 
me there January 2. I remained until 
Dinsmore Worthing of the Chas. M. 
Cox Co., Boston, consented to take my 
place. The feed industry is deeply 
indebted to Mr. Worthing and to his 
company. 

I was in full accord with the 
position of our industry as expressed 
by its statement. My experiences 
and observations while in Washing- 
ton, and since, have more firmly 
established my convictions. Certainly 
events since December have shown 


EXTRA RICH 


FEEDS 


ARE FAST SELLERS 
Y Woy Feed Mills, ine 


Konsas City, Mo. 


Capacity 1 to 3 Tons of freshly cut 
alfalfa per hour 


©. W. Randolph Co., Toledo 12, 


WAY 


NEW-DIFFERENT... 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 
Phone 6-3155 


: | | pressure calling for a control pro- 
a gram. At that time, industries were ; 
| | being urged to help man the various 
; emergency agencies in Washington. I i 
EDITOR’S NOTE: In the accom- 
panying article, Mr. Riford warns ( 
that “we may become permanently 
and fatally mired in a controlled 
economy” if price and wage controls 4 
: are continued. He explains why con- 
trols are not economically justified 
now, and he cites the harmful effects 
: of controls. Mr. Riford is chairman of 
ae the board of the Beacon Milling Co., ‘ 
Inc., Cayuga, N.Y., and he formerly i 
' was head of the feed price section ae 
| in the Office of Price Stabilization. 
The article is the text of an address ae 
by Mr. Riford June 19 at the con- ; 
vention of the Eastern Federation of 
ge Feed Merchants in New York. (A 
report on the convention appeared on 
page 1 of the June 28 issue of Feed- 
bi stuffs.) 
oh; w-Cost Storage! 
gq x 
| 4 st BANARAT 
4 Money - back / 
; 
| Des Moines, Iowa 
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Gives You 


vitamins 


protein 


(as derived from whey) 


—per pound because it is more concentrated in 
non-lactose nutrients than ordinary dried whey 


*Formerly known as “Peebles’ Dried Whey-Product 50% 
Lactose with Whey Fermentation Solubles (Ribolac)” 


That’s why more and more feed mixers are turning to 
the formulated dried whey product (Peebles’ M-N-C) 
to step up the performance and cut the cost of their feeds. 


You get a far better balance of whey vitamins, whey 
minerals, whey proteins, and lactose. You get a better 
concentration of the “whey factor”, a vital part of APF 
—and a greater amount of other valuable growth fac- 
tors that help your farm customers get better results. In 
short, you get more of the nutrients that count most in 
your mixed feeds. 

Because it is better balanced nutritionally, we recom- 


mend Peebles’ M-N-C for most livestock and poultry 
feeds. Where a full lactose content is desired for flush- 


ing mash, order Peebles’ Lacto-G. Guaranteed lactose _ a » 


content 65%. 
‘ Available the year around 
For complete information write us today. at Reasonable Prices 


28 Plants from fo coast 


ORLO'S LARGEST PROOUCER OF WHEY 


Peebles’ M-N-C is better balanced . . . a better buy for feed mixing 
WESTERN CONDENSING COMPANY 


APPLETON, WISCONSIN SAN FRANCISCO, CALIFORNIA 


MORE 

minerals 
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conclusively how sound that position 
was and is. And yet Congress seems 
hesitant to be guided by good, plain 
common sense. 

Since what I say has much to do 
with my own opinions or convictions, 
I think it would be best at the out- 
set to make my position clear on 
two points. First, with reference to 
the defense program. The vast major- 
ity of public opinion in this country 
seems to be in full accord with this 
program, and I certainly do not differ 
with that majority opinion. It would, 
indeed, be difficult to bring forth 
any reasonable arguments against 
the defense program in view of the 


world situation as it relates to our 
own security. We recognize now how 
serious a mistake was made in de- 
mobilizing to such an extent after 
World War II. Then there is the 
thought that being almost wholly 
unprepared did not keep us out of 
two world wars. We might at least 
try out the idea that preparedness 
on our part could prevent a third 
world war. 

Secondly, what I have to say with 
reference to government controls 
would necessarily be sharply revised 
in case we are forced into an all- 
out war. I am conscious of the fact 
that to the G.I. in Korea, and to his 


Genuine Cane BLACKSTRAP MOLASSES 


NORTH AMERICAN TRADING & IMPORT CO., INC, 
LARGEST IMPORTERS OF BLACKSTRAP MOLASSES IN THE UNITED STATES r 
1429 WALNUT STREET PHILADELPHIA 2, PA. 


family, the Korean war has been 
enough, but in taking a realistic 
look at the effect upon our domestic 
economy we must recognize that we 
are not in an all-out war effort. At 
the peak in World War II, the mili- 
tary was taking 46% of our total 
production. The present defense pro- 
gram is aimed at only 18% of our 
production, and many observers doubt 
if it will reach even that. 


Three Angles 

While I am in full accord with 
practically all the arguments brought 
out against price control, I want to 
discuss three angles of the problem 
which are less commonly emphasized 
but which, in my opinion, are alone 
sufficient reasons why Congress 


should let the program expire. 

1. The cause of price advances 
since Korea. 

2. The lack of necessity of a price 
control program in view of what we 
should have recognized six and ten 
months ago. 


Small but mighty are the vitamins contained in grains used in feeds. As 
minute as is their volume in the well-balanced feed formula, vitamin content 


Dixie way! 


JOHN J. 


fo help you keep production up... cost 
doWn . . . grind your feed the better 


looms as a controlling factor when it comes to normal animal nutrition. But 
with all their power, there is one thing vitamins cannot withstand, and that's 
excessive heat. What's that got to do with the DIXIE Feed Mill? Simply this: 


In DIXIE Feed Mills a specially designed and patented fan 
arrangement insures powerful suction on each hole of the 
perforated sizing screen... provides ample air volume for 
removing and lifting ground material from mill to cyclone 
collector. There is no plugging up, no churning of stock, no 
wallowing of hammers in ground material. Quality is con- 
trolled. Nutritious, vitamin-packed goodness is preserved... 
not threshed, rubbed out or destroyed by friction and heat. 


So look at it this way. The loss of even a small portion of vitamin potency 
can upset feed formulas, make necessary the addition of more artificial 
vitamins, raise costs, lower profits. You can insure yourself against this loss 
with the cooler grinding of the Dixie Double-Action Feed Mill... an exclu- 
sive extra feature that will enable your Dixie Feed Mill to pay for itself 


within a reasonable time. 


Get all the money-making facts about DIXIE Feed Mills. 


Write today for free bulletin. 


DIXIE Feed Mills and Process Grinders are 
built in 26 different sizes and models. There is 
a DIXIE Feed Mill for every grinding purpose! 


433-439 LIVESTOCK EXCHANGE BLDG. 


KANSAS CITY 15, 


MO. 


3. The futility of price controls in 
this twilight zone of war even if 
shortages should exist. 


parallel and the “cold war” became a 
“shooting war,” about the first 
thought that came to mostAmericans 
was the expectation and fear of a 
price control program. Less than four 
years had elasped since the death of 
OPA. Fresh in the memory of all of 
us were the shortages, the black 
markets and the distortions of dis- 
tribution which were the results of 
attempted price controls after the 
Patriotic appeal of a total war had 
passed. Corporations as well as in- 
dividuals set out to make sure they 
were going to have the things they 
needed or imagined they needed. 
“Scare buying” was not confined to 
the housewife. Merchants and manu- 
facturers joined the parade. How 
well we recognize that now! 


Scare Buying Resulted 

What was transpiring in Wash- 
ington was not reassuring. In his 
message to Congress on July 19, Pres- 
ident Truman did not ask for manda- 
tory price and wage controls. Title 
IV of the Defense Act of 1950, which 
provides for such controls was an 
offspring of what Congress believed 
to be political expediency. Then, 
after the Defense Act became law, 
the Economic Stabilization Agency 
was created and a control organiza- 
tion began to emerge. This was all 
meat for reporters and radio com- 
mentators. Price control was con- 
stantly before the American public. 
And every time Mr. John Citizen and 
Mrs. John, too, read or heard about 
impending price control, they went 
out and bought something, probably 
something they did not need. Then,~ 
too, the professional planners began 
to pour into the ESA and the OPS 
and they delighted in a situation 
which promised so much for their 
pet schemes of controlling our eco- 
nomy. And they did not miss an 
opportunity to needle a_ reporter. 
So the “scare buying” kept on and 
received another boost in January, 
when it became certain that a pro- 
gram would soon be put into effect. 
It is now quite obvious that the wave 
of “scare buying” set off by the 
fear of price contrel was most fool- 
ish. It was based on unsound think- 
ing. People remembered the short- 
ages and black markets of OPA. 
Therefore, ipso facto, more price con- 
trol would bring back the same thing. 
What they neglected to consider were 
the quite different economic factors 
existing in 1950 than in 1945. Never- 
theless, this “scare buying” was in a 
large measure responsible for the 


RANSIT 


GRAIN & SEED MERCHANTS 
a SINCE 1920 
WORTH, TEXAS 


GRAIN MERCHANTS | 
CORN + OATS + RYE | 
Gerstenberg & Co. | 


MEMBERS OF BOARD OF TRADE 
Board of Trade Bidg. Chicago 4 


BROKERS— 
COMPLETE LINE OF 
FEED INGREDIENTS 


839 BOARD OF TRADE 
KANSAS CITY 6, MO. 
BALTIMORE 2960 


= When the communist forces of 
" North Korea crossed the 38th 
| 
\ 
re 
‘ 
VITAMINS 
 &§ 
on 
a ASS, A 
| 


FEEDSTUFFS, July 14, 1951——21 


than $00 tong plus ths 
(Peasy ~welve months supply 

employ~ ont of more 


Depend on Sea-Coll for rectifying phosphorous deficiencies 
Depend on the ‘plus’ action of Sea-Coll’s trace minerals in Colloidal form 


_ Depend on Sea-Coll’s high rate of availability for economy 
Depend on Sea-Coll for prompt, steady delivery twelve months in the year 


Find out what more than 800 satisfied users already know . . . 
that Sea-Coll always delivers the goods! 


Sea-Coll, 


Wire or Phone Our Expense 


SEA BOARD Sales Company 


Grays Fenty hve. Phila 46, 


Some Choice Territories Open For Sales Representatives 


the Pioneer, SELLS Because it EXCELS 


P 
souree 
WY 
4 
i 
. 


q 
{ 


22——-FEEDSTUFFS, July 14, 1951 
price advances following Korea. And 
it was these price advances that cre- 
ated the pressure for price control. It 
is a strange paradox that the fear of 
price control brought on price con- 
trol. 

This brings us to the question— 
was there any economic justification 
for price controls in view of what 
we know now, and which should 
have been recognized six and even 
ten months ago? Assuming that price 


controls would be effective, when 
would they be needed? Theoretic- 
ally, they would be needed to prevent 
runaway prices when shortages exist. 
Thus imposition of price control im- 
plies that shortages do exist or are 
expected. Specifically, it would seem 
that in December and January, short- 
ages were expected because our 
production facilities could not pro- 
vide for the defense program and 
for civilian needs at the same time. 


LAMAR, COLORADO 


Dehydrated and Sun Cured 
ALFALFA MEAL 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


ST. LOUIS, MO. 


Now let's see just what was taking - 
place. For the six months preceding 
Korea the F.R.B. Industrial Index 
averaged 186. The latest figure is 
222. Our rate of industrial produc- 
tion has increased 19% over the pre- 
Korean months. Thus, the increase 
in production has been sufficient to 
take care of the defense program at 
its peak, and still leave as much 
or more for civilian use as was 
available during the first six months 
of 1950. And certainly there was no 
shortage of civilian goods—no au- 
sterity—during those months. But 
that is not all. The rate of produc- 
tion for the military has not yet 
reached 10% of our total. Thus, pro- 
duction has increased faster than the 
requirements of the defense program. 
Events of the last few weeks furn- 
ish clear evidence that, in addition 
to meeting the growing defense’ pro- 
gram, we have produced civilian 
goods in excess of demand. There 
seems every reason to expect this 
will continue. The F.R.B. Index is 
expected to rise another 5%. This 
all adds up to production sufficient 
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The reason over 400 brands of feed are tagged with 
Savage Tags is because no other tag has been good 
enough to threaten our leadership at any time during the 
last 25 years! Savage Tags are still the only tags that can 
be glanced at instead of read, to find out what is in any 
bag. They're still the only tags that tell their story from 
as far away as you can see them; and it makes no differ- 
‘ence what the light is. Special processing keeps colors 
and codes looking the same in sunlight, spot-light, day- 
light or dim light, They carry the most amazing finish 
ever put on a tag, and that finish is on the strongest tag 
ever sewed to a feed bag, because it is made especially 
for us. Why be “different”? It costs you money and it 
causes you trouble, Switch to Savage Tags NOW. Clip 
the coupon. We'll tell you how to cut cost and how to 
solve every last problem connected with feed-bag tags, 


to meet the full defense program and 
provide more for civilian use than 
in 1950. 

So much for industrial production 
——now what about food? Little need 
be said. Shortages did not exist and 
do not now. Neither is there any 
likelihood of shortages in the fore- 
seeable future. The absurdity of this 
price control program is well illus- 
trated by the price trends of many 
agricultural products. Some were 
placed under specific regulations, but 
it soon appeared that the pressure 
was not real. As an example of how 
wrongly this whole picture was sized 
up, take a look at soybeans, soy- 
bean oil and meal. We must com- 
mend the master minds of OPS and 
the administration to some extent. 
They have not had nerve enough, 
except in a few instances, to take 
credit for the many price declines 
that have taken place. 

It has beeen apparent for some 
time that the strain of the defense pro- 
gram on our domestic economy has 
been grossly over-emphasized. Much 
of this has been deliberate, inspired 
by those who saw an opportunity to 
promote a planned economy. All of 
us can be blamed for some of this 
over-emphasis. We failed to recog- 
nize the vast difference between the 
all-out war effort of 1943 and 1944 
and a program which can readily be 
met through increased production. 

Previous Experience 

Now we come to the third angle 
of the price control program. Would 
price controls be effective in this 
twilight zone of war if shortages 
actually should exist? This is almost 
entirely academic at the moment. 
But to answer this question we have 
only to look back a few years. When 
price control first came into play in 
1942, we were really in a total war 
effort. German submarines were sink- 
ing our shipping all up and down our 
Atlantic coast. Japan was taking over 
the islands of the Pacific. Our people 
were ready to comply with anything 
which would further the war effort. 
Compliance with price regulations 
was pretty good in the early years 
of the war. By 1945, however, and 
particularly after V-E Day, the whole 
program began to collapse. It is quite 
unnecessary to dwell on this subject. 
We saw definite proof of what econ- 
omists point out — black market 
prices under price control will always 
be - waned than prices would go if 
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The Economical, Easy Way to Build Hog and Poultry Feeds 
That Are Rich in Essential Nutritional Elements 


B-vitamin factors are recognized as necessary to the sound 
growth and consistent well-being of swine and poultry. 
FORTAFEED Feed Supplements are built in various com- 
binations of these essential factors to supply manufac- 
tured feeds with extra and uniform quantities of the 
B vitamins. Use of FORTAFEED at recommended levels 
gives assurance that feed will contain adequate amounts 
of these all-important nutritional elements. 

FORTAFEED 2-49C contains’2 grams of riboflavin, 
4 grams of pantothenic acid, 9 grams of niacin, not less 
than 10 grams of choline chloride and 60 milligrams of 
folic acid, per pound of FORTAFEED. These amounts pro- 
vide a liberal margin of safety to overcome variations 
and deficiencies of B vitamins in natural feedstuffs. It is 
recommended for manufactured feeds for both swine 
and poultry. 

FORTAFEED 2-22C contains 2 grams of riboflavin, 


2 grams of pantothenic acid, 2 grams of niacin, not less 
than 10 grams of choline chloride and 60 milligrams of 
folic acid, per pound. It is widely used for poultry feeds. 


FORTAFEED 2-22 contains 2 grams of riboflavin, 
2 grams of pantothenic acid and 2 grams of niacin per 
pound. It is recommended for poultry feeds which con- 
tain adequate sources of folic acid and choline. 


All FoRTAFEED Feed Supplements are available to 
feed manufacturers only. 


All FoRTAFEED Feed Supplements are blended in a 
form for premixing. They are easily incorporated in feeds. 
All FORTAFEEDS are made with a base composed of aureo- 
mycin fermentation solubles, extracted liver meal and 
other factors that supply important dietary values not 
listed on the label. 


Write for prices and full information. 
*Reg. U. &. Pat. Of. 


“LAV PAN ACID’ S 
| 5 S re) ly Ext C B Vit in G th Fact | 
; \ 
Supple 2-49C, 2-22C, 2-22. 
 LEDERLE LABORATORIES DIVISION 


24—-FEEDSTUFFS, July 14, 1951 


inflation was allowed to run its 
course, 

There is nothing new about price 
and wage controls. History tells us 
that they never worked in economies 
far less complex than ours. The Ba- 
bylonians tried them over 4,000 years 
ago and the Hittites a thousand years 
later. And they brought poverty, 
destitution and higher taxes. The 
Roman Emperor, Diocletian, took a 
whirl at controls. He made his en- 
forceable by death. Storekeepers and 
businessmen, like ours of the present 
day, could not understand the regu- 
lations and, therfore, did not dare 
take the risk of non-compliance so 
they closed up shop. There was noth- 
ing for the Romans to buy. They 
kicked out Diocletian’s controls in 
305 A.D. Diocletian resigned and 
shortly after committed sucide, 
demonstrating that old-time control- 
lers were accommodating once in a 
while. Henry III and George II placed 
price controls on bread and grain. 
Bread disappeared and Parliment 


that limitation in the price of com- 


Such a resolution would not be 
without precedent. It is the exact 
wording of a resolution adopted by 
the Continental Congress on April 8, 
1788, after they had sought to control 
Revolutionary War prices by law. 

But if Congress allows this farce 


to go on, we will continue to harbor 
within our government, this giant, 
sprawling bureaucracy, reaching its 
tentacles into every phase of our na- 
tional economy. As it grows, it will 
more and more sap the very life 
blood of our freedom. This is not a 

Examine 


administration is asking of Congress, 
which is to be expected because we 
know controls breed more controls. 
Not yet have they asked for Diocle- 
tian’s death penalty. But they are 
already asking for licensing power 
which would give life and death con- 
trol over all American business. The 
tragedy is heightened by the knowl- 
edge that the program was brought 
about by the fear of what the program 
would do; that there appears to be 
no justification for the program for 
the purpose it would be supposed to 
accomplish; and even if it could be 
deemed necessary, it would be in- 
effective for lack of compliance. 
There is much criticism from cer- 
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No “adulterated” whey 
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Nothing is added, nothing taken away! Contains 
all the original whey nutrition—lactose (70%), the 
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Spoiled whey loses nutritional value. So in making 
whey powder, freshness is all-important. Protec- 
tion of Kraco begins when the pure liquid whey 
is drained from the cheese vat. 


A Kraft Product 


No “unclean” whey 

Kraco Whey is processed in clean, sanitary equip- 
ment. It’s never allowed to become “high acid” — 
a condition that may develop if unclean equip- 
ment is used or if it is allowed to “stand around.” 


No “neutralized” whey 


Why take a chance on an inferior product? Kraco 
Dried Cheese Whey contains the same valuable 
milk nutrients found in pure cheese whey. No 


neutralizer, no foreign substance, is ever added! 


Order from PHENIX PABST-ETT COMPANY (Distributor) 
460 E. Illinois St., Chicago 90, Illinois 


G-AN-EN Supplement—NOW contains guaranteed min- 
imum of 14,000 U.S.P. units of stabilized Vitamin Al 


Ask your Phenix salesman about G-AN-EN 


motivated solely by their own greed 
and selfishness. With this position, I 
cannot agree. I believe that the 
leaders of 


social and moral future of our coun- 
try. 

These same groups have been con- 
demned for the removal of price 
controls in 1946. Such condemnation 
is a cheap type of demagoguery. 
Price controls at that time were 
throttling legitimate industry and 
breeding a disregard for law. The 
National Association of Manufac- 
turers, the United States Chamber 
of Commerce, the Eastern Federa- 
tion of Feed Merchants, the Ameri- 
can Feed Manufacturers Assn., and 
almost every business, industry and 
agricultural organization were doing 
everything in their power to rid us 
of the mockery of price control. I 
am convinced that their motives far 
transcended personal greed. I am 
proud that the American Feed Manu- 
facturers Assn., of which I was chair- 
man, was most actively engaged in 
the effort. 

The removal of price controls in 
1946 was absolutely necessary in or- 
der to get our economic system re- 
stored to even keel. It is true that 
legitimate prices did advance but 
they merely went up to black mar- 
ket levels. And there was another 
most important result. We freed our- 
selves from the degenerative effect 
upon the moral fibre of our people. 
In my opinion, those groups who 
struggled for the removal of price 
controls in 1946 and who are oppos- 
ing the continuation of controls now 
are concerned mostly with the future 
strength of our country, both eco- 
nomically and morally. 

It is still possible that statesman- 
ship will prevail over vote-counting. 
Congress may yet make that out- 
standing contribution to our national 
welfare which would result from kill- 
ing off this vicious thing before it 
strangles our economy; before it so 
weakens us internally that we 
would become an easy prey for those 
who would destroy our way of life. 


SELLS MILL INTEREST 


COLUMBUS, OHIO—The Coshoc- 
ton Milling Co. has sold its interest 
in the Dover (Ohio) Milling Co. to 
Clarence Gwinn, Gwinn Mills of Co- 
lumbus and Thomas Hall of New 
York City. The purchase price was 
not announced. 
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ended the program. And so on tain sources of those groups who are 

a through history until we come to opposing the continuation of price 

“ our own experiences of 1946. controls. They are accused of being 

Apparently, Congress still thinks it . 
is politically expedient to retain price 

controls as the odds seem to favor : 
continuance of the program. This 

, would be an excellent time for states- industry who: are now taking so 

manship. Cengress would make an | carefully the increased powers the | definite a stand against the extension 
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The dollar goes farther these days. 
In fact, they go so far that you lose 
track of them completely. 


“And now gentlemen,” continued 
the congressman at his press confer- 
ence, “I wish to tax your memory.” 

“Good heavens,” muttered the re- 
porter, “has it come to that?” 


Hubby (on hearing burglars in the 
house): “Sh-h, dear. This is going to 
be a battle of brains.” 
Wifey: “How brave of you, dear, to 
t unarmed.” 


Fur coats are made this way, I think 
They take the furs and dye them; 
But first they have to skin the mink— 
Then skin the men who buy them. 


The dentist asked his new patient 
if he had been anywhere else before 
coming to see him. 

“Only to the village druggist,” said 
the patient. 

“And what idiotic advice did he 
give you?” asked the dentist with the 
professional man’s usual contempt for 
the layman's opinion. 

“Why, he told me to come and see 
you,” said the patient innocently. 


A worried-looking man in a florist 
shop asked for three potted gera- 
niums. 

“I'm sorry,” said the clerk, “we're 
out of geraniums just now, but we 
have some nice potted chrysanthe- 
mums.” 

“No, they won't do,” replied the 
man. “I promised my wife I'd water 
her geraniums while she was away.” 

A manufacturer had received a visit 
from the Income Tax Department. 
After a two-hour siege of questions, 
he was visited by a representative 
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Adjustable feed agitators. 


ed “¥" bottom. Wood skids and 
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MFG. CO. 
BROWER 
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ILLINOES 


from the Federal Trade Commission. 
Later that day, a man from the Wages 
and Hour Division appeared. Finally 
he had a call from the Department 
of Justice. 

In disgust, he sold his’ plant and* 
bought a skunk farm. 

“Now,” he said, “maybe the gov- 
ernment will keep its nose out of my 
business.” 


In a little town in Mexico, Pedro 
was sipping his beer at a tavern 
when an excited friend rushed in. 
“Pedro!” he shouted. “I just saw a 
man go into your house.and start 
making love to your wife!” 

“Is that so?” replied Pedro calm- 
ly, and continued sipping his beer. 
“Was he a tall man?” 

“Yes, yes!” shouted his friend. 

“Don’t get so excited,” cautioned 
Pedro. “Did he have on a brown suit?” 

“Yes, he did!” 

“And did he have a big mustache?” 

“Yes, yes!” 

“Oh, that’s Emmanuel. He mak’ 
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love to anybody!” 


COLUMBIA SOFT PHOSPHATE 


U. S. Dept. of Agriculture tests* indicate this 
phosphate is 69% as available as bone 
meal ... yet it costs considerably less than 
one-half as much (per unit of phosphorus.) 


*Journ. of A.O.A.C., Feb. 1945. 
* * 


Write for information and prices 
COLUMBIA PHOSPHATE co. 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. 
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“=~ A quarter-century ago, in June, 1926, Charles C. Dawe, 
founder and president of Dawe’s Products Company, pioneered 
the idea of multiple vitamin fortification of feeds—a principlé of 
nutrition that is universally accepted today. 

Twenty-five years is not old as companies go, but it is in the 
vitamin industry. While we are old in our field, there are no 
“gray hairs” in our thinking, research and manufacturing facili- 
ties. We enter our second quarter-century a young, vigorous 
organization, eager to meet the challenge of further research 
and progress into the mysteries of life as they relate to nutrition 
and the interrelationship of the various nutritional factors. 

In no other phase of animal production has research been 
more thorough, progress more far-reaching and results more 
spectacular than in vitamin nutrition. Down through the years, 
Dawe’s scientists have made outstanding contributions to the 
science of nutrition. Dawe’s made the first multiple-vitamin 
concentrate for feed fortification. It was the forerunner of the 
full line of vitamins and vitamin products for feeds offered by 


Dawe’s today. 


Dawe’s products are internationally known and used. With 

laboratories and plants in Chicago and Peoria, Illinois, Auburn, 
- Washington, Denver, Colorado and Newaygo, Michigan, Dawe’s 
progress parallels that of the formula feed industry. 

It is with justifiable pride that we point to 25 years of serv- 
ice to feed manufacturers, years which have proved the original 
ideas and theories of Charles C. Dawe. His concepts, considered 
visionary 25 years ago, were so sound that they have made this 
company the world’s oldest and largest specialists in vitamin 


products for feeds. 
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ing some afternoons at the 
office helping Joe with the 
book work, while her mother, visiting 
with them for three weeks, watched 
the twins at home. Joe appreciated 
Mary's presence at the office. Not 


Mite BROOKS had been spend- 


Giving Farmers Some Tips 


only was she an excellent bookkeeper, 
but she had a knack for visiting with 
customers, making them feel at home 
and in general making friends for 
the business. 

When Joe came back from a field 
trip about 4 p.m. one day, Mary said, 


“Joe, I think I have an idea you can 
use.” 

Joe quickly gave her plenty of at- 
tention. He had respect for Mary's 
business opinions and had profited by 
many of them. 

“Mary,” he said, “I was going to 
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NO TRADE-IN “BAIT” 
FOR BUYERS 


No trade-in allowance can 
be granted on the purchase 
of a Universal Moisture 
Tester because it is made 
available to every buyer at 
a price fairly based on the 
actual value of an instru- 
ment of its highly per- 
fected type...not a price 
padded to absorb loss 
which might result from 
acceptance of worn-out or 
obsolete trade-ins. 


YEAR 
GUARANTEE 


You do not continue to 
spend when you purchase a 
Universal Moisture Tester. 
There is no maintenance 
expense. No return to fac- 
tory for costly repairs. 

A positive guarantee as- 
sures you of years of cost- 
free, trouble-free service. 


Possesses Distinctive and Perfected Features Essential to Speedy, Convenient, 
Economical and Consistently Accurate Moisture Testing 


It is the only moisture tester that: 


@ Gives direct moisture percentage readings on a dial, instantly; no both- 
ersome charts or mathematical calculations. 
@ Requires no separate temperature tests; a built-in thermometer auto- 


matically indicates temperature. 


@ Operates electrically, yet requires no electrical outlets or batteries; 


fully portable. 


@ Can't get out of adjustment of calibration because it is self-checking. 
The Universal, the moisture tester that is out-selling other makes be- 
cause it is out-performing them, is available for a 


TEN DAY Free TRIAL 


Try it. Compare it with any other moisture tester you have ever known. 


COMPANY 


EQUIPMENT 
1316-C Sherman Ave. 


MOISTURE 
TESTER 


Evanston, Ill. 


tell you about Bachelor Murck’s new- 
est romance as told me by a customer, 
but let’s hear the business idea first.” 


Romance First 


Mary's eyes brightened. “Let's hear 
about the romance,” she insisted. 
“Business is the same day in and day 
out, but romance—that’s something 
different.” 

There was no way out of it. Joe 
had to tell Mary about the fact that 
Bachelor Joe Murck had advertised 
in one of the love-marriage papers for 
a congenial companion. The result 
was that he was deluged with mail, 
the telephone was ringing night and 
day, and two strange women even 
traveled to the farm by bus to see 
Joe in person. 

All of this prompted Elsie Wrat- 
ten, a middle-aged spinster, to march 
over to see Joe and tell him she 
thought what he was doing was scan- 
dalous in a nice neighborhood. Joe 
liked her spunk so much he asked her 
for a date, saying he wanted to take 
her to a steak dinner at the Hotel 
Manitou. And to top it off, Miss Elsie 
accepted, and now rumor had it that 
a romance was flowering. 

Mary’s eyes were wide with inter- 
est as Joe finished. “Isn’t it marvel- 

ous,” she said, “how things happen? 
Oh, I hope they get married. It’s 
nice when local people marry and 
don’t call in outsiders.” 

“Sort of trade-at-home-first idea, 
eh?” Joe commented dryly.: 

Mary gave him a withering glance. 
“Is business all you can think of?” 
she demanded. “Romance is a beau- 
tiful thing.” 

“I agree,” Joe said diplomatically. 
“Now, let's have that business idea 
you mentioned way back when.” 

For a moment Mary looked as if 
she had changed her mind, that she 
wouldn't tell him after all. “Well,” 
she said, “the only way to get your 
mind thinking of something else is to 
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a lot of this accumulation of mail and 
circulars on your desk. There’s mar- 
velous material there, tips for farm- 
ers. But it’s buried, absolutely buried, 
in lots of words and pages.” 

“I agree,” Joe said. 

“I would suggest, dear,” Mary said, 
“that you have a perfectly stunning 
sign made up with the headline ‘Prof- 
it Tips for the Month.’ Then number 
them—1, 2, 3, 4, 5. No more. Five are 
enough. If you have too many, the list 
becomes too long.” 

Joe began to show interest. It was 
as if he could almost visualize that 
list. 

Change Them Monthly 

“Change those tips every month,” 
Mary said. “Get a new list. Make 
them good. Make them seasonal. 
Make them clear and brief. And high- 
light them with a spotlight if you 
have to—just so farmers see them 
and like them and learn to look for 
that tip sign every month.” 

“You talk just like the fifth assist- 
ant vice president of a big advertising 
agency,” Joe said with admiration. 
“Where do you get all your informa- 
tion?” 

“I keep my eyes open, darling,” 
Mary said with a smile. “I watch busi- 
ness and other things. By keeping my 
eyes open, I got you—and still have 


Joe coughed. “Yes, I have often 
thought about that. But you never 
nag, I'll say that. Now, about those 
tip listings. What would you have for 
a typical month?” 

Mary consulted a list, a neat little 
silver bracelet on her left arm catch- 
ing the sunshine that came through 
a window. The sunshine flicked over 
her fluffy brown hair and her clear 
complexion. 

She Lists the Tips 

“Tip No. 1 would be that studies 
have shown that summer is not the 
time to freshen cows. They give less 
milk and earn less profit. Cows fresh- 
ened in winter made 43 Ib. butterfat 
extra each, and $34 more over feed 
costs than cows that freshened in 
June, July and August.” 

It was plain to see that this in- 
formation made an impression with 
Joe. 
“Tip No. 2 is for farm women,” 
went on Mary. “Some women don't 
like to blanch vegetables before freez- 
ing. They want to save that time. 
But tests show that every vegetable 
except rhubarb needs to be blanched 
to help keep it green and fresh look- 
ing and save the color and preserve 
the vitamin C content. If not blanched, 
the vegetables also taste like grass.” 

“Say, I think farm women want 
to know that,” Joe commented. 
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“Tip No. 3,” said Mary, “would 
show that cockleburs poison livestock. 
Therefore, a little time spent elimi- 
nating the plants will pay off in saved 
livestock. Too much alfalfa field feed- 
ing will bloat and kill cows. Farmers 
need to be reminded of that.” 

Mary then went on to give Joe 
two more fine tips to use, thus com- 
pleting one month’s “Good Tips for 
Farmers.” When she had finished, Joe 
was smiling. 

“Honey, that is really getting need- 
ed information to farmers in capsule 
form,” he declared, “and in a way 
they can’t overlook. That way of get- 
ting information is popular nowdays, 
so why not cash in on the trend? 
Five tips a month, highlighted like 
this, mean 60 tips-a year. I'm all 
for it. What's your charge for this 
business idea, Mrs. Executive?” 

Mary smiled. “A steak dinner at 
the Hotel Manitou, dear. We haven't 
eaten there in a long time.” 

(To Be Continued) 
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HANDY WAY TO SUBSCRIBE 


FEEDSTUFFS 


Circulation Dept., 118 S. 6th St., Minneapolis 2, Minn. 


Please enter immediately my 
FEEDSTUFFS 


0 One year $4 


FEED MILL 

FORMULA FEED MFR. 

0 FRED INGREDIENT MFR. 
OTHER 


OC Two years $7 
O Billme OBill my firm am sending payment 


subscription to 


O RETAIL DEALER 
HATCHERY 


Pratts TRATES make any feed nearly perfect by 
supplying essential ingredients which are lacking, and 
by building to full strength those which are deficient 


Ben Franklin once wrote— “For want of 
a nail the shoe is lost; for want of a shoe 
the horse is lost,”’ etc. 

That wisdom might well be applied to 
feed mixing. For want of a single mineral 
or essential vitamin, the nutritive value 
of an entire bag of feed may be limited. 

But, not when you use Pratts Poultry- 
Trate, Hog-Trate and Broiler-Trate— 
those amazing new concentrates devel- 
oped in Pratts Laboratory. 

With Trates, you continue to buy 
bulk feedstuffs from the most economi- 
cal source. BUT HERE’S THE DIFFERENCE: 
Pratts Trates take into account the 
ainerals and vitamins which are already 
in your bulk feedstuffs . . . supplying 
only those which are lacking, such as 
antibiotics; building up those which are 


deficient ...so that you may produce 
perfectly balanced feeds, without waste 
or deficiency of a single nutrient. 

This perfect dovetailing of Trates and 
bulk feeds means a nutritionally better 
bag of feed every time . . . and often at 
lower cost. It means that you eliminate 
costly buying, storage and mixing head- 
aches of many small-quantity ingredients. 


USE PRATTS RESEARCH FACILITIES 


Pratts Laboratory will check your for- 
mulas without cost, so that your feeds, 
made with PouULTRY-TRATE, HoG-TRATE 
and BROILER-TRATE will measure up to 
any feed on the market . . . and yet give 
you more profit. We will also supply 
attractive advertising, tags and sales- 
helps to round out your program. 


PROFITS ARE A-WASTING ... ASK FOR FURTHER INFORMATION 


FROM PRATT FOOD CO., 130 WALNUT ST., PHILADELPHIA 6, PA. 


BROILER GROWERS! 
profits... with BROILER-TRATE 


Broiler-Trate is vitamin-trace 
mineral concentrate especially 
prepored to enable you to mix 
speciolized high energy broiler 
feeds. Every tested factor known 
to stimulate growth has been built 
into Pratt: Broiler-Trote. 


G-TRATE 
ILER-TRATE 
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Another New WENGER Improvement 


All 600 and 700 Series now are furnished with 
the motor mounted on top of the mixer tank. 


WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINEST, MOST EFFICIENT MOLASSES 


MIXER ON THE MARKET. Extremely Accurate, Smooth 
Running, Fool Proof and Sturdily Built, THIS 700 IS 


BECOMING AMERICA’S FAVORITE. 


MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 
6 DIFFERENT SERIES 
9 DIFFERENT MODELS 
MOLASSES MEAL FEED 
HI-MOLASSES PELLETS 


ANY OF OUR MIXERS WILL PROCESS 
FISH-SOLUBLES OR OTHER LIQUIDS 
AS WELL AS MOLASSES 


WRITE FOR DETAILS 


WENGER MIXER (CO. 


SABETHA, KANSAS 


AT FEED INDUSTRY SHOW—Ed Horst, left, sales manager of the 
Calcium Carbonate Co., Chicago, is shown explaining to Carl Gutwein, head 
of the Gutwein Milling Co., Francesville, Ind., some of the features of 
“Farm-Cal,” a recently introduced high-calcium limestone product. It is 
designed for dairy barns, poultry houses, lawns, gardens and other uses on 
the farm. The photo was taken at the National Feed Industry Show in 
Milwaukee, where the Calcium Carbonate Co. exhibited its products. 


ALLIED MILLS HOLDS 
MANAGEMENT SCHOOL 

FORT WAYNE, IND.—Store man- 
agers representing six states in the 
Sunshine-Amco stores division of Al- 
lied Mills, Inc., were selected to 
attend a business management school 
conducted by Allied Mills at the 
Hotel Van Orman in Fort Wayne 
June 18-22. 

The instructors, who were special- 
ists in feed store merchandising from 
the stores division and the sales 
training division of Allied Mills, 
placed the accent on planning to 


meet the needs of the communities 
serviced by those managers present. 
The school included classroom work, 
discussion and a tour of the Fort 
Wayne plant and offices of the com- 
pany. 


H. J. BAKER FIRM MOVES 

NEW YORK—H. J. Baker & Bro., 
which was established in 1850 and 
has long been prominently identified 
with the feed industry, has announced 
that its offices have been moved to a 
new location at 600 5th Ave., New 
York. The offices formerly were lo- 
cated on Madison Ave. in this city. 
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FOR POULTRY 


This trade mark is your double 
assurance of excellence and profits 


sure profits 


1. Our policy and determination is to continue 

to make Pilot Brand the purest and most economical 
crushed oyster shell that experience, superior 

raw material, loyal employees and management can 


jointly achieve. 


2. Our powerful National Advertising support 
for more than a quarter of a century constanly 
stimulates sales and profitable repeat business for 


dealers everywhere. 


OYSTER SHELL PRODUCTS CORP. ” 
New Rochelle, N. Y. 


St. Louis, Mo. 
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Its BALANCE 


July 14, 1859-two weeks after his first 
me tightrope crossing of Niagara, Blondin 
Sestartied thousands of spectators by cross- 
7 ing backwards, blindfolded, dressed as 


ape dragging a wheelbarrow, squat- 


ting on the rope when halfway acros 
making an omelet, cooking ig-ofi a 
B, stove on the wheelbarrow, eeting it, then 
resuming his backewdfd crossing. He 
succeeded ip-tfiis seemingly foolhardy 
explait-Only because he had learned 29 
“ars before-when at 6 years of age he 
Mm called “the litthe wonder acrobat of 
Frafye”—that safety demarided he must 
alway‘HOLD HIS BALANCE, EVERY 
te. SLEEP G& THE WAY.” 


CHANCES 


Remember that safety in feeding your farm animals and poultry 
depends on “holding balance every step of the way”. To use Red — 
Rose Starting Feeds and then gamble with “something just as 
good” in growing feeds may ~— production and reduce 
your profits. 


RED ROSE FEEDS and FEEDING PROGRAMS 


are based on the nutrient requirements of each class of livestock; 
plus testing in the Red Rose laboratories and use at the Red 
Rose Experimental Farms under average farm conditions. Red 
Rose Feeds are balanced feeds—each meshes perfectly with that 
preceding and following in the Red Rose Feeding Program. 


‘4 
| 


“BALANCE” SELLS FEEDS 


Farmers buy results, not bags of feed. 
And these advertisements appearing 
before more than two million farmers, 
are planned to show them that Red 
Rose Feeds are “Balanced” to provide 
for high production. 


Your Eshelman Red Rose Distributor has the Red Rose Feeding 
Programs and the feeds specified for more profitable production. 
Write us for the name of your nearest Red Rose Distributor. 


1842 JOHN & Sons 1951 


LANCASTER, PA. 


Specific, timely panels in this space 
pinpoint particular feeds and feeding 
needs. Feature those feeds for your 
share of this potential business. 


Your RED ROSE representative is . . 
ready to help you — see him, or write York, Pa. Circleville, O. 
us about your problems. Tampa, Fla. Sanford, N. C. 


R E D R ~ E 


(GUARANTEED FEEDS 
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W hy Feed Dealers Don’t Get 
Maximum Volume, Top Profit 


By Arthur Roberts 


URING the past year we have 
conducted an inquiry into the 
main reasons why feed dealers 
do not get maximum volume and earn 
maximum profit. In some cases, we 
found that the volume was all that 
could be expected but profit was below 
par. In other cases, the net on sales 
showed a satisfactory ratio, some- 
times better than average, but the 
volume was inadequate, hence the 
dollar net was not up to what it ought 
to be. Our studies revealed that the 
dealers did not earn a maximum prof- 
it on a maximum sales volume for 
five reasons. 
1, Slow-selling items. This pertains 
to the various related lines sold by 


feed dealers. The more lines related 
to feed or used by feed purchasers 
that a dealer handles, the more profit 
he should earn. He has a good chance 
of “upping” the unit sale, for exam- 
ple, selling poultry equipment to a 
purchaser of chicken mash. 

But the feed dealer should remem- 
ber that related lines will not sell 
themselves. They must be promoted 
effectively. Display will catch a cer- 
tain number of sales but display is 
not enough. All customers do not 
have a roving eye, hence advertising 
and sales suggestion are also required. 
Too many dealers just display these 
lines and hope for the best. But this 
does not give them maximum vol- 


ume on such merchandise although 
the net on the volume sold may be 


a customer exclaimed, “Why I didn’ 
know you sold dairy supplies. I jus 
bought a separator and would have 
bought it here had I known you car- 
ried them.” 


Promotional Neglect 

This customer had been buying feed 
from this dealer for a number of 
years but seldom visited the store, 
always phoned in his orders. The 
dealer had never sent out a mailing 
piece or in any other way advertised 
his dairy supplies. He was out a sep- 
arator sale in this instance, and no 
doubt, a lot of other business on re- 
lated lines. 

Slow-selling items, in many in- 
stances, are due to promotional neg- 
lect. The merchandise turns slowly, 
and the longer it clings to the shelf, 
the higher soar the selling and over- 
head costs on it, so that when it is 
unloaded eventually, there is little or 
no profit on the deal. In some in- 
stances, we found stock that had been 


on the premises more than 10 years; 
today it is obsolete or shopworn. If 
these items had been promoted ener- 
getically from the date of acquisition, 
the dealer would have cashed in on 
them long ago. As it was, the obso- 
lete items had hardly more than junk 
value and should be written off 
against profits instead of being car- 
ried on the inventory sheets at an 
inflated value, distorting the balance 
sheet figures. 

We found that the lack of stock 
control systems and poor stock ar- 
rangement helped to pile up slow-sell- 
ing items. The dealer who uses a 
stock control system can keep close 
tabs on the slow movers if he goes 
over the recorded items monthly. The 
figures will give him the lowdown on 
item turn, which is more important 
than inventory valuation turn. The 
“carry” may turn satisfactorily in 
dollars but he may have a lot of slow 
movers in the “carry” which have 
unprofitable turns that are not re- 
vealed. 

In all instances where the stock 
showed a substantial number of slow- 
selling items, the dealers were below 
par on promotional effort. It follows 
that the dealers in this industry can 
minimize the loss on slow-selling 
items by pushing them with more 
vigor and not abandoning them to 
the chance purchaser who happens to 
ask for them or see them on the 
sales floor. 

2. Poor pricing. Consumer demand 
and operating costs are the two basic 
factors in determining mark-ups on 
individual items. The best prices are 
those that yield the most profits. 
This does not mean the highest mark- 
up on each unit. If the mark-up is 
tov high, sales may be so low that the 
dollar-profit earned on such sales is 
negligible. Conversely, if the mark- 
up is too low, profits may be like- 
wise even though volume and turn- 
over are high. 


Determining Prices 

Prices should be set so that the 
mark-up per unit, multiplied by the 
number of units sold, produces the 
greatest dollar mark-up or margin 
over operating expense. Competition 
is also a factor in determining prices. 
The dealer should use his experience 
figures on sales to determine the most 
profitable prices. 

Using a flat mark-up on all goods, 
even those sold in the same depart- 
ment, may be unwise. Profitable pric- 
ing is more comlpex than that. Too 
many dealers price haphazardly, 
which results in a satisfactory net 
on an inadequate volume or a low net 
on an adequate volume. Pricing re- 
quires a close study of experience 
figures in order to set the price which 
will produce maximum volume at 
maximum profit. A stock control sys- 
tem is also a big help here. 

3. Poor buying practices. Buying 
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the right kind of merchandise at the 
right time and at the right price is 
the key to retail success. We found 
numerous establishments with unbal- 
anced stocks, one result of bad “buy- 
ology.” To maintain well balanced 
stocks the dealer should always have 
his ear to the ground regarding cus- 
tomer requirements. He should coach 
his salesmen to report to him in this 
connection. He should make a record 
of all requests for merchandise not 
carried, using a “want book” and 
study the listings carefully to get 
future buying guidance. 

The buying habits of customers 
change from time to time. The dealer 
who keeps in touch with customer 
requirements spots these changes and 
buys accordingly. Stock control cards 
also help here. The wise dealer is al- 
ways probing his customers’ minds to 
find out what they want and what 
they prefer. 

Unbalanced stocks are sometimes 
due to the purchase of merchandise 
in a price range too high for the pre- 
dominant income level of the com- 
munity. At other times, they are the 
result of poor sales promotion. What- 
ever the causes, this condition is cost- 
ly and keeps the dealer from getting 
maximum volume at maximum profit. 

When stocks are out of balance, 
there is too much invested in some 
items, too little in others. In the for- 
mer case, the dealer pajs interest on 
an excessive inventory investment 
and the overhead expense attending 
the “carry.” In the latter case he 
loses sales because of too many 
“outs” when customers order. Buy 
from as few suppliers as possible be- 
cause this results in better treatment. 
The more you buy from a supplier, 
the better service and terms you 
will get. Buying from every Jim, Joe 
and John is poor business. 

5. Unprofitable customers, unprofit- 
able orders. When the cost of goods 
sold and the overhead attending the 
sale are taken into consideration, all 
orders are not profitable, in fact, in 
some establishments, a substantial 
percentage of the orders taken are 
unprofitable. In many instances, cer- 
tain customers habitually give un- 
profitable orders so that they are un- 
profitable customers. 

The dealer's operating set-up deter- 
mines the unprofitable order. There is 
no fixed figure. The dealer must con- 
sider the margin earned and han- 
dling expense to ferret out the un- 
profitable business. Mail order com- 
panies know the low point at which 
their orders are unprofitable and al- 
though they do not refuse to ship, 
they take aggressive steps to keep 
the dollar value of all orders above 
the unprofitable figu@e. One bag of 
feed delivered 10 miles away, 20 miles 
of delivery expense, is not a profitable 
sale, and the dealer should take every 
means to minimize such business. The 
best way is to increase the unit sale. 
Better sales promotion of one form 
or another will do this. 

The dealer will have to cost his op- 
erations to arrive at the unprofitable 
orders sold. He can best do this by 

taking the dollar gross or margin 
earned in each department for the 
month, divide the number of orders 
in that department into this margin 
to get the average margin earned per 
order. If 2,000 orders are sold in a 
department and if the margin earned 
is $4,000, this gives the margin per 
average order, or $2. If the overhead 
expense in that department is $3,500 


breneral Mills 


arr 


for handling 2,000 orders, this means 
an overhead charge per order of $1.75, 
leaving an average net profit per or- 
der of 25¢. Obviously, all orders un- 
der $1.75 are likely to be loss orders 
and the dealer should make provision 
to increase the unit sale above this 
figure. 

Of course, this calculation is an 
approximation, hence it does not pro- 
duce a precise figure in all cases. 
Some orders over $1.75 may be un- 
profitable, some under, profitable. 
But, in general, it gives the dealer a 
reasonably accurate idea of the range 
of profitable business against that of 
unprofitable volume. If he starts from 
the average figure and builds upward, 
he is then on the safe side. The deal- 
er could do a more precise job by 
costing each operating function in 
connection with the handling of an 
order, deducting the total cost from 
the margin earned on the order, but 
this would be too involved a proced- 
ure, except probably in large estab- 
lishments. The average dealer can 
get fairly good perspective with the 
average method outlined. 


LARGEST SELLING 


@ We have good reasons to be proud of 
Model F 25-M—a great improvement beth 
in strength and construction over our 
elder models, many of which have been 
in in cki houses, feed 
plants, ete. for more than 30 years, and 
still in use. 


W-W Model F 25-M is truly a trouble-free, heavy-duty grinder and because of its 


your costs. Weight 1,180 Ibs.—feed op 
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uses is our largest seller. With Model F 25-M 


ing 18". 
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W-W GRINDER CORP. Dept. 311, Wichita, Kans. 
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feed products designed to 
to help. your manufactured 
feed give top performance— 
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Products 


Special Division, Dept. 
60 East 42nd Street, New York 17, N.Y. 


USI JSTRIAL CHEMICALS, INC, 


60 East 42nd Street, New York 17, N.Y. 


Branches in all principal 


U.S.1. Antibiotic Feed Supplement — an effective antibiotic 


product containing guaranteed 
This new antibiotic has been found very effective in feeding 
tests by various universities. 


U.S.1. Vitamin B,, and Antibiotic Feed 


needs of the majority of feed manufacturers. It contains 
guaranteed amounts of vitamin Bi» and bacitracin. 


For further information contect your neorest US! office or write fo 
Chemicals, 


amounts of bacitracin. 
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Swine Feeding, Management Film 


Being Produced by Feed Institute 


DES MOINES—A film on the feed- 
ing and management of swine is be- 
ing produced by the Feed Institute, 
Inc., and Iowa State College visual 
aid department. The film, the result 
of a new activity for the Feed Insti- 
tute, will be available for showing, 
with distribution through the film li- 
brary of Iowa State College. 


The 16 mm. color and sound movie 
will be 26 minutes in length. It shows 
a swine nutrition researcher at Iowa 
State College at his desk. He says: 
“We've talked a long time about a 
balanced ration and most hog raisers 
know that profitable hog raising re- 
quires a lot more than corn and wa- 


1122 Flour Exchange 


CONSUMERS SOYBEAN MILLS, Inc. 
dobbers and Producers 


SOYBEAN OIL MEAL 


MINNEAPOLIS, MINN. 


Phone: BR 6781 


ter... today we're feeding a pretty 
good ration. 

“But every day we learn still more 
about the component parts of com- 
plete feeds. The carbohydrates and 
fats come principally from the farm's 
grain fields. The proteins, minerals 
and vitamins balance the ration.” 

Following is a complete presenta- 
tion of the part played by each nutri- 
ent comprising a balanced ration, in- 
cluding a discussion of vitamin Bu, 
and antibiotics. 


Experiments shown 

Three different experiments were 
set up at the college research farm 
and their progress photographed. The 
three lots of gilts are as nearly alike 
as it is possible to make them. The 
first group is being fed corn, oats and 
minerals; the second group the same 


Qualified CPM 


near your phone 


City, Mo., KC 399. 


Sales, service and com warehouse stocks. O, equi p- 
with Bell System Teletypewriter Exchange Service: San 
rancisco, SF 757; Crawfordarille, Ind., Craw 198; Kansas 


No matter where you are located, you'll find a CPM 
representative within easy hailing distance. And you'll 
find this highly qualified sales and service organization 


ready to move on an instant’s notice to handle your par- 
ticular needs promptly and efficiently. CPM “main line” 
plant locations, too, mean that delivery of parts and | 
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THE CPM CENTURY— 


second to none in low cost per ton. Write 


spares can be made practically anywhere in a matter of 


hours. Teletype service helps speed your order on its way. . 
So call on us at any time—whether yours is an emergency 
or the need of some special help or information. 


CPM service is as near as your phone. 


COMPANY 
abash‘Ave., Crawfordsville, ind. 
8, Missouri 


for full details on this high capacity mill, or 
contect your nearest CPM representative. 


CALIFORNIA 
PELLET mI LLS 


ration plus tankage hand-fed and al- 
falfa hay self-fed; the last group 
shelled corn, oats and a balanced 
supplement. The development of the 
three groups is shown, along with the 
tons of pork each group produces. 

Two stories are presented of suc- 
cessful hog feeder operations on the 
farm to demonstrate feed lot recom- 
mendations. Scattered throughout the 
picture are shots of feed mills, pack- 
ing plants, ingredient producers and 
soybean processors. 

The potential audience of the film 
is almost without limit, the Feed In- 
stitute states. An outline, accompany- 
ing each film, will help the leader 
guide discussion after the showing, 
and the institute is preparing a pam- 
phlet, “The Story of Formula Feed” 
for distribution to persons viewing 
the picture. 

The Feed Institute will purchase 
three prints to be used in Institute 
sponsored feeder meetings. There is 
no limit to the number that each 
member purchase. A standard 
trailer has been prepared to include 
a brand name. The film is copyright- 
ed and the insertion of the trailer 
within the body is not permitted. 

Cost of a print is $100 to Feed 
Institute members contributing to 
the visual aid fund, $200 to a non- 
contributing member and $250 to a 
nonmember. Brand trailers will cost 
$10 each. 

The movie is being financed through 
voluntary contributions from mem- 
bers, the institute reports. Checks 
were received for the visual aids 
fund even before aid was asked, and 
contributions have averaged $110 
each. 

The institute also has announced 
a contest to name the film, with 
one film print or $100 in cash to go 
to the winner. Any member or rep- 
resentative of a member is eligi- 
ble to submit as many entries as 
he wishes. 


MANAGER APPOINTED 
DESHLER, OHIO — Donald M. 
Smith has been appointed manager of 
the Deshler Farmers Elevator Co. 
here. 


PREMIER LITTER 
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More 


Premier Peat Moss Corp..535 Sth Ave. New York 17 


Better Bags — Better Buy Chase 


CHASE BAG COMPANY 
Sales Offices 309 W Jackson Bind. 


Chicago 6, Illinois 
Coast-to-Coast Bag Service 


PULVERIZED OATS 
FOR SAMPLES OR QUOTATIONS— 
Write, Wire 


TELEPHONE 44 
TELETYPE PHILLIPS 14 


FLAMBEAU MILLING CO. 


| 
— 
Sv 
SX 
SS 
: 
\ 
| 
FLAMBQ 
FEE 
SS 
MIXED FEEDS + PELLETS i 
CUBES + ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL 
OAT GROATS 
| 
1800 Folsom St., San Francisco 3, Colif. EW Phillips, Wisconsin 
1728 Grand Ave., Kansas City 
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Wouldn't you like 
end the bother 
buying, storing, and 
handling costly 
ingredients that 


require pre-mixing 


Ever figure what it costs you to pre-mix substances 
like antibiotics, vitamin B,, choline, riboflavin, niacin 
and others? 

The time you spend buying? Your inventory prob- 
lems? The waste, spoilage and possible mistakes by 
employees in handling? 

Let Borden take over this serious responsibility and 
save you time, money, headaches. There is a Borden 


THE BORDE 


COMPANY 


Feed Supplements Department 
350 Madison Avenue, New York 17, N.Y. 


supplement to meet every feed need. Blends that pro- 
vide all the vitamin and antibiotic fortification required 
—plus nutrients like betaine, lactalbumin and methi- 
onine to increase protein efficiency. 


If you’re realistic about the cost, bother and risks of 
pre-mixing you'll want to consider the advantages of 
using complete Borden blends. Send for the Borden 
man today. 


| The Borden Company 
Feed Supplements Department 
350 Madison Avenue, New York 17, N. Y. 


: Please have your representative call on me as soon as possible, 
on... 

| (Poultry Feed Supplements Hog Feed Supplements 
Dairy Feed Supplements Other Feed Supplements 


More efficient feed products through research and quality control 


: 
| 
| 
4 
| 
| 
| 
| | | 
| | 
| 


» 
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CASH IN ON A 


Sell Your Customers 


4 


Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
Mayo’s “Snow Flake” is 100 percent usable—washed, crushed—kiln 
dried—air floated and correctly graded. Strictly a Quality product 
for Quality Dealers. Write, wire or ‘phone for prices. 


i PACKAGED IN BAGS NOW IN MAYO’S NEW 
Paper 10 Ib. “FEED-O-MAT” 
25 Ib. © 50 Ib. ° 80 Ib. Something new — the “Feed-0-Mat” 
100 ib. pow package. Packed (6) to case, 


MAYO SHELL CORPORATION 
P. O. Box 784 Houston 1, Texas 


QUALITY PRODUCT 


LABORATORY SERVICES 


Effectiveness of vitamin B,, 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies. 


! Vitamin D, assays by the A.0.A.0, chiek method 

U.S.P. XIV or A.O.A.C, vitamin A assays 

Proximate analyses of commercial feeds, mineral 
determinations, and other vitamin assays 


Write for Details 


WISCONSIN ALUMNI Research FOUNDATION 


P. O. BOX 2059 MADISON 1, WISCONSIN 


OATMEAL and CUT WHEAT 


MADE ON 


KIPP-KELLY 
Rotary Granulator 


WITHOUT WASTE 
GRANULAR UNIFORM CUT ASSURED 
World's standard machine for cutting wheat, kilned or 
undried hulled oats, hulled barley, rice, rye, etc., (not corn) 
for cereal and poultry foods. Rugged design, low in up- 
keep cost, capacity 300 to 500 pounds per unit per hour. 
Six unit machines producing 1,800 to 2,400 Ibs per hour. 
Supplied in 1, 2, 4, 6 Unit Sizes. 


Inquire of your Mill Furnisher or write 


MIPP MELLY LIMITED 


WINNIPEG, MANITOBA, CANADA 


CONVENTION CALENDAR 


| July 15 — North Dakota Turkey 

Growers Assn., picnic at Woodlawn 
| Park, Hillsboro, N.D. 

July 17-20 — International Baby 
Chick Assn.; Kiel Auditorium, St. 
| Louis, Mo.; sec., Don M. Turnbull, 
15 W. 10th St., Kansas City 6. 

Aug. 2-9 — World’s Poultry Con- 
gress, Paris, France; under auspices 
of World’s Poultry Science Assn. 

Aug. 7-8—Mutual Millers & Feed 
Dealers Assn.; Hotel Jamestown, 
Jamestown, N.Y.; sec.-treas., Mrs. 
G. A. Bentley, 1005 Prendergast Ave., 
Jamestown. 

Aug. 20-21—Nutrition School for 
Feed Men; University of Wisconsin; 


Madison 6. 

Aug. 21-23 — Oklahoma Poultry 
Hatchery Convention; Skirvin Hotel, 
Oklahoma City; manager, Don L. 
Brooks, Stillwater. 

Aug. 22-24—Amburgo Nutritional 
Course of Study on Feed Formula- 
tion, Animal Nutrition and Feed 
Merchandising, National Agricultural 
College, Doylestown, Pa. 

Aug. ‘4-25—North Carolina Feed 
Manufacturers Assn.; Park Grove 
Inn, Asheville; sec., W. E. Dunn, Kin- 
ston, N.C. 

Aug. 26-28 — Illinois Feed Assn.; 
Pere Marquette Hotel; Peoria, Ill.; 
sec., Dean M. Clark, 327 8. La Salle 
St., Chicago 4. 

Sept. 6-7—New England Feedmen; 
University of Massachusetts, Am- 


Sept. 6-8—American Soybean Assn. ; 
Hotel Fort Des Moines, Des Moines, 
Iowa; sec., George M. Strayer, Hud- 
son, Iowa. 

Sept. 9-1l—Grain & Feed Dealers 
National Assn.; Hotel Peabody, Mem- 
phis, Tenn.; sec., Don F. Clark, 100 
Merchants Exchange Bldg., St. Louis. 

Sept. 11-18—Dixie Poultry Exposi- 
tion; Asheville, N.C.; sponsored by 
Tennessee Poultry Improvement 
Assn., North Carolina Mutual Hatch- 
ery Assn., and South Carolina Poul- 
try Improvement Assn., sec., N. B. 
Nicholson, Monroe, N.C. 

Sept. 18— Veterinary Nutritional 
School at Iowa State Oollege, Ames, 
Iowa. 


Sept. 17-18 — Animal Nutrition 
Short Course, sponsored by the Uni- 
versity of Minnesota, Northwest Re- 
tail Feed Assn., Inc., and Northwest 


Sept. 18-19—National Mineral Feed 
Assn., Bismarck Hotel, Chicago, Il.; 
exec. sec., Peter W. Janss, 212 Equit- 
able Bldg., Des Moines 9, Iowa. 


Sept. 21—Elevator Training Course, 
Michigan State College, East Lan- 
sing, Mich. 


Sept. 25-26 — Pennsylvania Millers 
& Feed Dealers Assn.; convention and 
nutrition conference in cooperation 
with School of Agriculture of Penn- 
sylvania State College; Penn Harris 
Hotel, Harrisburg, Pa.; sec., Richard 
L. Ammon, 48, E. Main St., P.O. Box 
$29, Ephrata. 

Sept., 27-28 — Arkansas Formula 
Feed Conference; University of Ar- 
kansas, Fayetteville, Ark; in charge 
of Dr. E. L. Stephenson, Prof. of 
Animal Husbandry. 


Oct. 2-44—NEPPOO, Exposition and 
Convention; Harrisburg, Pa.; sec., A. 
Van Wagenen, 11 W. State St., Tren- 
ton, NJ. 

Oct. 2-4—Association of American 


KAFIR & MILO 


Largest Dealers 
in Southwest 
MID-CONTINENT GRAIN CO. 


Kansas City, Mo. 


PRODUCTS 


Distributed in Nebraska, 


Kansas, No. Missouri, 
and Eastern Colorado by 


WRIGHT W. COCHRAN 


1211 Randolph Ave. 
Phone 7466 
TOPEKA, KANSAS 


QUALITY GOES IN BEFORE THE NAME GOES ON 


NOW Feed Them Right 
Up to Marketing Time 


Meshes with 


(NITROFURAZONE) 


for Low Cost Prevention 
or Treatment of 


COCCIDIOSIS 


(cecal or intestinal) 


Careful tests prove that neither 
Nitrofurazone nor its end products 
accumulate in the flesh of chickens. 
is means mashes medicated with 
Nitrofurazone can be fed right up to 
marketing time. Growers are saved 
the bother and expense of switchi 
feeds for the final four days — a 
danger of a disease outbreak at 


Comparative Tests Disclose 
These Advantages Found 
With 


NITROFURAZONE 


1, Greater reduction of death 
* losses due 
2. No interference with the 


development 
ate ent of natural 


4, No anes with feed 
Fewer runts or culls in 
5. treated pens at end cf tee 
and 
6. Mashes containin 
FURAZONE can ba fad 


Another Product Developed by 


DR. HESS & CLARK, INC. 


SPECIALISTS IN LIVESTOCK HEALTH FOR OVER 55 YEARS 


ASHLAND * OHIO 


| sity Farm, University of Minnesota, 
SI | chairman, G. Bohstedt, Department 
E | of Animal Husbandry, University of 
Oct. 1-8—Association of Official 
Vou Agricultural Chemists; Shoreham Ho- 
tel, Washington, D.C. 
| 
| 
herst; sec., Errol F. Cook, Marlbor- 
ough, Mass. 
4 | | 
£ | 
| 
3. Less growth retardation due 
— NFZ treated birds consistently 
| 
3 rt marketing time. days. 
SINGLE UNIT CUTTER 


Feed Control Officials, Inc., Shore- 
ham Hotel, Washington, D.C.; sec.- 
treas., L. E. Bopst, College Park, Md. 


bandry 
partment of the Agricultural College. 

Oct. 4-5—Association of American 
Fertlizer Oontrol Officials; Shore- 
ham Hotel, Washington, D.C. 

Oct. 5-6—Association of Economic 
Poisons Control Officials; Shoreham 
Hotel, Washington, D.C. 

Oct. 11-12—Third Annual Nebraska 
Formula Feed Conference; University 
of Nebraska, Lincoln; chairman of 
arrangements, Prof. William J. Loef- 
fel, department of animal husbandry, 
University of Nebraska, Lincoln. 

Oct. 17—Virginia State Feed Assn.; 
Jefferson Hotel, Richmond, Va.; exec. 
sec., R. F. Frazier, 164, N. 9th St., 
Richmond 19. 

Oct. 18-19—Virginia State Poultry 
Federation; Jefferson Hotel, Rich- 
mond; exec. sec., R. F. Frazier, 161, 
N. 9th St., Richmond 19. 

Oct. 18-19 — Oklahoma Formula 
Feed Conference; Oklahoma A & M 
College; in charge of Dr. C. K. White- 
hair, Prof. of Animal Husbandry. 

Oct. 25-26 — Michigan Nutrition 
Conference; Michigan State College, 
East Lansing, Mich. 

Oct.” 25-26—Texas Formula Feed 
Conference, Texas A & M College, 
College Station; in charge of Dr. J. 
R. Couch, Prof. of Poultry Husbandry. 

Nov. 1-2—Cornell Nutrition Con- 
ference for Feed Manufacturers; 
Statler Hotel, Buffalo; 


Nov. 5-6—Third Annual Animal 


Feeding Short Course; University of 
Misouri; Columbia, Mo.; sponsored by 
the university, Missouri State Board 
of Agriculture and Midwest Feed 
Manufacturers Assn. H. L. Kempster, 


Nov. 8-9—Nutrition Conference; 
Ohio State University; sponsored by 
Ohio Experiment Station, Depart- 
ment of Animal Husbandry, Dairy and 
Poultry at Ohio State University and 
the Agricultural Extension Service. 


Nov. 15-16—Animal Industry Con- 
ference, sponsored by the California 
Hay, Grain and Feed Dealers Assn. 
and University of California; Gov- 
ernor’s Hall, Sacramento; sec., I. J. 


SPECIFY 


COLUMBIA QUARRY CO. 


1007 Washington Ave 
MO 


9th St. Bidg., Kansas 


1952 
Jan. 15-16—Kansas Formula Feed 


State College, Midwest Feed Manu- 
facturers Assn. and Kansas Grain, 
Feed & Seed Dealers Assn. Prof. 
F. W. Atkeson, dept. of dairy husban- 
dry, chairman of arrangements com- 
mittee. 

Jan. 21-22—Northwest Retail Feed 
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* tlens? There is a much easier, less expensive 


Add Trace Minerals 
the Easy MELLO 


MELLO Gives You 1 Complete 
Scientifically Balanced Product! 


Are you still purchasing trace minerals from 
several sources ?—weighing or measuring each 
of the different ingredients in ounces or frac- 


way—ae way that assures absolute accuracy and 
highest possible uniformity. 


It's the MELLO way! MELLO combines Iodine, 
Manganese, Cobalt, Iron, Copper, Zine and 
Potassiam in a single prodact, scientifically 
balanced, thoroughly blended, completely mixed. 
All ready to add to your feed. Many leading 
feed manufacturers use MELLO. Write for new 
booklet with full details. 


MELLO PRODUCTS, Inc. 


Assn., Inc.; Hotel Nicollet, Minne- 
apolis; sec., W. D. Flemming, 506 
Corn Exchange Bldg., Minneapolis 15. 


DEPT! FS SENECA, KANSAS 


MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRend 7377 
Board of Trade Bidg., Kansas City 6, Mo. 
Member Kansas City Board of Trade 


PUT SECURITY 
YOUR TOW 


The SECURITY FEED DEALER is a popular in- Pa 
dividual in hundreds of towns in the South. A sym- 
bol of integrity and service, he is supplying farmers 
with quality feeds that produce profits in his poultry, 4 
dairy, or livestock projects 4 


YOU can put SECURITY in YOUR town. The de- 
mand for SECURITY FEEDS is greater thanever. Write 
for details of the Security dealer franchise 


the? 


>» 
UR SECURITY DEALER 
EFARM ano GARDEN SUPPLIES 


Controlled 
Uniform Quality 


ALFALFA MEAL 


BERT & WETTA. INC. 


MAIZE, (KANSA 


: 10th St., Sacramento 14. 
Nov. 24-Dec. 1—International Live- CF 
Oct. 4—Feed Manufacturers, Dis- | stock Exposition; International Am- 
5 tributors and Feeders, Conference at | phitheatre, Chicago Stock Yards, Chi- H 
A University of Vermont and State Ag- | cago, Ill. x & 
ricultural College, Burlington, Vt.; Nov. 26-28—Second Annual Feed OW AY 
sponsored by Animal and Dairy Hus-| milling Production School, Hotel mg 
President, Kansas City; sponsored by 
: Midwest Feed Manufacturers Assn., LD 
} executive vice president, Jack D. SS 
City, Mo. 
; Conference at Kansas State College, ee 
har partment of Agriculture, Kansas 
Prof. J. T. Reid, Animal Husbandry : 
Dept., Cornell University, Ithaca. 
: Husbandry, University of Missouri, 
q 
| q 
AFF 
|| Coming Soon. . . SECURITY FEEBS 
iii 


4 OUT OF 5 
OF YOUR 
POULTRY 

CUSTOMERS 


LEGEAR'S 


1 Vitamin Bis and 
Antibiotic Feed 
Supplement Vv . . . om Radio, in National Magazines and 
2. Vitamin A by Direct i every 
raiser is a poten customer, for 4 out of 5 
flocks suffer deficiencies that PLUS prevents 
4. Riboflavin v and corrects. Dr. LeGear’s PLUS for 
5. Calcium Vv POULTRY will help them obtain Extra 
Growth, Extra Eggs, and Extra Profits. 
6. For your local advertising campaign, news- 
7. Manganese Vv paper ad mats and news releases have been 
L 8. Iron y, prepared that will help you sell Dr. LeGear’s 


PLUS for POULTRY. 


For Your CANE FEED MOLASSES Requirement: | 


| PRICE * SERVICE + QUALITY 


STANDARD 


MOLASSES COMPANY 


120 WALL ST., NEW YORK 5, N.Y. 


Teletype No. 
NY 1-1938 
Cable Address 
“Standmolco” WH. 38-4239 
IMPORTERS DISTRIBUTORS 


CHECKERBOARD ELEVATOR CO. 


Buyers and 
MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


Use the “Catalog Technique” 
Take a Tip From Catalog 


Copy and Iilustrations; You 
Can Prepare Better Ads 


By Albert Morse 


I made a call on a 
farm supply dealer recently, 
I found him seated at his 


desk, writing an advertisement. In 
front of him was an open catalog 
from a mail order house. 

As we got talking about advertis- 
ing problems, this dealer pointed to 
the catalog. 

“The firms that issue these cata- 
logs are very smart,” he said. “You 
will notice that every item advertised 
is described briefly and fully. There 
is no additional question about the 
product, as a rule, which the pros- 
pect needs to know. These companies 
have discovered through experience 
that it pays to give the customer 
all the information possible about 
products. It speeds up the buying 
process.” 

Therefore, the dealer told me, as a 
reminder to himself, he always places 
that catalog in front of him when 
he writes an ad so that he can tell 
his customers and prospects as much 
about his products as the mail order 
houses do. 

“And it works,” he states. “I'm 
getting more results from advertising 
as I become more specific and tone 
down the general. statements. Facts 
are what the prospect wants, and I 
try to give him as much of them as 
I can, always tying in with the farm 
profit motive.” 

In his advertising, this dealer is 
able to elaborate a little more on 
each product than the mail order 


firms do in their catalogs. Catalog 
space is at a premium usually, and 
this means brief wording, even while 
giving complete facts. So he smooths 
out the wording somewhat, adds a 
little more white space and thus gets 
some fine ads that really pull. 

“Another thing I haye learned 
from chain store catalogs, circulars 
and seasonal brochures is that most 
items advertised are illustrated,” 
states the dealer. “The prospect gets 
a better picture of the item, his 
imagination is stirred, and he is taken 
farther along on the buying road. 
“With all the excellent illustration 
help and mat services which many 
manufacturers supply to their deal- 
ers, almost any retail advertiser has 
material for illustrating his ads, and 
he can make the ads more interest- 
ing and productive.” 

This dealer was wise, don’t you 
think, in using the chain store or 
catalog house technique in his own 
advertising. The use of this method 
was reflected in greater sales for 
him. It requires an expenditure of 
thousands or perhaps millions of dol- 
lars over the years to plan and print 


COTTONSEED MEAL 


Local Phone: 38-2544 


PEANUT MEAL 
CAKE + PELLETS « COTTONSEED HULLS 
Domestic and Export 
COME TO HEADQUARTERS 
THE BRODE CORPORATION 
Memphis, Tennessee 
LD.271 


On request, we will mail you our frequent market bulletins 


SOYBEAN OIL MEAL 


Teletype: ME-260 


KANSAS CITY, MO. 
Santa Fe Trackage 


STORAGE 


MIDLAND 


WAREHOUSE CORPORATION 


Geraze 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 
CUSTOM BLENDERS 


Chicago Great Western Trackage 


WINFIELD, KANSAS 

Santa Fe Trackage 
IN TRANSIT 
ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 


OELWEIN, IOWA 
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“I knew I’d get ’em over here if 


I started selling SHELLBUILDER” 


Af 


You’re sure to win friends and influence customers when you start 
handling SHELLBUILDER, Poultry men like SHELLBUILDER 
2 1 because it gives them higher 
egg profits. Dealers like it 
because it gives them higher 
dollar profits. 


If you are not now sell- 
ing SHELLBUILDER, let 
us tell you how you can get 
your share of these profits. 
Write or wire: 


SHELLBUILDER CO. 


Cotton Exchange Bldg. Houston, Texas 


’ HERE’S THE ANSWER TO ORNERY 
CLEANING AND CLASSIFYING JOBS 


If, for example, you are making edible corn prod- 
ucts, you want to rid the kernels of ferrous objects, 
stones, cob fragments, and unmentionable foreign 
materials, If you are making puffed cereals, you 
want to remove the hard, tough grains, metal frag- 
ments, black germs, and chaff. 

Whatever dry food materials or products you are 
processing, you can probably clean and classify 
them with the new Model Bauer No, 208-2 Specific 


Gravity Separators. 


special situations. 


ticular materials. 


1704 SHERIDAN AVE. 
SPRINGFIELD, OHIO 
ESTABLISHED 


The model illustrated (No. 208-2AA) is used for 
cleaning shelled peanuts, shelled corn, coffee, and 
oil-bearing seeds. It’s one of seven standard mod- 
els—and we also build special models to meet 


Our Bulletin F-16 gives 
detailed information on 
these machines and their 
installation. It also offers 
you our laboratory service 
to show what can be done 
with a test run of your par- 


Ask for a copy of the bulletin now 
while the subject is on your mind. 


THE 2“ BROS. CO. 


te7e 


MITCHELL COMPANY 


KANSAS CITY 6, MO. PHONE GRAND 1554 


large catalogs, and mail order houses 
are not known for their willingness 
to spend money on advertising proj- 
ects unless they can rely on a profit. 
If the feed dealer would make an 
inventory of the illustrative mate- 
rial for ads which he can secure al- 
most free of charge from his local 
newspaper publisher and his sup- 
pliers, he would be amazed at how 
much of it can fit into his advertis- 
ing program. Try looking over the 
mat books of your local newspaper 
well in advance of the seasons. You 
can then plan your ads beforehand 
and get good readership for them. 
Because mat and illustration 
sizes offered by newspapers and sup- 
pliers differ in size, it's a good idea 
to note the size of illustrations first 
and then write ad copy to fit the 
type and size'of the illustration. 


Catalogs Used 

There are some suppliers in various 
retail fields who supply their retail- 
ers with 6 by 9 in. catalogs at low 
prices. These catalogs are usually 
printed in two or three colors, are 
crammed with illustrations of prod- 
ucts and have complete catalog de- 
scriptions. 

One dealer who sends out about 
3,000 of these catalogs to his trade 
area residents four times a year ad- 
vises me that total cost, including 
mailing, is about $80 each time. This 
includes cost of catalog and stamps. 
His store name is specially imprinted 
on a front page. 

“Advertising of this type has been 
very successful for us,” this dealer 
said, “and in our case it is better 
than newspaper advertising and is 
also cheaper. People will bring those 
catalogs into our store soon after 
the mailing and say they want this 
or that item. Newspaper advertising 
is valuable, too, for institutional ads, 
for specials and general publicity, 
but no farm dealer can afford to take 
enough space in a local newspaper 
to illustrate all the articles that can 
be illustrated in one of these cata- 
logs.” 

With so many feed dealers adding 
dairy supplies, fafm hardware, appli- 
ances and other merchandise in their 
new retail stores, the use of jobber 
or individual company catalogs along 
this line becomes a matter of con- 
sideration. There is also an opportu- 
nity for closely knit feed clubs, or a 
group of associated dealers, to issue 
catalogs or, seasonal circulars along 
the above mentioned lines. They 
could include many items which all 
these stores stock. There seems to be 
little doubt that the catalog or circu- 
lar type of advertising, covering 
many dealers handling associated 
lines, is destined to play an increas- 
ingly important part in many adver- 
tising campaigns directed to con- 
sumers. 

The feed dealer who is alert can 
use the catalog technique in his own 
store in additional ways. He can put 
more specific information about feeds 
and farm supplies on the price and 
informational tags which he attaches 
to products. Or, he can post or dis- 
play near a product display a sign 
which is large enough to be easily 
seen and which tells the prospect all 
the catalog informaation which he 
wants to know about the products. 

Experience has shown that this is 
the kind of advertising which at- 
tracts a large number of customers. 
Why not put it into practice and see 
what happens? 


PRODUCTS 


Distributed in Utah and 
Southern Idaho by 
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Two Incomparable 
Feed Su pp 
under One Trade Mark 


lements 


A person 


worth meeting 


In every way, you stand to 
benefit from a close re- 
lationship with “Your 
Sprout-Waldron Man.” 


Call on him frequently 
for helpful advice on cost- 
cutting methods 
ment. He can bring right 
to your door the vast en- 
gineering and manufac- 
turing know-how that is 
Sprout-Waldron’s. 


You'll find he knows his 
business, too .. . is capa- 
ble and efficient — always 
tries to serve your equip- 
ment needs in an indivi- 
dual manner, 

Write today for the 
name and address of the 
S-W Man in your area. 

Sprout, Waldron & Co., 
Inc., 24 Waldron Street, 


| | 
Va f | 
| 
PROFIT || “ane 
a 
: 
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Some Feed Merchandising Fundamentals 


up a typical farm paper, slowly 

turn the pages and look over the 
advertising carefully, you would dis- 
cover a fact in common with almost 
all of what you read. Regardless of 
what the product or service may be, 
the reader is usually directed to the 
local dealer. There he may make 


| you were to sit down and pick 


By Vincent Carey 


or service and ultimately make ,the 
purchase, if he so desires. 

Yes, the “spotlight” is on the local 
dealer. This is true in the feed indus- 
try as it is in any other. There are 
many merchandising authorities who 
feel that the feed dealer is the most 
important link in the distribution of 
formula feeds. This is because he is 


with the consumer—the farmer-feed- 
er. The whole industry depends on 
the dealer to “sell” the product that 
has been created by many minds and 
many hands—the specialists of all 
kinds employed by the manufac- 
turers. 

The average feed dealer sometimes 
wonders about the “fuss’ that is made 


further inquiries about the product 


the person who comes face to face 


over him. Everyone wants him to be 
a better merchant, so he can make 


more money. That's fine and he has 


FEED COMPANY 


Minneapolis 1, Minn. 


A COMPLETE LINE 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 


no objection to that. But there is 
more to it. He can help advance the 
position of the whole industry and 
the general theory that makes for- 
mula feeds what they are. By helping 
to gain a greater acceptance of these 


products, he advances the science and 


Chicage Ridge, 


business of agriculture to new higlis. 


that Summer 


MURPHY’S advertising tells them—Murphy’s 
mailing-pieces sent direct to your own customers 
tell them again that MURPHY’S CONCENTRATES and 
MINERALS are just what feeders need to balance up 
and fortify their new grain. 

You can have a profitable feed business all year 
‘round, with no summer slump, when you show 
feeders how little cash they need invest to do a 
good, complete feeding job. MURPHY’'S CONCEN- 
TRATES supply the essential protein, mineral and 


vitamin substances required to bolster up and 


vitalize new grain. As a result, grains go further 
and promote better health, faster growth and in- 
creased production. 


“WON'T STOP. FEEDERS 


FROM COMING TO YOU 


CONCENTRATES 
MINERALS 


Antibiotics and Vitamin B,2 are in MURPHY'’S CUT- 
Cost CONCENTRATE FoR HOGS and MURPHY'S 
ViG-O-RAY CONCENTRATE FOR POULTRY. Extra 
Vitamin A and extra trace minerals are properly 
blended into MurPHY’S CuT-COST CONCENTRATE 
For BEEF CATTLE, Cut-Cost For DAIRY CATTLE and 
MURPHY’S CALF CONCENTRATE. 

When you stock these five MURPHY’S CONCEN- 
TRATES, and keep MURPHY’S MINERALS on hand 
for the profitable mineral business, you can sell 
the grain feeder now, and get a more profitable 
summer business. With MURPHY’S you cut down 
on inventories too, reduce risks, and hold down 
your investment in feed. 


Find out all about a feed business that knows no seasonal slump. Write 
us today about an exclusive, profitable Murphy Franchise in your town. 


MURPH Y 


PRODUCTS ¢ 
BURLINGTON, WISCON 


The welfare of the country and of 
the whole free world, for that mat- 
ter, depends on a strong and effi- 
cient agriculture. Thus, if the feed 
dealer can get the whole perspective, 
he can realize that he has an impor- 
tant job to do. 


Action and Effort 

So the feed dealer needs to make 
more sales and by doing so cause 
more farmer-feeders to use formula 
feeds for greater efficiency. How is 
he to go about it? The best answer 
can be summed up in. two words: 
“action” and “effort.” 

The feed dealer may pause at this 
point and raise the question: “Well, 
how do you suppose we got this far 
in so short a time?” It’s a good point 
and we won't argue when we say that 
the feed dealer has done a good job 
of “action” and “effort” to date. 
More important is the fact that we 
have barely scratched the surface in 
convincing the farmer-feeder that for- 
mula feeds are more efficient and eco- 
nomical in his operations. 

A survey need not be elaborate to 
make one realize that far too many 
farmer-feeders in any given farming 
community still use feed ingredients 
with grains or grains alone. We must 
show and tell these prospective cus- 
tomers the “why” and the “how” of 
formula feeds. If we are sincere and 
convincing, sales will surely gain“in 
volume. The feed dealer and every 
member of his staff needs to make 
use of every sales technique and pro- 
motional tool available to gain this 
end. 

Every member of his staff is a 
salesman for the products and serv- 
ices offered. First, there is the “‘out- 
side salesman.” If the dealer can't 
do this important work himself, he 
needs a well-trained man for the job. 
We have said it before and we'll say 
it again—the most successful mer- 
chants are the ones who don't wait 
for business to come to them. They 
go after it. The outside salesman ‘is 
on the “ground floor,” so to speak, 


where the product is actually put to) 


use. He needs to have a good all- 


around knowledge of the care and \ 


feeding of all types of livestock and 
poultry. 

Regardless of how experienced a 
feeder may be, he respects advice 
and opinion if it is offered in a re- 
spectful and authoritative manner. 
The salesman notes what grains and 
other feedstuffs are available from 
the farm’s own production. He ad- 
vises the feeder on how best to util- 


MILO 


Poultry Wheat—Sacked Grain 
KANSAS GRAIN CO. 


BOARD OF TRADE'+ KANSAS CITY, MO. 


Year Round Supply— 
Stable Low Cost 


HOMOGENIZED 
CONDENSED FISH 
FIVE PLANTS 


FULL PRODUCTION 


PROCESS CO. 
10 Wigh Saxton 10 Mase 


an@ NEWFOUNDLAND 


key 
a 


ize them in conjunction with formula 
feeds. Because he gets around, he can 
pass on the experiences of the neigh- 
bors down the road who use the 
product with good results. By being 
friendly and helpful, he can be the 
most important member of the feed 
dealer's sales team. 


Promotes Formula Feed 

Perhaps the dealer himself “waits” 
on the inside trade. If not, he has a 
man for the job who never misses an 
opportunity to put in a good word for 
formula feeds. He’s important for 
many times he actually comes in 
contact with more feeder-customers 
than the dealer does. If a customer 
comes in for a related item, he po- 
litely inquires about the feeding needs 
and feeding problems. He has the 
answers, too, at the tip of his tongue. 
* When the customer asks for ingre- 
dients, he answers with a “Yes, 
but .. .” approach in an easy manner 
that gradually swings the customer 
around to thinking about formula 
feeds as an answer to his feeding 
needs. He is not an “order taker” 


AS NEAR AS YOUR PHONE 


FISH MEAL 


2 


DICALCIUM 
PHOSPHATE 


Min. 88 B. P. L. 
(about 18% Phosphorus) 


BONE MEAL 
..and all Feed Ingredients 


Wire, Write, Telephone 
for Quotations 


WOODWARD and 
DICKERSON, Inc. 


1400 So. Penn Square 
PHILADELPHIA 2, PA. 


Telephone LOcust 4-3688 
Teletype PH 109 


Established 1873 J 


when he does this, but a good sales- 
man. The customer not only gets 
more and better nutritive elements 
for his stock, the dealer makes more 
profit for formula feeds usually take 
a higher markup than ingredients. 
The customer appreciates his inter- 
est and most likely will come back 
again. It’s to the dealer’s advantage, 
too, that the customer buy a particu- 
lar brand of formula feeds for it is 
only at his store in that particular 
community that this brand can be 
purchased. The customer can buy in- 
gredients anywhere. 

The trucker who delivers the feed 
can be a good “sales scout” too. He 
is thinking in terms of sales and is 
always on the alert for new pros- 
pects. He may note in his travels 
around the country that a certain 
feeder has a new shipment of feeder 
cattle in his lot. While delivering hog 
feed to Mr. Jones, he may notice 
that Mrs. Jones is in need of laying 
mash. He is long on service for he 
knows where to put the feed without 
being told a second time. If there's 
a few sacks of old feed, he makes 
sure it’s on top so it can be used 
first. 

It's surprising how important an 
office girl can be in the sales pic- 
ture. Sure, she’s hired to keep the 
books and type the letters. But she 
answers the telephone, too. If she 
knows the sales story, she can turn 
the phone inquiry into a sale. Some- 
times she finds herself alone in the 
store and the task of making the 
sale falls on her shoulders when a 
prospective customer walks in. When 
she rings up the sale, she hands out 
literature. As she sends out state- 
ments, she encloses this same litera- 
ture. All of this may stimulate a 
sale at a future date. She can keep 
up a prospect list or a direct mail 
list as she goes along with her regu- 
lar duties. 

Have Sales Goals 

Many feed dealers have a sales plan 
and definite sales goals. We all work 
best when we have some sort of 
schedule to follow. The staff needs to 
be advised of what went on last month, 
last year at this time and what's 
being planned for next month. How 
does each person fit into the picture? 
Definite sales goals can be set up. 
For instance, last year a certain ton- 
nage was sold in chick starter during 
March. Perhaps the goal can be an 
increase of from 10% to 15%. If 
there are 35 cattle feeders in the 
local farming community and the 
dealer is supplying 15 of them, set a 
goal of 5 more this month. The deal- 
er’s feed supplier may feature a spe- 
cial promotion of some kind. It’s to 
the dealer’s advantage to cooperate 
to the fullest extent. It should be 
called to the staff's attention. 

What will be the dealer’s needs as 
far as inventory is concerned? Good 
records come in handy. If he expects 
to sell so much of a certain kind of 
feed, he should plan to have it on 
hand when he needs it. By watching 
his records and the market, he can 
make his purchases at certain times 
at the right price. 
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Other factors need to be taken into 


Feed is taken away faster 
Extra air for extra capacity 
More uniform grinding 


lou CAN DEPEND ON A Dryaa{” 


FOR PROFITABLE YEAR IN 
AR OUT OPERATION... 


Uniform suction across screen 


Two Fans! One on each side of the 
mill! More air for faster grinding. 
Full width suction for uniform feed. 
Only BRYANT can give you this 
superior performance. 

Write for complete details. 


MANUFACTURERS OF HAMMERMILLS © CUTTERS 
CORN SHELLERS © CRUSHERS * MAGNETS 


pn offers 


a complete line of 
FEED GRAINS 


and GROUND CORN 


Uhimann Grain Co. 


Kansas City, Mo. 


SELLING TOOLS 


that help you J 
STEP UP YOUR FEED SALES 


@ FOLDERS 

@ POSTERS 

@ DISPLAYS tising. A good job can be done without all of 
MAILINGS. them, of course, but it IS important that the 

: iuUNG material you DO supply be of the best, at 

@. SIGNS lowest cost to you. That's why SIMMONDS & 

@ RADIO INC. belongs in your ad 

@ TRAINING 


MATERIAL 


ILLINOIS 


N. WELLS STREET, CHICAGO 6, 


& SIMMONDS, INC. | 


cook 
sot vs by 
or con 
or’ \ > 
DOMESTIC 
7 
| 
e@ You can't sell feed merely by delivering it 
to your dealers. Selling feed in large volumes is 
- 2 done through the coordinated efforts of salesmen 
4 3 and dealers, PLUS the use of the proper 
“SELLING TOOLS.” These “tools” should in- 
— clude the proper training, plus handout literature, 3 
i OW 5. & 5. specialized leed services Can heip you. 
SIMMONDS 


40——FEEDSTUFFS, July 14, 1951 


consideration in his planning. What 
is the general farming picture na- 
tionally and locally? The farmer- 
feeder is concerned about market 
prices and the feeding ratio. He 
should build an itinerary for each 
salesman, if necessary. What about 
the follow-up on the previous month's 
calls? How about new prospects? 
Perhaps he needs to check on credit 
ratings and on credit terms. | 

The best way to put over a sales 


plan or a sales goal is to call in the 
whole gang for a regular staff meet- 
ing at least once a month. Outline 
the sales plan. Go over the goals. 
Perhaps they might have a few sug- 
gestions. Put everyone to work on 
some responsible sales job. The deal- 
er’s feed supplier and his salesman 
will be glad to assist with these 
meetings—particularly if one of their 
promotions is involved. Yes, put ev- 
ery member of the staff on the sell- 


Minnesota 


36% Linseed Meal 


MINNESOTA LINSEED OIL COMPANY 


. 25—44th Ave. N.E. * Minneapolis 21, Minn, 


Manufacturers and 
dealers everywhere use 
Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production. Wire, write 
or phone for latest 
quotes. 


There’s a QUALITY DIFFERENCE 


ing team. Remind them at each meet- 


| ing how they fit into the sales pic- 


ture personally. 


The selling effort doesn’t . stop 
there. The advertising program is 


all-important. The feed dealer should 
make full use of the local newspaper 
and radio station if they are avail- 
able. Most feed manufacturers pro- 
vide mats, scripts and other material 


| that can be used effectively. The 


sales representatives of these media 
are always glad to help the dealer 


| prepare advertising that gets results. 


Don’t forget direct mail. It can 
help call attention to the products 


| and services the dealer offers. It 


should be used with emphasis when 
the other media are not available. 
One of its strong points is that it is 
selective when it comes to picking 
out prospective customers. A good, 
up-to-date list of names is all-im- 
portant in this type of advertising. 

What about special promotions? A 
dealer can set up a display at the 
local fair. He can run specials during 
local community sales events. He 
can show movies to the local VoAg 
class or provide them with a speaker. 
He can help the local 4-H clubs in 
various ways. Window displays can 
be interesting even if only a “guess 


VITA-RICH for CATTLE 


A thrifty, efficient vitamin con- 
centrate that fits into every 
cattle feed formula. 


VITA-RICH STARTER- 
GROWER 
Better than ever, because it’s 
enriched with vitamin Bi». For 
chick starters and growing 
mash. 


VITA-RICH LAYER-BREEDER 
Provides the essential vitamins 
laying flocks must have to 


maintain high egg 
and uniform hatchability. 


over again. 


THOMPSON-HAYWARD 


AGRICULTURAL DIVISION 


CHEMICAL COMPANY 


ST.LOUIS @ HOUSTON @ DALLAS @ WICHITA @ MEMPHIS @ CHICAGO OMAHA DENVER @ TULSA 
MINNEAPOUS @ OKLAHOMA CITY © N. LITTLE ROCK © SAN ANTONIO @ BES MOINES © DAVENPORT © WEW ORLEANS 


FOR SWINE 


@ It’s easy for your customers to spot a good 
hog feed — because it tells its own story in 
fast, low-cost gains, reduced mortality and 
smooth, market-topping finish...and that’s 
the kind of hog feed customers buy over and 


Protect your hog feed business by enrich- 
ing every batch with VITA-RICH, fortified 
with antibiotics and vitamin Bu, always read- 
ily available from your nearby Thompson- 
Hayward warehouse. 


how many beans” stunt. Make use 
of every bit of display material that 
is available from suppliers. This ma- 
terial is a waste lying in the back 
room or under the counter. Use it to 
sell. Let it help freshen up the store. 

It’s one thing to stock and handle 
merchandise—it’s another to sell it. 
Yes, it takes more “action” and more 
“effort.” The feed dealer is faced with 
a great challenge. All other segments 
of the industry are ready to help 
him at all times. He can be a keen 
merchandiser and get his share of the 
great potential in the way of formula 
feed business that is available in his 
local community and at the same’ 
time help to advance agriculture. 
Every sales tool is at his command. 
More power to him. 


12TH OHIO NUTRITION 
CONFERENCE SCHEDULED 


COLUMBUS, OHIO—The 12th an- 
nual Ohio Nutrition Conference will 
be held at Ohio State University here 
Nov. 8-9, with speakers scheduled to 
discuss the latest developments in 
dairy, beef, swine and poultry feed- 
ing. 

The conference program is being 
arranged by members of the feed in- 
dustry, the Ohio Experiment Station, 
the departments of animal husbandry, 
dairy and poultry at Ohio State Uni- 
versity and the Agricultural Exten- 
sion Service. 

The committee that is planning this 
year’s program includes Martin 
Schultz, Urbana Mills, Urbana, Ohio; 
Al Gross, Ohio Farm Bureau, Co- 
lumbus; H. E. Fredrick, Scott Mills, 
Marysville, Ohio; D. J. Carpenter, 
John W. Eshelman & Sons, Circle- 
ville, Ohio; Glenn Ash, Ohio Farmers 
Grain & Supply, Fostoria, Ohio; J. W. 
Hibbs, Ohio Agricultural Experiment 
Station, Wooster, Ohio; W. F. Thomp- 
son, Ohio Department of Agriculture; 
W. L. Robinson, Ohio Agricultural 
Experiment Station, Wooster; Dr. T. 
F. Sutton, C. D. McGrue, C. M. Fer- 
guson and D. D. Moyer of the Ohio 
State University. 


LOREN V. BURNS 
& ASSOCIATES 
TECHNICAL COUNSEL 


FEED FORMULATION and PRODUCTION 
KANSAS CITY 6, MO. « Baltimore 1791 


MANURE OF 
QUALITY ALFALF 


CENTRAL MILLS, 


Incorporated 


DUNBRIDGE, OHIO. 


{BURLAP BAGS: 


COTTON 
$ Processed Reconditioned 


Vacuum cleaned bags with dis- 
tinctive printing. Use your own 
printing plates. 


Also Used Paper Bags ; 


“Call Des Moines Bag Co. 
for your bag requirements.” ¢ 


Phone: 6-1189 
2 1930 Easton Bivd. DES MOINES, IA. ¢ 
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SWITCH TO... 


Bemis Band-Label Burlap Bags keep hands and clothes 
cleaner for your plant employees, feed dealers and 
customers. 

But this is just one of the important advantages of the 
new Bemis Band-Label Burlap Bags. Look at these: 

e Your brand stands out much better in the bright col- 
orful inks on the white paper band on the front, back and 
sides of your bag. 

e Your brand is removed with the Band-Label and thus 
will not be used if the bag is refilled by someone else. 
e With the Band-Label removed (it comes off easily, when 
moistened) the bag has a higher re-use value. 

Get the full story about Bemis Band-Label Burlap Bags 
from your Bemis man. 


Bemis 


Bemis—an American enterprise in business since 1858 ...employ- 
ing 10,000 men and women in 45 plants, mills and sales offices . . . 
in 28 states, coast to coast. 
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How to Make More Money — 
Selling Related Items | 


By E. H. Fallon 


of items which tie in with 

the feed business. As I have 
learned from experience that every 
area has a different set of circum- 
stances upon which to base any mer- 
chandising program, it will be neces- 
sary for me to refer to the area 


M' topic is the merchandising 


which I know the most about, namely, 
the G.L.F. territory, and to base my 
presentation on the experience which 
I have had within the G.L.F. organ- 
ization. In order to do this I must 
bring out a little of the background 
of the Cooperative G.L.F. Exchange. 

Because of economic conditions in 


Add L& M YEAST CULTURE 


(Fortified with Riboflavin) 
to your feed formulas for that live spark which 
means improved efficiency and additional feed sales. 


L & M YEAST SALES 


1920, farmers in New York, New Jer- 
sey, and the northern tier counties of 
Pennsylvania got together and organ- 
ized what is known as the Grange 
League Federation Exchange, Inc. 
This was done by members of the 
New York State Grange, the Farm 
Bureau Federation and the Dairy- 
men’s League working together. Each 
one of the three farm organizations 
wanted a part of their name to be in 
the name of the new organization. As 
a result of this we came up with 
the Grange League Federation Ex- 
change, Inc. Using the initials of the 


| above name, this organization is now 


known as the G.L.F. 

In the distribution system of which 
I have charge, the G.L.F. has 400 
independent feed dealers that have 
the G.L.F. franchise, 232 local cooper- 
ative service stores which are central- 
ly managed by the G.L.F., 70 petro- 
leum bulk plants which are locally- 
owned by farmers and managed by 
the G.L.F., and a new system of 45 
hardware stores which are also cen- 
trally managed by this organization. 


We also have a large marketing busi- 
ness. The above system handles ap- 
proximately 2 million tons of farm 
supplies a year, serving 112,000 farm- 
er me 


Hardware Lines Grow 

Our main business over a period of 
years has been feed, seed and fer- 
tilizer. However, at the end of the 
second World War in 1945, we found 
that we were handling a great many 
hardware items used on the farm, 
such as barbed wire, roofing, milk 
coolers, pumps, etc. We also found ° 
that we had forgotten how to mer- 
chandise. So, starting in 1945 and 
working with the management group, 
we developed the merchandising pro- 
gram which I will describe. 

Before going into this program I 
think it is essential that we take a 


EDITOR’S NOTE: The fundamen- 
tals of merchandising were discussed 
by E. H. Fallon, manager of the Co- 
operative G.L.F. Service Stores, Itha- 
ca, N.Y., at the recent Central Re- 
tail Feed Assn. convention in Mil- 
waukee. His suggestions are present- 
ed here. 


look at agriculture and see what has 
happened. I will point out only a few 
of the changes that have taken place. 
We must keep up to date with our 
merchandising programs, since these 
programs must fit the agriculture 
which we serve. For example, just a 
few years ago statistics had to 
stretch a point to claim 30% of the 
farms as being electrified. Today over 
90% of the farms have electricity. 
Bringing electricity onto a farm 
makes many changes, not only in 
the barn, but also in the house. It 
opens up a great field for milk cool- 
ers, milking machines, water pumps 
and many other items. In 10 years, 
tractors on American farms have in- 
creased from 1% million to over 4 
million—in other words, from kero- 
sene to electricity, and from a pair 
of horses to tractor-drawn equipment. 

Another significant change taking 
place clear across the U.S. is illus- 
trated by what is happening to the 
size of the farms in New York. In 
1945 we had 149,000 farms’ in the 
state. In 1950 we had 24,000 fewer 
farms. This all happened in a period 
of five years. Today in the U.S. we 
have one third less farms than we 
had in 1900, which means in many 
cases that the farms are getting 


WINFIELD, 
KANSAS 


H. E. CLARK CO. 


Here's the new Steinlite Model 400-G Electronic 
Moisture Tester, completely redesigned to combine 
valuable new advancements and time-tested features 
of previous models. 

And, here's how the Steinlite helps bring you greater 
returns! Moisture is an important profit factor in your 
business—in buying and selling, in processing and 
storing. The speedy, dependable, easy-to-use Steinlite 
is essential in every phase of your operation where 
moisture content determines price, grade or quality. 
You can make an accurate test in one minute without 
destroying the sample. A Steinlite instantly gives you 
the true moisture content of a wide variety of free- 
flowing materials. Charts have already been prepared 
for more than 200 products. 

This new Model 400-G Steinlite covers a broader 
moisture range than former models—quickly registers 
as low as 114% on peanuts and up to $0% on high 


CHICAGO 


moisture corn. Meter readings are made more accu- 
rately with a single selector switch. A dial thermometer, 
built into the instrument, makes temperature adjust- 
ments easier. A longer trouble-free life is assured by 
the increased stability of the electronic circuit and 
rugged chassis. Charts are calculated to check with 
government inspection points. Test pads are available 
to check the electrical accuracy of the machine. 

The reliable, economical, constantly improved 
Steinlite, the result of 20 years of continuous research, 
is the world’s most popular moisture tester. Remem- 
ber, too, that for 39 years Seedburo has provided the 
most highly developed moisture testing service in 
America. Take advantage of it by bringing your 
moisture testing problems to Seedburo . . . now! 


Inquire about the trade-in allowance on 
present Steinlite Moisture Tester. as 


Seedburo Equipment Company 
722 Converse Building 
Chicago 6, Hil. 


MILLFEED 


Cash & Futures 


Dreyer Commission Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 


Board of Trade Merchants Exchange 
Kansas City 6, Mo, St. Louis 2, Ma. 
Phone B. A. 5462 Phone L. D. 178 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 


The Tommy Thompson Co. 
3617 Dryden Road 
FORT WORTH, TEXAS 
Telephone: Webster 0005 
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GUARANTEED POTENCY INCREASES FEED EFFICIENCY . 


—a natural product made by pure culture 
fermentation guaranteed to contain not less 
than 5 grams of bacitracin per pound. 


. DRY, FREE FLOWING, STABLE, 
EASY TO MIX LOWERED MORTALITY . 


- WON'T CAKE OR DUST 


- PLEASANT ODOR 


—ample quantities for all feed trade require- 
ments. 


. - ECONOMICAL PRICE 


. COMPATIBLE WITH COCCIDI- EASY TO HANDLE...... 


OSIS CONTROL INGREDIENTS —packed in 50-Ib. multiwall paper bags with 
cotton outer cover. 


PRODUCTS OF THE AGRICULTURAL DIVISION: Antibiotic Feed Supplements - Butyl Fermentation Solubles and Riboflavin Feed ingredients - 
Choline Chloride - Niacin - Condensed Distillers’ Molasses Solubles - Anhydrous Ammonia + Benzene Hexachloride - Dilan - Ethyl Formate - Metaldehyde 


onew GD antibiotic feed supplement | 
3 
MORE UNIFORM GROWTH... ... 
dq 
LIGHT BROWN COLOR 
nat > 
: AGRICULTURAL SAST 4200 STREET, HEW vor 
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listed above give enough background | knows that farmers change their 
to point out that there is a great | feeding ratios from season to season. 
field for serving farmers in many | A 10 to 15% reduction in the amount 
items which are related to feed and | of feed fed per cow in any given pe- 
can be handled through the same | riod presents a real challenge to any 
business merchandiser of feed. When such a 
occurs, volume, of course, is 

Service and Selling best maintained by getting 10 to 15% 

In G.LF., merchandising is best new users. To do sO means sound 
defined by dividing it into two parts | merchandising effort. 

—the first part being service, the | Back home we accept merchandis- 
second part, selling. Services such as | ing as a necessary part of our job. ; 
grinding, mixing, delivery, lime | Jt is just as important, or more so, 
spreading, cashing checks and accom- | to apply effort and time to merchan- 
modation credit, when handled well | dising as it is to control credit or 

and enthusiastically, will make up | order in supplies. We know we must 

the greater part of merchandising | understand the job of selling; we 
activities. The second part, or sell- | know we must work on this job. 

ing, is simply that part of our job Following ate the 10 fundamen- 

of keeping members informed of the 
goods and services that are available 
from G.L.F., and, at the same time, 
encouraging them to use their G.L.F. 
for their needs. 

The reasons why we must mer- 
chandise are: 

Competition — One of the great 
strengths of our American system is 
that of competitive business action. 
For an organization to survive and 
grow in effec iveness, it is necessary 
to compete in merchandising efforts. 

Economic Changes—Great social 
and agricultural changes are taking 
place rapidly in this country. These 
| changes must be reflected in organ- 
izations that serve farmers. Keeping 
| it up to date is, in itself, a great 
| merchandising challenge. PHOSPHORUS CONCENTRATE 

Volume—Volume is the American with TRACE MINERALS 
answer for efficiency in production 
and/or service. Increased volume can 
only result from greater use by more 
patrons or fuller use of an organiza- 
tion by the same patrons. To attain 
either, it is necessary to merchandise. | 
With the high fixed costs of operating 
today, including not only those costs 


HIGH ENERGY 


l 
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Broilers fed rations containing 
HI-PRO-CON Demonstrated 
Improved Feed Efficiency. 


Looking for Facts about the Flour, 
Feed, Grain and Baking Industries? 


You'll Find Them in— 
The Northwestern Miller 
1951 ALMANACK 


A complete statistical compendium, revised annually, 
containing 132 pages (7x9 inches) of facts and figures 
on the production, distribution and consumption of ma- 
terials and commodities used and manufactured in the 
flour, feed, grain and baking industries. 


Standard features: Government Regulations, Price Control 
Orders, Rules Governing the Feed Trade, State Flour, 
Feed and Baking Laws, Definitions and Standards, Pack- 
aging and Labeling Regulations, Mill and Elevator Capac- 
ities, Crops and Commodities, Production and Consump- 
tion, Imports and Exports, Transportation and Storage, 
Farm Animal Population, Feedstuffs Analysis Tables, 
Grain Grades, Average Prices, Trade Customs and Prac- 
tices, Trade Association Roster, and Miscellaneous Infor- 
mation covering every aspect of the Flour, Feed, Grain 
and Baking Industries. 


HI-PRO-CON fills the need for a 
high-quality, readily available protein. 


THIS MEANS MONEY TO YOU 
— OUR CUSTOMER 


® HI-PRO-CON is especially heat 
treated to provide maximum avail- 
ability of amino acids. 


® its uniform granulation brings you 
two real benefits: It is correct for 
all types of poultry and swine. 
It helps eliminate the dust 
problem during feed 


mixing. 


Please send The Northwestern Miller 
1951 ALMANACK 


$2.00 per copy 


3 The Miller Publishing Ce., 118 S. 6th St., Mpls. 2, Minn. 
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CONTROL OFFICIALS—During the ninth annual convention of the Associ- 
ation of Southern Feed & Fertilizer Control Officials, held at St. Petersburg, 
Fla., June 20-22, 110 convention delegates inspected the phosphate operations 
of International Minerals & Chemicals Corp. at nearby Mulberry, Fla. Shown 
above with three of the company officials are officers and members of the 
executive committee of the association. They are, front row, from left to 
right, Bruce Poundstone, Kentucky, secretary-treasurer; J. J. Taylor, Florida; 
E. A. Epps, Jr., Louisiana, and Park A. Yeats, Oklahoma. Back row, Glad- 
win A. Read, International Minerals & Chemicals; R. A. Maddox, Mississippi; 
E. Meade Wilson, International Minerals & Chemicals; C. Reynolds Clark, 
Georgia, president; B. D. Cloaninger, South Carolina; E. T. Casler, Interna- 
tional Minerals & Chemicals, and Rodney C. Berry, Virginia, vice president. 


tals of merchandising which we have 
developed during the last five years 
and which are now applying in our 
organization. I am sure that they can 
be improved on; however, up to date 
they are the best that we have de- 
veloped. These are: 

Sell Your Own Organization—The 
toughest competitor in the world is 
the one that farmers talk about and 
say, “He is a great guy—he helped 
me out a few years ago.” There is 
probably only one thing you have to 
sell that no one else has-—your organ- 


SILMO CHEMICAL CORP. 


VINELAND, NEW JERSEY 


ization—yourself. If you do this job 
thoroughly and well, you will find 
that the rest of selling will come eas- 
ier. It will replace the need for high- 
pressure selling. 

The second fundamental of mer- 
chandising is timing—or to begin 
merchandising activity prior to time 
of use. Have you ever asked a man 
for a seed order, an order for his 
winter's coal supply or to buy some 
paint from you and found that his 
seed and coal were ordered and his 
house was painted? How many times 
have you been able to change his 
mind and get his business? Not many, 
Tll bet. What was wrong? You were 
late in your timing. It’s becoming 
more and more necessary to be on 
time; as farmers become larger op- 
erators, they are planning further 
ahead. 

Proper timing is the result of 
knowing well the seasonal needs of 


Canada brings you the world’s finest variety of 
Sphagnum Peat Moss, sun-dried to preserve its 
natural vitality. The high standards of Canadian 
peat producers ensure that the peat arrives clean, 
soft, odorless and sterile . . . uniformly excellent 
for either garden or poultry farm use. Wherever 
peat moss is used—and compared—the name “Sun- 
Dried Canadian” stands highest. 
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Name 


Company 
Address 
City and State 


cusromen NEVER GUESSES»: 


FEED DIVISION 


DECATUR ILLINOIS PAINES VI 


| 
ed fame Yew: PRE tee 
SILMO 
: | 
SPHACNUM PEAT MOSS 
STALEY 
1114 Vancouver Block, Vancouver, B. C., Canada ON 


46——-FEEDSTUFFS, July 14, 1951 
farmers, getting there “firstest with 
the mostest,” but at the same time, 
merchandising efforts in your organ- 
ization should be timed to permit 


Your Customer’s Needs—Let’s take 
motor oil as an example. New Gen- 
eral Motors cars call for a heavy 
duty oil which contains detergents. 
maximum effectiveness and action. | These cars will last a lot longer if 
Timing is not always beating the this type is used. But put this same 

oil in an old car with a lot of mileage 


i and you are inviting real trouble. 


ONE CALL BUYS ALL! Roofing is another good example— 


| lock-down shingles—have the sizes 
Lincoln 8431 . . . the number that saves 


they want. 

In our experience there is nothing 
you time and money. Save by ordering | that is poorer business than supply- 
your feed all at once. I. S. Joseph's feed ing a patron with a commodity that 
for millfeeds, protein meals, clear flours, 
beet pulp, other specialty feeding items. 


fundamental not only affects original 
sales but it determines the percent- 
One Call Buys All! Phone Lincoln 8431, 
Today. 


age of repeat business which 
1. $. JOSEPH CO., INC. 


every 
organization must have to continue in 
Flour Exchange Bidg. 


the service of farmers. 
Have the Item on Hand—Many of 
Minneapolis, Minnesota 
Lincoln 8431 


competitors to the potential patron— 
many times it is reaching him most 
effectively and making proper use of 
the natural strong points of your own 


you probably saw the cartoon in the 
Wall Street Journal—“You can’t do 
business from an empty wagon.” This 
fundamental simply involves, as we 
| all know, the maintenance of inven- 
tories to fit the needs of the com- 


HELP MINIMIZE 
YOUR 


FEEDING RISKS 


WITH 


OR POULTRY AND ANIMAL SE 
— 


- 
COD LIVER 


Present day, “high efficiency feeds” depend upon very 
careful blending and balance of all nutritional ele- 
ments for their feeding efficiency. When you use 
VITINC VITAMINS to supply the required levels 
of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 
. you simply add high potency Vitamins A vase D. 
And what’s more .. . you can always 
the potency and high quality of VITINC VITAMINS 
for they are all subject to continuous assays in our 
own laboratories and the minimum labeled potencies 
are periodically confirmed by recognized neutral 
laboratories. VITINC VITAMINS are backed by 
14 years’ experience and “know how” in supplying 
quality vitamins to the feed trade. 


WRITE FOR FREE VITAMIN FOLDERS 
Packed with the latest research information on Vita- 
min A and D requirements for poultry and livestock 
and complete data on VITINC CONCENTRATES. 


» Rudy Eschenheimer Co. 


P.O. Box 147 CHILLICOTHE, MO. 
are Stock in KANSAS CITY, MO. 


CHICAGO 21, ILLINOIS 
cer Manufacturers of 


Pie 


munity or area served, having them 
available on time in adequate owe 
to meet the full demand, and 
ability organization to move et 
in the ing of special orders. The 
full use of experience in management, 
records of t movement and early 
patron orders, we find are the best 
guides in measuring up to this fun- 
damental. 


through 
plied to commodities used by farm- 
ers has accentuated the necessity of 


standpoint of competitive values as 
well as proper utilization of com- 
modities by patrons. Because of add- 
ed hundreds of new commodities, im- 
proved varieties, etc., the opportuni- 
ty for a wide-awake business organ- 
ization to fully merchandise know!- 
edge has never been greater. In 
thousands of cases every year, it has 
been proved to me that well-informed 
Personnel is one of the great sales 
assets of any organization. 

Display and Housekeeping—A suc- 
cessful retail business, in my opinion, 
should look that way. Good house- 
keeping and the diligent use of a 
broom, dust mop and paint brush is 
90% of the answer. Displays, also, 
play an important part in letting the 
customer know about new items 
being handled, seasonal suggestions, 
pricing, and in the creating of an 
interest to purchase. 

Pricing Program that Builds Con- 
fidence—Proper pricing cannot be 
over-emphasized as a merchandising 
tool. Involved in pricing, of course, 
are the following points to be con- 
sidered: 

A. Buy right—this means taking 
advantage of all discounts, including 
early take, quantity, distressed goods. 

B. Eliminate services—off car—by- 
pass terminal warehouses — don’t 
store it, sell it! 

C. Run leaders—don’t follow—lead. 

Suggestive Selling—Suggest iterns 
that patron may be interested in. Any 
clerk can make his wages every day 
in the year by suggesting something 
else. But have a plan — don’t be 
clumsy—it takes a smooth approach 
to avoid a “pressure selling” feeling 
on the part of the patron. 

Advertising—Good advertising, in 

my opinion, should give potential pa- 
trons information regarding supply, 
a definite announcement to the ef- 
fect that you have the commodities 
needed, and are a pace-setter in the 
field or commodity represented in the 
ad. A good advertising program, we 
have found, involves balanced use of 
the following: 
Radio spot announcements, news- 
paper ads (very effective in small 
communities), “penny savers,” flyers, 
hand-out folders, local cards if you 
have facilities. Also, try new ways. 
Farm Calls—Most people don't like 
to do road work. It’s a powerful way 
to get new patrons. It will build good- 
will. There are two ways to make 
them, either with your car or by tele- 
phone. 


DELIVERED COMPLETELY ASSEMBLED 


READY TOGO! 


3981 ZARTHAN AVENUE « MINNEAPOL 
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The Wrap Counter 


Time Has Brought Changes in 
This Nerve Center of the 
Retail Feed Store 


By John Gardiner 


HE wrapping counter of the re- 

tail feed store is vitally impor- 

tant, because it is there that 
the purchases are packaged under the 
watchful eyes of the customers. It 
is there, also, that a lot of figuring 
is done, where quotations are given 
and inquiries answered. It is the spot 
where impatient customers wait for 
service. 

Retail feed dealers report that the 
placement, arrangement and facilities 
of the wrapping counter area con- 
stitute a big problem. 

The wrapping counter really serves 


purposes : 

1. It is a-place to wrap purchases 
already made and make proper 
change and to say “thank you, come 

2. It is the place to make extra 
sales, through merchandise suyges- 
tions and display. 

3. It is the clearing spot for infor- 
mation of all kinds, plus a little so- 
cial chat, gossip or sports informa- 
tion. 

Thus it can be seen that the wrap- 
ping counter fulfills some important 
functions. No wonder, wise retailers 
want to know where to put it and how 
to plan it better. 

The Long Counter 

In the early days of retailing, the 
wrap counter was usually pretty long. 
It didn’t have a thing in front, except 
an expanse of lumber with a little 
wood decoration at the top. It looked 
like a barricade, and it seemed that 
the merchant peered at you across it, 
and was afraid to come out and meet 
the customer. 

But wise merchants soon discovered 
that such long wrap counters were 
not practical. In the first place, it 


service: 
. WALSH GRAIN CO. e 
416 Flour Exchange Lincoin 0678 
MINNEAPOLIS 15, MINN. e 


© MATT WALSH @ SHELLEY WALSH 


+ COLLOIDAL CALCIUM 


A Product of 
@SUPERIOR PHOSPHATE 
CO., Dunnellon, Florida 


Economical, proven source 
of feeding phosphate 


@ 
manufacturers and mineral 


DISTRIBUTED BY 


M. A. McCLELLAND 


DWIGHT BLDG. 
KANSAS CITY 6, MO 
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made the merchant look too dignified 
behind it. Secondly, if he had to come 
out front to sell the customer an- 
other item he asked for at the last 
moment, the merchant or clerk had 
to take too many steps. Wrap coun- 
ters generally were made shorter, un- 
til a 10-foot counter today is regard- 
ed as a long one. 

Then somebody got the idea that 
as long as people congregated around 
wrap counters to get packages and. 
change, it would be a good idea to 
display extra merchandise there. This 
was a good idea in the main, but like 
everything else when overdone it is 
bad. Some merchants piled so many 
items on the wrap counter that the 
customer and merchant had only a 
two-foot wide space clear on the 
counter as they stood facing each 
other—sometimes not even that much. 
Piled merchandise was often knocked 
down as bundles passed from mer- 
chant to customer, and that didn’t 
pave the way for extra sales. 

In some stores there was so much 
merchandise piled on wrap counters 


INDUSTRIES INC. 


Doughboy 


New Richmond, Wisconsin 


For years, the phrase “Always Something 


New” has appeared in Percy Kent's adver- 


tising. Here at Percy Kent, we always try 


to create something better for the industry. 


For the newest in cotton bags for flour and 


feed, check with Percy Kent. 


PERCY KENT BAG COMPANY, 


Ransas @urEALO 
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that clerks didn’t know which to 
sell first, and customers became con- 
fused seeing so many varied counter- 
displayed articles. 

Nowadays, the amount of mer- 
chandise displayed on wrap counters 
in well managed stores is select and 
at a minimum. There is a roomy ef- 
fect at the counter, but still enough 
extra merchandise suggestions to 
spur the customer to action. 


down the cammtita length of an aisle 
to tell the clerk what he wanted. 
In this way, the customer was sup- 
posed to see a lot of merchandise on 
the way down to the rear, and thus 
be prompted to buy more. 

However, the customer then some- 


Call 


Van Dusen Harrington Co. 


MINNEAPOLIS 


for Barley, Oats, Corn 


' article displayed at the 


EUREKA “SUPER” 
AUTOMATIC 3-SCREEN, 2-AIR CLEANER 


Profit by the economy of quality with Eureka advanced 
design; heavy refined construction; smooth, quiet opera- 
tion; sharp, true definitions in cleaning and separating 
work; low power consumption; and rapid screen changes. 

Make Eureka Machines your choice for “the years to 
come” — They are built to give extra years of unfailing 


times asked the clerk to get an 
front of the 
store. So the clerk, too, had to make 


employer soon began to realize that 
where the wrap counter was so far 
back it often meant many extra steps 
to wait on some customers, and to 
contact those who stubbornly per- 
sisted in browsing at the front of 
the store. 

Then some merchandiser got the 
idea that it would be a good prac- 
tice to have two wrap counters, one 
up front and one at the rear. The 
theory was that an up front counter 
would enable clerks to see more cus- 
tomers quicker, wait on more of them 
and still keep an eye on the rear 
wrap counter area, when he happened 
to be the only clerk in the store. 

But some of the store owners with 
a front and rear wrap counter soon 
discovefed that often a customer who 
used the front wrap counter, did not 


Built to give extra years of service 
in these critical times! 


service in the critical years ahead! 


Write for Catalog F-180-A n 


go deeper into the. store and thus 
missed sales on some impulse items, 
so important in many stores. 

Again experimentation was the or- 
der of the day. Now, many retailers 
in small stores settle for a rear area 
wrap counter placed 10 to 20 feet 
forward in the center of the store, so 
that clerk travel distance is more 
equalized to all other areas of the 
floor space. To get people to the rear 
of the store, extra wide cross aisles 
are used in some stores, as well as j 
plenty of ceiling and sidewall lighting. 4 

The shape of the wrap counter in } 
many stores is also undergoing many 
changes. Often it is now being built 
in the shape of a horseshoe, with 
glass or open display shelves, and 
wide 18-in. cut-in slots on both sides 
and a wider entrance space at the 
end. With this sort of arrangement, 
the clerks can enter the wrap coun- 
ter area from several sides, saving } 
time and being able to wait on more 
customers during the day. The wrap 
counter area is large enough to per- 
mit wrap service and plenty of dis- 
play, and it fits into the general dis- 
play scheme. 

In studying his wrap counter possi- 
bilities, the alert feed dealer may find 
some highly profitable possibilities. 


DR. CLIFTON D. LOWE 
RETIRES FROM USDA 

WASHINGTON — Dr. Clifton D. 
Lowe, extension animal husbandman 
in the U.S. Department of Agricul- 
ture for almost 28 years, retired 
June 30. Born on a farm in Ohio, 
he joined the department as a meat 
inspection tagger in 1904. 

He has served as judge in many 
purebred and market livestock events 
and has been a leader in the fields 
of livestock production and disease 
control. 


MANAGER TRANSFERRED 

BUFFALO — Robert G. Bromley, 
formerly manager of Checkerboard 
Co. office here, has been transferred 
to the Ralston Purina Co. office at 
Bloomington, Ill, where he will be 
manager of the soybean buying de- } 
partment. The Checkerboard Co. has 
annonunced the closing of the Buffalo 
Office effective at the end of this 
month. 


how to CUT 
COSTS of 
QUALITY FEEDS 


You can now get a pure 
stabilized mixture of all 
cs, 


ACIN, PANTOTHE NIC 
ACID, CHOLINE, AND 
COMPLETE TRACE 
MINERALS, at correct 
levels for each kind of use 
poultry and hog feed iT} 
or supplement, all in 
one bag. 


You Supply Your Own 
phosphorus, salt, 


and lime- 


Send for FREE specimen formales 
= how this ex- 
e ve mixing methed is produ 
energy feeds for feed producing 
erywhere at competitive costs. 


lent that it was a good idea to have i fs 
the wrap counter at the back of the “ 
the long trek tod the front of the ti 
store to get the article, bring it back a 
down the aisle to the wrap counter Lg 
and complete the sale. He and the et: 
| 
| | 
| | 
| | 
BUSINESS FOUNDED 1852 | 
| 
DULUTH | | 
= 
| 
Z 
| 
MIN 
= 4 
durable your money can buy! 
| Miner PAN Y, INC. feeds st conte that allow you ouc- 
| 854 COM 
oO RK | 
| s.H CREEK, NEW YO | 
«SILVER 
il. 
| Worlds Largest Line of, Grain and Seed Cleaning Machinery COMPANY Cincy.) 


FEEDSTUFFS, July 14, 195149 


SEEK FURTHER! 


Every pound of “Delsterol” ever 
assayed by regulatory officials has 
been reported as “guarantee sustained.” 
This is truly a significant record. 
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Mill Machinery 


(Continued from page 14) 


perintendent of Documents, Washing- 
ton 25, D.C. 

How do we get machinery and re- 
placement parts ‘under government 
controls? I have tried to present some 
fundamental facts. I have advised you 
what the machinery manufacturers 
are doing about it. I have told you 
a little about CMP and how to get 
further information. We know our in- 
dustry is essential. We know that 
NPA should see to it that the ma- 


terials needed to assure an adequate 
food supply are promptly allocated. 

We must have steel, aluminum and 
copper. Now here are a few words 
about steel. According to Charles R. 
Hook, chairman of the board of Amco 
Steel Corp., in 1950 we turned out 
97 million tons of ingots in the U.S. 
And of that 97 million tons, how much 
is needed for this essential industry? 
One million? No. One half million? 
No. One tenth of a million? No. Only | 
approximately 65,000 tons. And food 
is essential! 

Also, we know that the production 
of steel will be greater this year. 
However, scrap is important in the 
production of steel and the flow of 


WHY FIDDLE AROUND? 


CALL US FOR THESE INGREDIENTS — 


BOX 400, TOPEKA, KANSAS «+ 


Soybean Meal Tankage 
© Cottonseed Meal © Meat Scraps 
e Linseed Meal e Corn Chop | 
White and Yellow Corn | 
SUPERIOR 
SERVICE All Feed Grains | 


Phone 7701 
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iron and steel scrap to mills and foun- 

dries is not keeping pace with con- 

sumption. This matter of conserva- 

tion was seriously considered by the 

industry’s NPA advisory committee. 
Scrap Drive 

Manly Fleischmann, NPA adminis- 
trator, has appealed for help. The 
Grain Processing Machinery Manu- 
facturers Assn. is “spearheading” a 
scrap drive program. Let us have our 
entire industry get behind this. 

1. Search all plants and properties, 
regardless of size, for dormant scrap 
such as obsolete machinery, tools, 
jigs, dies, fixtures and other equip- 
ment, including items that are broken, 
worn beyond repair, abandoned or in 
need of parts that can no longer be 
obtained. 

2. Survey potential wrecking 
dismantling projects that will pro- 
duce scrap. 

3. Make disposition of all produc- 
tion and dormant scrap as quickly as 
possible. Dormant scrap, presently 
useless, can, by its being turned in, 
help your industry secure its material 
requirements. 

All are urged to actively cooperate 
in this scrap drive now. 

Frankly, the processing machinery 
manufacturer is having material dif- 
ficulties now. Our association has 


been doing what it can 
the manufacturer gets his materials, 
so that the user can get his machin- 
ery, so that adequate food can be 
processed. Our industry should be 
making energetic cooperative efforts 
on this. 

Food is essential. The farmer must 
have seed processed by machinery; 
pigs and cattle and poultry must have 
feed processed by our machinery. 
(This means meat and dairy products.) 
The harvested crop of wheat, for ex- 
ample, is no good unless milled into 
flour by our milling machinery, and 
so on. 

The food produced on the farm is 
important. The processing of that food 
for ultimate consumption is vital. 

NPA has partly recognized this by 
granting priority orders to farm 
equipment manufacturers. If that 
part of the food production chain is 
assured of its material supplies, cer- 
tainly grain and seed processing ma- 
chinery should be given the same as- 
sistance. One is useless without the 
other. 

Secretary Brannan, PMA Adminis- 
trator Geisler and the staff in USDA 
are interested in assuring the nation’s 
food supply. DPA Administrator Gib- 
son, NPA Administrator Fleischmann 
and the NPA officials in charge of 
food processing machinery are sincere 
in their efforts. Our principal contact 
in NPA is naturally Roy C. Hartwell, 
and I want to take this opportunity 
of expressing our appreciation for the 
consideration and cooperation he has 
been giving to us. If NPA has more 
men of his high caliber, the success 
of the program is assured. 

You who are familiar with the tre- 
mendous job being done in Washing- 
ton realize how easy it is for some- 
thing like food to be taken for grant- 
ed until untold damage may be done 
to its production operations. Then, at 
terrific cost and needless waste, there 
is a wish to rectify the situation. 

You had your breakfast this morn- 
ing. You had your cereal with cream 
and sugar or perhaps some meat and 
eggs with sweet rolls or toast with 
butter and coffee. All seemed right 
with the world. The food situation 
was not bothering you except for be- 
ing rather expensive. And that is just 
what I am talking about. You, as well 
as official Washington, can so easily 
take food for granted. This food you 
had did not just happen. It took a 
bit of doing. If you were not being 
properly fed, you would begin doing 
something about it. 

Official Washington can very easily 


CHECK THESE ADVANTAGES 
V Lower Freight Rates 
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OILS 


Dannen Thrifty Hunkets is one 
of the popular Dannen Feeds you 
Dealers can get in the same car 
with Dannen Soybean Oil Meal 
and other feed ingredients when 
you use Dannen Mixed-Car Service. 


Dealers are cashing in on the popularity of DANNEN Thrifty 
HUNKETS, the year ’round heavy molasses cattle feed. Cattle 
feeders like the way their cattle gain on this rich, appetizing feed. 
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say, “The food industry is all right. 
Didn't we grant a priority to the farm 
equipment people?” Sure they did. 
But what good is the hub of the wheel 
without the spokes and the rim? The 
job is only partly done. 

Priority orders should be issued to 
assure the necessary materials for 
the manufacture and maintenance of 
all food processing machinery, not 
just one segment of it which is use- 
less without the others. 

Unless this is brought emphatically 
to the attention of official Washington, 
it is natural for them to assume 
everything is all right with the na- 
tion's food supply, it has no worries 
or problems. We know we do. We 
know we are worried. We know we 
are now faced with material difficul- 
ties, that unless promptly rectified, 
the nation’s food supply is imperiled. 
Tell your senator and congressman 
about this and urgently request that 
they bring this to the attention of the 
DPA and NPA administrators and to 
the Secretary of Agriculture. Food is 
essential, and food processing machin- 
ery should be given definite and ade- 
quate material priorities. 

The nation’s food supply is vitally 
important. It is your duty as an 


American to take action to assure an | 


adequate production of food. I appeal 
to you to be energetically vigilant. 


—— 


GILBERT L. JAMES HEADS 
NEW RALSTON AREA SALES 


ST. LOUIS—E. M. Putney, general 
sales manager of the Ralston Purina 
Co. has announced that Gilbert L. 
James of Kansas City has assumed 


Gilbert L. James 


responsibilities of sales manager for 
a newly created western region. 

The new region comprises the Cali- 
fornia and mountain divisions togeth- 
er with the western part of the Da- 
kotas and Nebraska, Kansas, Okla- 
homa and the Texas panhandle. The 
company now has four regional divi- 
sions, eastern, southern, grain belt 
and western. 

Mr. James for the past several 


Molasses Feed Pre-Mixor 


Portable—jite all mixere 
-= 


Handles Bulky Feeds * No 
Clogging * Ton in Fifteen Minutes * 
Perfect mix * Measures Liquids 

to mixer * Guaranteed 


$190 FARMWORTHY MFG. CO. 
2033 CEDAR * QUINCY, ILL. 


GRAINS © FEED 
INGREDIENTS 


H.V. NOOTBAAR & CO. 


way 

PASADENA 2 CAUE 12171 
TELETYPE SE@VICE BOTH LOC 
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years has been sales manager of the 
western states division, made up of 
Nebraska, Kansas and Oklahoma. 
Previously he was assistant sales man- 
ager of the Texas division. He served 
as president of the Midwest Feed 
Manufacturers Assn. in 1947. 


USDA CURBS IMPORTS 
OF FLAXSEED AND OIL 


WASHINGTON—Defense Food Or- 
der No. 3, restricting importations of 
flaxseed, flaxseed screenings, linseed 
oil, rice and rice products, effective 
July 1, 1951, was announced by the 
U.S. Department of Agriculture. 

For several years, these commodi- 
ties have been subject to the import 
controls of the Agriculture-Import 
Order, previously War Food Order 63. 

This week's announcement also 
stated that licenses will be granted 
only for the importation of certified 
or registered seed flax for planting 


purposes only, flaxseed screenings for 
other than for crushing for oil, and 
brewers rice. 

Department officials stated it is 
necessary to restrict importations to 
prevent the diversion to the U.S. of 
a supply of these commodities needed 
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by the countries associated with the 
US. in the present international 
emergency. Also, imports of these 
commodities are not now needed in 
the U.S. and would needlessly tax 
transportation and distribution facili- 
ties required for defense purposes. 


GRAINS... MILL FEEDS 
WRITE, WIRE SOYBEAN MEAL 
SOYBEANS... OR PHONE LINSEED MEAL 
WHEAT...... BREWER’S GRAIN 


TABOR GRAIN & FEED CO., SULLIVAN, 


ILL. 


Problem: 


How to Eliminate String 
and Other Foreign Material in 
Poultry and Livestock Feed 


Solution 


Through a LOW-HEAD Gyratory 
Sifter Before Packing for Market 


IDEALLY SUITED FOR ALL FEED SCALPING OPERATIONS 


wn FOREIGN MATERIAL — such 
as string, tags or sticks — find 
their way into a bag of feed, the results 
can be very damaging to the reputation 
of the feed miller. = 

One way to protect the cleanliness of 
feed is to use the all-metal Low-Head 
gytatory sifter as a feed scalper. Many 
mills use this modern Allis-Chalmers 
unit in final stages of operation — for 
sanitary feed dressing just before pack- 
ing. It is also widely used for the 
grading of cracked corn. Mesh sizes 
are available for amy grading or sift- 
ing need in the feed mill. 

Low in head room and floor 
requirements, this compact unit is de- 
signed to fit into almost any feed mill 
floor plan. It’s a self-contained unit — 


complete with 1 h osion-proof 
and Texrope drive Box 
and sieves are made of magnesium, 
frame is made of steel. Screen is of 
silk cloth or metal — as preferred. 
Easy to clean with air hose or steam, 
the all-metal Low-Head sifter can also 


be washed with hot or cold water with- 
out danger of warpage. 

Get full details on this high s 
high capacity feed scalper from our 
neatby sales representative. If more 
convenient, write to Allis-Chalmers, 
Milwaukee 1, Wisconsin. 3420 


low-Heod and Teardpe are Allis-Choimers trodemorks. 


New! 


Bulletin 0687656 on Milling Equipment 
for the Feed Industry is just off the press. 
Ask for your copy of this handy booklet. 


ALLIS-CHALMERS 


World’s Largest Producer of Grain Processing Equipment 


| | | 
GRAIN rABOR FEED 
GRAIN AND FEED Ca 
SPECIALIZING IN SPECIALIZING 
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| FEED MILL ADDITION NATIONAL ALFALFA’S NET 


| YELLOW SPRINGS, OHIO—De- INCOME, SALES INCREASE | 
FISH MEAL | | 
a 

ment block addition to its feed mill | Milling Co. 


| and seed processing plant here for the | Jorned net income of $115,806 in the 


: Fish Solubles Mixtures | storage of certified wheat. fiscal year ended April 30, according 

Soybean Oil Meal | 

. com 

; vn wag | WHITMOYER APPOINTS 197 in the preceding fiscal year. Net 
Concentrates > _ MIDWEST SALES AGENT | S#les were up to $8,350,783 from $7,- 

V A & D Feeding Oil MEYERSTOWN, PA.—Larry John- production af "dehydrated alfalfa 

: itamin eecing ad son, sales manager for Whitmoyer | meal was up to 108,810 tons from 

Mill Feed | Laboratories, Inc., Myerstown, Pa., | 102,163 the previous year, but out- 


has announced that Ivan Scanlan & | Put of suncured alfalfa meal was 


For Quotations and Deliveries write Co., 114 Portland Ave., Minneapolis, | 40wn to 44,242 tons from 81,733 as 
has been appointed a sales agent in a result of drouth in the southwestern 


WILBUR - ELLIS COM PANY | the Minneapolis area. dl 


The firm works in conjunction with | the company made extensive additions 


334 California St., San Francisco 4 | George H. Cook, Whitmoyer’s mid- | to its properties amounting to $679,- 
CHICAGO 3 NEW YORK 6 LOS ANGELES 15 | western sales manager, in the dis- | 337 before considering depreciation. 
and other nutritional products. Ware- at Fort Lyon and Fowler, S 
955-957 Ellicott Square Bldg. Central Building | house stocks will be maintained in | 8%4 Cozad, Lexington and Gothen- 
Minneapolis. burg, Neb. The company also pur- 
chased two dehydrating plants, one of 
= which it installed at Muleshoe, Texas, 
and the other at Deerfield, Kansas. 

‘ 
Three plants in Oklahoma also were 


4 purchased. 

Introduction of Alfax, a 17% alfalfa 
meal with added betanol, under an 
arrangement with the Borden Co. con- 
tinued. Sales are expected to be in 
substantial volume this year, com- 
pany officials said. 

Moderate quantities of chlorophyll 
concentrates amd other plant pig- 
ments from alfalfa also will be mar- 
keted during the present year. A 
smal! extracting plant was construct- 
ed last year following pilot plant 


and 
to broaden activities and increase 
earnings. It is believed that the “earn- 
ings potential for the current and fu- 
ture year is improved.” 

Year-end current assets were down 
to $1,808,630 from $2,156,963, but cur- 
rent liabilities were reduced to $320,- 
630 from $560,760 for a ratio of 5.64 
to 1, and working capital of $1,487,970. 

Inventories aggregated $659,977, 
cash on hand $271,319 and all bank 
loans were paid. Retained earnings 
were down to $234,736 from. $259,852. 


THIRTY SECONDS READING 


All forms for convenient 
addition to your 
formulas 

BASIC PRODUCERS — 


CHARLES BOWMAN 


East St. Mew York 17, 
110 North Frankie St, Ghbeage 6, 
REPRESENTATIVES — 


Midized Westers, tec, Teneey Wis 


UNIFORM. This establish- 
remit ingredients . .. proved. 
efficient 


wy the Complete ting 
PEEDS for every livestock Gad feeding : 


UPON SO LITTLE 


oR HOGS 
NS | in training and after he 
t > returns to work for you. 
4 at SSA famed Gitra-Way 
| i> = ULTRA-LIFE Laboratories tne., E. St. Lous, 
cod merchandising Mi Fo 
CRETE, NEBRASKA IRRADIATED DRY YEAST 


FEEDSTUFFS, July 14, 1951——$3 


—and in tests conducted by independent and 


VITAMIN and ANTIBIOTIC 


FEED 
SUPPLEMENT 


is supplied under a new label. 


VITAMIN Byz2 and ANTIBIOTIC FEED SUPPLE- 
MENT MERCK is rigidly controlled. It contains 
PROCAINE PENICILLIN—an exceedingly active 
antibiotic for promoting growth, in stable form. 
The exceptional antibiotic activity supplied in 
the Merck product is an important consideration 
in your economy. Effective results have been re- 
ported with one pound of this supplement per 
ton of finished feed. 

To promote maximum growth response, the 
antibiotic is combined with VITAMIN Biz which 
is required for proper hatchability, livability, and 
early growth in poultry, and for growth and 
proper reproduction in swine. 

VITAMIN Biz AND ANTIBIOTIC FEED SUPPLE- 
MENT MERCK comes to you from the same or- 
ganization that has pioneered in the development 
and large-scale production of antibiotics, vita- 
min Biz and many other important nutritional 
factors. 


VITAMIN B., and ANTIBIOTIC 
FEED SUPPLEMENT MERCK 


MERCK & CO., Inc. 
Manufacturing Chemists 


MEW J4ER BEY 


in Canada: MERCK & CO. Limited —Montreal 


RESULTS OBTAINED IN WIDE COMMERCIAL USE 
a 
! 
: wha Re onde 
Lot No ? a 
Manufacturing Chemi WAY, N. J. 
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Classified advertisements accepted until 


Classifie 


word; minimum 


d Ads 


SITUATIONS WANTED 
v 


NUTRITIONIST—20 years’ experience with 
large feed manufacturer. Highly skilled at 
formulating best feeds at competitive 
prices. Thorough knowledge research and 
service problems. Address 2874 Feedstuffs, 
Minneapolis 2, Minn. 


MACHINERY FOR SALE 
v 


MACHINERY FOR SALE 
v 


FOR SALE—TWO CALIFORNIA PELLET 
mills. Used molasses mixers. Wenger 
Mixer Co., Sabetha, Kansas. 

WHIRLAWAY AIRBLAST CAR LOADERS 
—J. E. Hagan Mill Machinery, Jefferson 
City, Mo. 

FEED MIXER, 2 TON, USED VERY LIT- 
tle. Munson Rotary with or without motor. 


McLaughlin, Ward, 409 So. 23rd, Jackson, 
Mich. 

FOR SALE — HEIL SELF-PROPELLED 
Forage Harvester, used about 30 days. 
Triple L. Farms, Frank Linden & Sona, 
Goldendale, Wash 


FOR SALE—USED CLEAVER-BROOKS 
Aifalfa Dehydrator and Fox Chopper com- 
pletely reconditioned. Northern Drying Co., 
Olivia, Minn 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, 6 H.P. mo- 
tor drive. Address 8774, Feedstuffs, Min- 
neapolis 2, Minn. 


MIRACLE ACE HAMMER MILL, MODEL 
2JR. With G. EB. 30 H.P., 60 cycle, 3 
phase, 220 volt induction motor. Winwar, 
Inc., 354 Andover 8t., Lawrence, Mass. 

UNION SPECIAL BAG CLOSING MA- 
chines—14500-H, 8055, 80600-E, 80600-H. 
suspended units and conveyors. EB. C. 
Covell, 719 Murdock Rd., Baltimore 12, 
Md. Phone Towson 5040. 

FOR SALE: SCREEN CHANGE HAMMER 
Mills: Jay Bee 50 H.P. Motors; Mixers; 
Corn Shellers; Clipper Cleaners; Manlifts; 
Elevators, Packers and Scales. If it's new 
or used, write to Hughes Engineering 
Company, Wayland, Mich. 


MARION MIXERS 


1%- AND 2-TON FOR 
BULK MIXING 


RAPIDS MACHINERY COMPANY 


MARION, IOWA 


YOU CAN MINE GOLD 
WITH A PAIR OF ROLLS! 


The KRIMPER-KRACKER 


Grain Crimper 


ARE YOU BIG... LITTLE? 


Either way, you need a Davis Roller Mill to 
satisfy your customers’ demand for 


ROLLER CRIMPED GRAINS! 


Today's road to riches is rolling grain for 
livestock feeding. We don’t have to tell you 
that they've switched overnight from ground 
to roller-crimped feeds. More palatable, 
easily digested, dust-free, reduces wheezing, 
coughing and bloating in the feed lot, 


SIZES UP TO 14,000 Ibs. per hour! 


Our roller mills, from the baby Krimper- 
Kracker (9x9 rolls), up te the Giants with 
10x42" rolls are being shipped daily to eager 
buyers from Maine to California . . . even 
Canada! 

Don't buck the trend, get yours now! We've 
deliberately designed it to outclass all com- 
— and we dare you to try and tear 

up. 


FREE Booklet. sena today your request for 
complete information and prices. 


MILL MACHINERY CO 


ONE 24-INCH ALL STEEL SPROUT WAL- 
dron Grist Mill. For sale or trade for small 
stand of rolis for Oat Crimping. Hatties- 
burg Feed Mill, Inc., Hattiesburg, Misa. 


VWANTED—BY OHIO FEED MILL, CAR- 
load feeG salesman for eastern Ohio and 
Western Pensylvania. Address 2893 Feed- 
stuffs, Minneapolis 2, Minn. 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. EB. 
Hagan Mill Machinery, Jefferson City, Mo. 


FAIRBANKS- MORSE DIESEL MOTOR, 
model 36 A, 4%. 60 H.P.; 1,300 R.P.M.; 
electric starter and batteries; recondi- 
tioned. Address 698, Feedstuffs, Minne- 
apolis 2, Minn. 


FOR SALE: USED MILLS, BRYANT AND 


Bauer 60 Horsepower sizes; Gehl and 
Papec Fifty Hersepower sizes; Kelly-Du- 
plex and Gruendler; also others, can 


furnish motors if desired. Prater Pulver- 
izer Company, Chicago 50, Il. 

TWO NEW WILLIAMS NO. 18 ALFALFA 
Dehydrator Mills, each equipped with 
flexible couplings for direct connected 
drive, welded steel bed plate, 7 ft. di- 
ameter Cyclone collector, 2-way sacker 
valve, 30 ft. 12 tim. extra heavy straight 
pipe. Will sell for less than new price. 
Fabick Bros. Equipment Co., Sikeston, Mo. 


FOR SALE—FOUR STANDS 0x30 ALLIS 
ball-bearing “B" Drive, roll feed roller 
mills; one double stand 9x30 and one 
double 9x24 Great Western shell bearing, 
Style “A”; one stand 10x42 Barnard & 
Leas Style “A,” shell bearings; one 9x24 
Great Western three-high, shell bearings; 
two Richardson Portable Bagging Scales 
from 100 to 300 Ib.; one 4-bu. Richardson 
Grain Scale; two No. 30 Richmond Centrif- 
ugal Aspirators; five Carter Dise Sepa- 
rators; two Vertical and Morizontal Batch 
Mixers; Hammermills; Attrition Mills; 
Bran and Flour Packers; 5 H.P. Entoleter; 
30 Bucket Elevators, complete; two Rich- 
ardson 100-lb. Soft Feed Scales; Draver 
Feeders; electric motors; belting; shaft- 
ing; pulleys; three No. 8a Gyro-Whips; 
14500 Union Special Bag Closer; Emerson 
Dockage Tester. J. EB. Hagan Mill Ma- 
chinery, Jefferson City, Mo. 


Screens - H 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 
Indianapolis, 
420 S. Meridian St. 3235 


from stock. Ten Heavy Duty sizes, 
wous service and four 


mittent service e screw con- 
veyors and hoppers. Send your requirements for 
complete 
GODSHALK 
Sheet Metal Fabricators 
BANGOR, PA. 


HIGHER QUALITY 
HEAT TREATED 


tions or worn . Quantity dis- 
counts on h 
for prices. 

WEST MILL SUPPLY CO. 
P. 0. Box 7455 N. Kansas City, Mo. 


FOR SALE 
1947 Barlett Tandem Grain Trailer. 48- 
inch corrogated steel sides. Steel floor 
with grain spouts. 10:00x20 tires, In- 
cludes fitted tarpaalin. Excellent condi- 
tion. Write te: 
SOUTH BEND ELEVATOR GO., 901 Se. Olive Sirest 
South Bend, Indiana 


HELP WANTED 
v 


FEED MILL SUPERINTENDENT WANT- 
ed. Newly developed feed mill in New 
York State requires services of peppy 
young mill superintendent to assist present 
personnel in all matters of mill operation. 
Must be an experienced production man 
with excellent background and training 
and fair knowledge of mill equipment, 
mechanical problems, The organization is 
developing rapidly. This opportunity pre- 
sents a real career for an experienced 
young man with considerable confidence in 
his own ability. Address your reply to 
Number 2891, Feedstuffs, outlining per- 
sonal history. Our employees know of this 
advertisement. 


WANTED 


Old established firm manufacturing 
complete line of livestock and poultry 
feeds desires services of experienced 
feed salesman with acquaintance and 
following in East Texas. Address 2888 
Feedstuffs, Minneapolis 2, Minn. 


WANTED—GENERAL SUPERINTENDENT, 
Midwestern Feed Manufacturer, perma- 
nent, fine opportunity right party. Prefer 
married man 35 to 40, excellent city. 
Address James H. Burrell, Continental 
Building, 3615 Olive 8t., St. Louis, Mo., 
giving full information and experience. 


WANTED — HATCHERYMAN, CAPABLE 
of operating hatchery, including flock 
supervision, culling, etc... capacity 100 M, 
located in southeast. State qualifications, 
salary expected. No selling required. Ad- 
dress 2896 Feedstuffs, Minneapolis 2, 
Minn. 


WANTED—FEED MILL SUPERINTEND- 
ent. Desire man with some knowledge of 
feed but most essential abilities are work 
organization and personnel handling. This 
is a non-union plant in one of the smalier 
southwestern cities. If interested write 
giving full information. You will be con- 
tacted immediately. Address 2844, Feed- 
stuffs, Minneapolis 2, Minn. 


FEED SALESMEN—WE HAVE A BRAND 
new push-button mill, making a full line 
of quality feeds that sell. Territories open 
in Michigan, northern Indiana and north- 
ern Ohio. Car, expenses and good starting 
salary to experienced feed salesmen who 
can qualify. Give complete history in first 
letter. Our men know of this ad. Address 
2853, Feedstuffs, Minneapolis 2, Minn. 


ATTENTION FEED MILL 8U PERINTEN- 
dents!! Rapidly growing Northeastern for- 
mula feed manufacturer needs a really 
aggressive plant superintendent who 
“knows” feed. If you are an ‘experienced 
production man with working knowledge 
of machinery, with a proven ability to 
handle plant personnel; it would certainly 
be to your advantage to answer this adver- 
tisement. Give us in your first letter com- 
plete resume of your experience. Your 
reply will naturally be treated in strict- 
est confidence. Address 2890 Feedstuffs, 
Minneapolis 2, Minn. 


SALES REPRESENTATIVES 
To Handle 
Complete Line of Well Known 
HEAVY DUTY HAMMERMILLS 
Open Territory in 
OHIO - NEW YORK - KENTUCKY 
2619, Feedstuffs 
2, Minn. 


2 

Wednesday each week for the issue of $2.25. deoattoas wanted, 10¢ a word advertising rate not available ;PERIN : —_ 
the Seturday. Changes of ad- $1.50 minimum. Count w of for commercial advertising. Advertise- — 12 YEARS’ 
vertising copy in classified advertise- whether for direct reply or keyed care ments of new machinery. products pm od — A feed mill operation and 
ments must be received by closing date this office. If advertisement is “keved, services at mini- 
; age 
of of issue. care of this office, 20¢ per mum rate of §7 per column inch. references furnished; address 2901 Fed 
stuffs, 612 Board of Trade Bidg., Kansas 

City 6, Mo. 

HELP WANTED AMBITIOUS MARRIED MAN, 36 YEARS 


old, with 18 years’ experience in buying 
and selling. production, manufacturing 
formula feeds, now managing large whole- 
sale and retail grain business. Desires 
Position with more opportunity for ad- 
vancement. Prefer east. Excellent refer- 
ences. Address 2871 Feedstuffs, Minne- 
apolis 2, Minn. 


BUSINESS OPPORTUNITIES 

v 
WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Ex- 
change, Plymouth, Ind. 


FEED MILL AND RETAIL STORE. “NEW 
buildings with 10 acres land. Ten estab- 
lished routes. Good opportunity for right 
party. Address 2878 Feedstuffs, 141 W. 
Jackson. Chicago 4, Illinois. 


WANTED T TO LEASE WITH OPTION To 
purchase within one year an Elevator and 
Warehouse or Warehouse on R. R. siding 
in Ohio. Give full description. Address 
2905 Feedstuffs, Minneapolis 2, Minn 


FOR SALE — OLD ESTABLISHED FEED 
mfg. plant in Alabama, manufacturing 
more than 20 brands of feed which have 
been advertised for 25 years, sprinklered 
Plant, diesel generated electric power, 
railway siding, unlimited storage space, 
half million annual merchant wholesale 
volume, in heart of famous Alabama 
Black belt. Owner retiring will finance in 
part. Address 2708, Feedstuffs, Minne- 
apolis 2, Minn. 


PROCESSOR WANTED 


with transit privileges to sack 
and process grain for substantial 
Eastern Seaboard corporation. 


Address 2884 Feedstuffs, 
Minneapolis 2, Minn. 


MACHINERY WANTED 
WANTED TWO SUPER DUO EXPELLERS 
—May consider Duo or RB for other 
operation. Address 1594, Feedstuffs, Min- 
neapolis 2, Minn. 


WANTED TO BUY—RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment. 
J. EB. Hagan Mill Machinery, Jefferson 
City, Mo. 


ADVERTISING MANAGER 


bliched Santh 


Ex di long a: n 
feed company has excellent opportunity 
for man about 35 capable of developing 
and managing complete advertising and 
sales promotion program. Must have 
proven advertising ability and 5-10 years 
feed background. In replying, submit 
complete details of experience and per- 
sonal data with photograph. Confiden- 
tial handling assured. Address 2904 
Feedstuffs, Minneapolis 2, Minn. 


Nutritionist Wanted 


This is an excellent opportunity 
for an aggressive and capable 
man desiring an association 
with a well established feed 
company located in the greater 
St. Louis area. You must be a 
college graduate with a prac- 
tical knowledge of biological 
chemistry and a farm back- 
ground. You must be capable of 
practical feed formulation, su- 
pervising quality control, prod- 
uct development and state feed 
control matters. Your salary 
will be commensurate with 
ability. State qualifications 
which will be treated confiden- 
tially. Address 2856 Feedstuffs, 
Minneapolis 2, Minn. 


BABY CHICKS FOR SALE 
v 


HATCHING YEAR ROUND; 45,000 CHICKS 
per week; contact us for wholesale prices. 
U.S. approved and pullorum . Mor- 
ris Hatchery, 842 Jackson St., Morris, Ill. 


Use Feedstuffs WANT ADS for RESULTS 


DEPT. F-9, BONNER SPRINGS, KANSAS 


WANTED TO BUY—OLD WORN-OUT J. B. 
or Jay Bee Grinders, with or without 
motors. No dust collectors. State size 
(sereen width), model No., cash price 
wanted. Address 2903 Feedstuffs, Minne- 
apolis 2, Minn. 


Alfalfa Receipts 
at Kansas City 
Remain Limited 


Alfalfa trading at Kansas City re- 
mained slow during a recent period, 
according to the Production and Mar- 
keting Administration market news 
service. With the harvest hampered 
recently by extensive wet weather, 
movement of new crop alfalfa was 
almost at a standstill. 

Receipts during the week ended 
July 9 totaled five cars, compared 
with seven the previous week and 
eight a year ago. 

Some more favorable weather de- 
veloped, however, and this enabled 
producers to resume harvesting oper- 
ations. If favorable conditions con- 
tinued, dealers expected a fairly lib- 
eral movement of baled alfalfa to 
market. Quality, though, was expect- 
ed to be poor. 

Sales during the week covered in 
the latest report included one car at 
$22, one at $21 and two at $19 ton. 
Nominal quotations by grade were 
unchanged: No. 1 $28 and up, No. 2 
leafy $26@27.50, No. 2 $23@25.50, No. 
3 leafy $21@22.50, No. 3 $19@20.50, 
sample grade $16@18 ton. 

Eleven cars of alfalfa, most of 
which was poor quality coarse brown 
alfalfa as a result of rains, were 
shipped from the Platte Valley of 
Nebraska. Trading remained slow. 
Dehydrators were operating on a full 
pacity, but the bulk of meal was re- 
ported running low in protein. One 
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hundred ninety-three carloads of 
meal were reported shipped from prin- 
cipal loading stations, the bulk of 
which was dehydrated, and it moved 
to scattered points in Iowa, Illinois, 
Indiana, Wisconsin, Minnesota and to 
eastern states. The market was a 
little stronger with 17% moving at 
$45@47, f.o.b. loading stations. Pas- 
tures were in excellent condition. 
Forage crops were being raised on 
part of the acreage which was pre- 
pared too late for corn planting. 

With the return of more favorable 
weather, alfalfa harvesting was re- 
sumed in the Larned, Kansas, area. 
Dehydrators were operating on a full 
schedule at the close of the week. 
With the wheat harvest in full swing 
a shortage of labor developed, and 
baling of suncured alfalfa was getting 
only divided attention. There was no 
movement except processed meal from 
dehydrators. Pasturage was abundant. 

There were no new developments 
in the prairie hay market at Kansas 
City. Wet weather continued to hold 
back haying operations although some 
progress was made late in the week. 
Upland meadows dried off, and wind- 
row baling was in progress. Low- 
lands and wet spots were being avoid- 
ed. Movement of hay to market re- 
mained light, with only two cars in 
for the week at Kansas City. The only 
sale reported was one-car at $16 ton. 
Nominal quotations by grade: No. 1 
$19.50 and up, No. 2 $18@19.50, No. 
3 $15@17.50 and sample grade $11@ 
14.50 ton. 


W. C. THEDA TO MANAGE 
EARL COREY BUSINESS 


TACOMA, WASH.—W. C. Theda, 
former manager of the local branch 
of the Centennial Flouring Mills Co., 
retired from the company under its 
retirement plan, has assumed opera- 
tion of Earl Corey, Inc., Portland, 
Ore. 

Mr. Theda will operate the business 
for Mr. Corey until the latter returns 
from Washington, where he is chief 
of the foods, feeds and agricultural 
chemicals branch, agriculture division, 
Economic Stabilization Agency. 


FEED PLANT DAMAGED 
LA BELLE, MO.—The plant of the 
Spicknal Feed Co. here, owned by 
Fred Spicknal, was damaged by fire 
recently. Loss was estimated at 
$35,000. 


Possibility of New 
Canada-U.K. Wheat 
Agreement Rumored 


WINNIPEG — Rumors emanating 
from Ottawa suggest that Canada 
and the U.K. will sign a new agree- 
ment within the terms of the Inter- 
national Wheat Agreement for the 
1951-52 crop year. 

The rumors also suggest that while 
the quantities of wheat and flour tak- 
en by the U.K. would be similar to 
the amounts sold previously under the 


MILLING COMPANY 
223 West Jackson, Chicago 6, Iilinols 


IWA, the percentage of flour might 
increase in the crop year of 1951-52. 

The rumors go unconfirmed, and in 
trade circles here officials are unable 
to substantiate the reports. Milling 
company officials would welcome an 
increase in flour production and ex- 
ports to the U.K. but have received 
no information to lead them to believe 
that this is in the offing. 

Authoritative sources in Winnipeg 
consider it unlikely that Canada and 
the U.K. will sign a new wheat agree- 
ment within the framework of the 
IWA. 

—_ 
GMI DIVIDEND 

MINNEAPOLIS—The board of di- 
rectors of General Mills, Inc., has de- 
clared a dividend of 50¢ a share on 
General Mills, Inc., common stock 
payable Aug. 1, 1951, to stockholders 
of record July 10, 1951. This is the 
92nd consecutive quarterly dividend 
on General Mills common stock. 


VALLEY GRAIN CO. HIKES 
FACILITIES FOR STORAGE 


KANSAS CITY—Total capacity of 
grain storage space operated by the 
Valley Grain Co. of Kansas City was 
raised to approximately 1,750,000 bu. 
with the announcement this week 


that the company had leased two ad- 
ditional units in Kansas and enlarged 
a country station in Oklahoma. 

The company, headed by Paul Uhl- 
mann, has acquired a lease on the 
Hart Grain Co. country elevator at 
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Belpre, Kansas, and a 130,000 bu. 


house owned by F. & M. Enterprises 


at Wakeeney, Kansas. The company 
also revealed that a 60,000 bu. addi- 
tion to its elevator at Keyes, Okla., 
has been completed. 


ence 


tor 


Back of all JERSEE Vi inized and 
Concentrates is the more than 27 years’ experi- 


rapid 

Animal Protein requirements in your feed for- 
mulas, and also will meet the requirements of the 
National Research Council's recommendations. 


FEED MANUFACTURERS KNOW 
IT’S ECONOMY WISE TO JERSEE-IZE 


up your f 


Step cod enles . . . increase your profite 
with THE JERSEE-IZED FEED BUILDING 
PROGRAM that has served feed manuf 
since 1922. 


acturers 


in successfully serving feed manufacturers 


from coast to const. 


JERSEE VITA-FACTOR PRE - MIX 
Vitamins, Amine Acids and Animal Protein Fae- 
(B,.) which has been 
satisfactory reproduction, high hatchability and 


contains 
proven essential for 
the 


growth, and will materially reducé 


JERSEE MIN-O-LAS (ror swine) 


TRY OUR NEW HIGH POTENCY 


made expecially Sappiemen! ond Pix Noy 


ANNOUNCING 


$375.00 for a G-ll 
11-ft. Unit Complete 
(illustrated) 


$390.00 for a G-14 
14-ft. Unit Complete 


Conveyors Ever Offered 


Compare these prices with those on other 
equipment, and bear in mind these con- 
veyors will do everything units costing up 
to $300 more will do, and you'll agree 


They Are the Best Value in Bag and Box 


IN 11° AND 14’ SIZES 


Theyre Tops in Value, Tops in Performance, but LOW in Cost 


ILLUSTRATED BELOW—A MODEL G-11. 11-FT. UNIT 


SPECIFICATIONS 


Frame 

ished oak). 
under hard 
motor; 


Rigidly braced and made to 
use. 


have proven this conveyor will elevate 
wider belt machines will. 


construction. Selected wood (deck is pol- 
110-volt single phase 
3-phase TEFC can be furnished. 


Belt is 6 wide with 1°x5" wood cleats. Tested and 
guaranteed to elevate bags and boxes as steep as 
they will stay on without tipping backwards. Tests 


G-11 elevates to 8% feet, lowers to 4 feet. 


stand up 


anything 


“SIERS EE MINN, 


A NEW SERIES OF 


ELTON BELT CONVEYORS 


WRITE TODAY FOR SALES RUILDING PROGRAM 


G-14 elevates to 10 feet, lowers to 4 feet. 
Weight G-11 285 Ibs., weight G-14 300 Ibs. 


Units are mounted on 6 rubbe 
bular steel lifts. Easily 


of lift 22". 
two bolts. Belt. 


These conveyors will handle 900 sacks per 
hour — they are a real buy in an efficient, 
well designed, low cost conveyor, and a 

the result of years of experience building 


quality conveying equipment 


© wheels, with ta- 

and quickly adjusted for 

height, and balanced so one man can readily move 

them. Width of conveyors 19%". Extreme width 

Lift is easily detached by removing 
speed 60 F.P.M. 


Price of $375.00 for G-11 11-ft. unit, 
is for conveyor complete and ready to 
operate, mounted on rubber wheels, 
with cleats on belt and 4, h.p. 110-v 
motor with 20 ft. power cord. 


Price on G-14 14-ft. unit is $390.00 
with same equipment. Add $12.00 if 
TEFC motor is wanted. 


Please ship No. 
To . 
AT 


TO 


Use this convenient order blank or let us send complete infor- 
mation on Elton Conveyors. 


We understand we must be fally satisfied with this equipment or lt may 
be returned. 
Please send information on Elton Conveyors 


.( ) G-ll ( ) G-l4 


SHIP VIA 


CHANTLAND MFG. CO. 


BADGER, IOWA, U.S. A. 


Makers of Elton Conveying Equipment—Stationary and Portable. 


A Source of Supply for Most Any Kind of Materials Handling Equipment. 


A 
| 
| 
| 
— 
= 
3 AND 
FoR 
| 
FARMS 


~ 
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IBCA to Consider 
Changing Name at 
Annual Convention 


ST. LOUIS — A proposition to 
change the name of the Internation- 
al Baby Chick Assn. will be one of 
the principal business items consi- 
dered when the group holds its an- 
nual convention in the Kiel Audi- 
torium here July 17-20. 


Up for approval will be a proposa! 
to change the name of the 35-year 
old trade association to the American 
Poultry & Hatchery Federation. The 
board of directors recommended the 
new name at the 1950 convention in 
Minneapolis, but before it can be- 
come official it must be approved by 
the members. 

Each member has been furnished 
a proxy which he can use if he can- 
not attend the convention. The IBCA 
executive committee has named a 
counting committee to supervise the 
voting during the convention. It in- 
cludes: L. L. Baumgartner, Litch- 


Syntha laboratories 


Offers the Profitable Foundation Product for 
the Mixing of All Livestock Feeds 


Ingomar, Ohio 


Distributed by: 


field, Minn., a former IBCA president 
and currently a director; D. D. Slade, 
Lexington, Ky., also a past president 
and secretary-treasurer of the associ- 
ation for about 15 years; Cliff Stew- 
art, Ames, Iowa, secretary, Iowa 
Poultry Improvement Assn.; William 
Insko, head of the department of 
poultry husbandry, University of 
Kentucky, and L. A. Wilhelm, La- 
Fayette, Ind., executive secretary- 
treasurer, State Poultry Association 
of Indiana, Inc. 

In addition to the business sessions, 
a large variety of entertainment has 
been scheduled for the convention. A 
“wishing well’ theme will be fol- 
lowed in awarding the convention 
grand prize, a 1951 Plymouth auto- 
mobile, and the prizes being given by 
exhibitors. 

Fried chicken will be served at 
the “make a wish” banquet July 19, 
with about 2,200 guests expected to 
attend. Kathryn Bele Niles, home 
economics director for the Poultry 


ANON & Egg National Bo 
“gg Nationa ard, has worked 


with Rudy Lobsinger, chef of the B 
& L Concessions in St. Louis, to de- 


, GENERAL Special events for the ladies in- 
N. DAK clude a special luncheon, the “Ladies 
Clubroom” feature and outdoor 
MINN. theatre. 


ICH DUCTION (tons) 
note May, 1951, With Comparisons 
WYO, ' The Production and Marketing Admin- 
i istration reports the following statistics on 
. NEB 10 distillers’ dried grains output: 
OMA MICA’ on Dark Light Dried 
ful. grain grain solubles Total y 
May* 20,700 17,300 11,900 49,900 | 
x April . 22,000 14,400 10,000 46,400 


*Preliminary. 
MEX. Stocks of distillers’ dried grains on hand 
4 at plants and warehouses May 31, 1961, 


gly 3 CONVENIENTLY LOCATED PLANTS 


1 CENTRAL RESEARCH AND CONTROL 
LABORATORY 


pm? SALES OFFICES 


CCC's unequalled laboratory and service facilities provide 
highest quality calcium carbonate and trace mineral pre- 
mixes for the feed manufacturer. 
plants provide extra capacity to meet the increased de- 


mand for CCC products. 


New installations at all 


‘Junction, Colo., before he joined the 


RANCH-WAY APPOINTMENT—AI- 
bert Lane has been appointed sales 
representative for the Ranch-Way 
feed division of the Colorado Milling 
& Elevator Co., Denver, to serve 
northern Colorado. Mr. Lane attend- 
ed Colorado A. & M. College, major- 
ing in animal husbandry, and was 
with the extension service at Grand 


army in World War II. Since his re- 
turn from the service he has served 
as Boulder, Colo., County Agent and 
more recently as president and gener- 
al manager of Western Solvents. 


velop a recipe to produce fried chick- 
en “just like Mom's.” 


DISTILLERS’ DRIED GRAINS PRO- 


28,900 
24,900 


Season's total: 
Oct., 1950- 
May, 1951 .198,900 161,900 113,200 474,000 
Oct., 1949- 
May, 1950 .103,600 


47,100 41,700 192,400 


amounted to 40,900 tons compared with 46,- 
800 tons on April 30, 1961, and 6,100 tons 
on May 31, 1950. 


PROVICO FEEDS CINCINNATI, 


See the NEW 


Bulldog HAMMERMILL 


With 
“‘Gradation of Grind Control’ 
HAMMERMILLS, Inc. 
4728 W. Division St., Chicago 
"Phone Spauldi 


ding 2-9300 


FINE QUALITY CANE 


BAYOU css 


COMPANY 


222 WEST ADAMS STREET @ CHICAGO 6 ILLINOIS 


WORLD BLDG., OMAHA, NEBRASKA @ 


325 WOODMEN OF THE BOX 409 CARTHAGE, MISSOURI 


Albert Lane ae 
PROVICO 
| 
%% 
| Catcrum Carsonate Company 
tig 
NEWORLEANS, LOUISIANA 


NEW 50-LB. FEED BAG—Inspecting the cloth in a new 50-Ib. percale dress 
print are David E. Price, vice president of the Percy Kent Bag Co., Kansas 
City, and Joseph A. Cooper, purchasing agent for the Staley Milling ©o., 
Kansas City. New in the tormula feed industry, the 50-ib. cotton bag is fea- 
tured in a pullet feed sales campaign of the Staley firm this summer. 


Fifty-Pound Dress Print Bags 
Make Debut in Feed Industry 


KANSAS CITY—The 50-lb. cotton | 


bag is making its bow in the formula 
feed industry. The Staley Milling Co., 
Kansas City, is building a pullet grow- 
er feed sales campaign around the | 
new size of cotton dress prints this | 


summer. 


It has been evident for some time 
that the 50-lb. container is attractive 
to the feed buyer, and this is one 
factor which has been important in 
the development of this size of paper 
sack in the feed industry. Units of 
this weight are easier to handle. 


TO BOOST FEED VALUES! 


Oxides and Mineral Feed Blends 


Build up demand for your feed mixes by adding the blood “builder- 
upper” minerals—iron and copper! Tamms is a pioneer in high 
grade oxides of iron— now also offers manufacturers of feed a 
unique blend of iron and copper sulphate. 


Red Oxide of Iron 


Growing and breeding animals, as weil 
as poultry, need adequate supplies of 
iron in their daily diet. This high qual- 
ity Red Oxide has an extremely high 
iron potency. 


You get the same high quality in 
Tamms Yellow Oxide 
and Cambridge 
Brown Oxide 


Tamms Iron Oxides are free of inju- 
tious impurities such as lead, fluorine 
and arsenic—contain no harmful ingre- 
dients. Certificate of analysis furnished 
upon request for all Tamms Oxides. 


Iron-Cop Mineral Blend 
First mineral combination of its kind 
offered to feed manufacturers. By blend- 
ing Tamms Red Oxide of Iron with 
high-grade copper sulphate in proper 
nutritional proportions, the blood- 
building, health-promoting function of 
the iron is greatly increased. 

Iron-Cop is thoroughly mixed and 
milled to assure maximum utilization 
— eliminates need of running both of 
these essential minerals through a feed 
mixer; avoids danger of copper ele- 
ments forming pockets in the feed. 


Mineral Feed Black 


For usein coloring rock phosphate and 
soybean meal. An economical replace- 
ment for charcoal and carbon black. 


Attractive, prices on pool cars, carload lots and lesser amounts 


Please write Dept. RM-4 


TAMMS INDUSTRIES, Inc. 228 ft. las Salle alle St., Chicago | 


FORMERLY TAMMS SILICA 


Although 50-lb. cotton bags are not 
uncommon in flour and other indus- 
| tries, this size of cotton has been 
| very little used in the feed business. 
| Nearly all cottons have been the 
| standard 100-lb. size, and this has 
| been particularly true of dress prints 
where the 51x38%-in. piece of cloth 
was regarded as essential. 

Before embarking on such a hereti- 
cal trend, the Staley Milling Co., 
through its advertising agency, Bozell 
& Jacobs, made a survey of a group 
of Staley customers who were using 
print bags for sewing. Surprisingly, 
practically all of those interviewed 
| had no objection to the 34x38%-in. 

size of cloth used’in the 50-lb. bag. 
They said they could cut the average 
adult-size pattern from the 50-Ib. sack 
just as well as from the 100-Ib., and 
that the waste would not be great. A 
large majority of the women said 
four 50-lb sacks would be needed for 
an adult dress, while opinion was 
evenly divided on whether one or 
two would be needed for a child's 
dress. Other uses mentioned were 
towels, slip covers, shirts, pillow slips, 
quilt blocks, etc. 


Sales Campaign 

With this assurance, Staley officials 
proceeded to build the sales campaign 
for pullet feeds around the new 50-Ib. 
size and are featuring it in advertis- 
ing on the radio, in direct mail litera- 
ture and in posters and banners for 
point-of-sale display. 

The campaign is tied in with the 
Alice-in-Wonderland percale dress 
prints featured by the Percy Kent 
Bag Co., Kansas City. The designs 
are the product of the Walt Disney 
Studios in Hollywood Which is releas- 
ing the Alice-in-Wonderland movie 
this summer, with the first showings 
scheduled for mid-August. A good deal 
of publicity for this movie has ap- 
peared in national magazines in re- 
cent weeks, many of the publications 
featuring colored pictures of the 
movie scenes. A new series of chil- 
dren's books also is being marketed 
with the Disney drawings. 

In addition to the dress prints, the 
Percy Kent firm also is producing 
the 50-Ib. size feed bags in lower cost 
unbleached muslin cloth, called the 
“Thrifty Fifty,” for use on high vol- 


ume types of feed. 


EASIER HANDLING — Fifty-pound 
feed bags are easier to handle than 
are the 100-Ilb. size. Here Wilbur 
Moore, assistant superintendent of the 
Staley Milling Co. plant in Kansas 
City is shown setting a 50-Ib. sack 
for the warehouse delivery chute. 


FOUNDER OF FEED MILL 
MACHINERY FIRM DIES 


PORT HURON, MICH.—James G. 
Bryant, Sr., founder of the Bryant 
Engineering Co., Port Huron, manu- 
facturer of feed mill machinery 
died July 4. He left a job as shop 
superintendent in a machine firm to 
start the company in 1911. 

In 1921 he erected the present 
plant, in 1938 added the manufacture 
of hammermills and in 1946 expanded 
and constructed a large addition. The 
company will continue operations un- 
der the present management, headed 
by James G. Bryant, Jr. 
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One coat rids Brooder Houses, La: 
Houses, Egg Rooms and Granaries 


Bedbugs 


KILL-KOTE protects chicken flocks from 


the deadly diseases carried by insect pests. 
This tested and proved all-in-one paint and 
insecticide kills all insects crawling or rest- 
ing on ite surface . and KEEPS ON 


killing them for years with ONE APPLI 

CATION! 

KILL-KOTE insect-free interiors help keep 

birds calmer and healthier. They eat more 
ecg production goes up—profits increase. 

KILL-KOTE painted surfaces are HARM- 


LESS to humans, animals and fowl. Boo- 
nomical and amazingly efficiéhnt, this dura- 
ble, high grade oll-base paint is ODOR- 
LESS, does not rub off. Basy to apply with 
brush or spray. Does not lose effectiveness 
when washed with water or a solution of 
water and any common detergent 

KILL-KOTE is registered with the United 


States Department of Agriculture and the 
Department of Agriculture of every state 
such registration 
WRITE for low dealer prices and 
complete information 


BROWER MFG. CO. 


451 No. 3rd Quincy, 


New sales... 
extra profits 
with 


Use Blatchford’s Swinex— 
the reliable, convenient way 
to provide the new growth 
factor Vitamin B,, and anti- 
biotic feed supplement—plus 
the important, necessary vita- 
mins and rare minerals—to 
fortify your sow, pig and hog 
supplements. Keep abreast 
with latest developments in 
swine nutrition—assure bet- 
ter performance — greater 
satisfaction — when you use 
Blatchford’s Swinex! 


set tay, 


Spiders Mosquitoes 


WAUKEGAN 


BROKER 
+ FEEDSTUFFS - 
MILO-KAFIR-WHEAT-FIELD SEED 
LUBBOCK, TEXAS 

2-8787 
WORTH, TEXAS 
FOrtune 4031 
OKLAHOMA CITY, OKLA, 
Phone 7-3678 


FT. 


PAINT 
| 
q 4 
| 
3 
Hogs Cattle 
SCHULTZ, BAUJAN & CO i 
| BEAR OSTOWN. iy 
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THE FEED MARKETS 
Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
4 columns are wholesale prices, per ton, bagged, for prompt delivery, 
: unless otherwise noted. They are the latest quotations available by 
mail from Feedstufls correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. 


ALFALFA MEAL _ Philadelphia: Devesst quiet; supply fair 
New Orleans: Demand good; trend steady; 17% dehydrated $66. 
supply adequate; dehydrated 17% guaran- Indianapolis: Demand only fair; trend 
teed “A” $65@67, nonguaranteed $60@63, | bisher; supply ight; no suncured meal; de 
15% $56@58, 13 $52@55 hydrated, 17% $65. 
Chicago: Demand light; supply ample; Ft. Worth: Demand good; supply light 
17% with 100,000 units vitamin A guaran- Sarees, 100,000 17% $62@63 delivered 
teed $58.20 ton, sacked; 20% with 150,000 
$ A ses.tee 63 $0: ; suncured No. 1 fine Cincinnati: Demand fair; trend strong; 
ground $4950; 15% no quotations; 15% supply fair; 17% dehydrated, 100,000 units 
dehydrated $52@53 vitamin A $64.55 
Milwaukee: Demand good; supply limited; Boston: Demand good; supply light; de 
western dehydrated 17% with 100,000 hydrated 17% $66.75, suncured 13% $58.7) 
= guarantee $58.50; 20% with 150,000 A $63 Kansas City: Production was at a stand 
ie Baffalo: Demand fair; trend steady; sup- still at all points in Kansas and Missour 
<F ply adequate; 17% dehydrated $65@67, 13% this week and operations were scattered 
suncured $49@51, No. 2 suncured $45@ and limited in Nebraska and Colorado; cor 
6.50, all sacked, Boston sequently offerings were very limited; de 
Minneapolis: Wet weather and floods in mand was good and prices were strong; for 
alfalfa areas resulted in tight alfalfa meal this week shipment or for July shipment 
supplies, and no supplies were available 17% dehydrated alfalfa meal with 10),000 
from some firms. Demand for the tight sup- units of vitamin A guaranteed on arriva! 
plies was good. Prices were stronger. 17% $55057.50 sacked, Kansas City; suncured 
: a dehydrated 100,000 units vitamin A guar- offerings were scattered and demand good 
7 anteed, in papers, $57.50@59 market firm; No. 1 fine ground $48 sacked 
oF Los Angeles: Demand good; trend steady; Kansas City; No. 1 4 in. $45 sacked, Kan 
— supply ample; 17% dehydrated $57@59; 15% | 8&8 City, and No. 2 4 in. $41 sacked, Kan 
4 suncured $49.50@ 50.50 sas City, were among the few offerings 
- & St. Louis: Demand good; supply extremely currently on the market. Incessant rains and 
ie 4 scarce on suncured nple on dehydrated ; renewed flooding in Kansas and Missouri 
* ; dehydrated 17* $59.20, 100,000 st have thrown the alfalfa industry into a tur 
i Louis, Western suncured leaf $60.70, St moil in the Southwest. Some important pro 
_ Louis ducing units may never get back into oper 
¥ x Buffalo: Demand quiet; trend steady; sup- ation this year, trade reports indicate. 
oe ‘2 ply ample; poultry suncured $61.50 nominal; BARLEY FEED 
dairy, dehydrated guaranteed vitamin A $71 
nominal, both basis Boston bulk New Orleans: Demand slow; trend stead) 
Memphis: Demand fair; trend up; supply supply ample; pulverized $59@61. 
4 ample; dehydrated 17% protein, guaran- Chicago: Demand fair to good; supp!) 
« teed 100,000 units vitamin A, $58 limited; $52 ton, sacked 
ortland: Demand good trend lower Baltimore: Demand fair to good; supply 
7 supply ample 15% suncured $42 f.o.b limited $60 ton sacked 
Idaho; Washington dehydrated $60 deliv- Portland: Demand good; trend higher 
ered; California dehydrated $55 f.o.b. Cali- supply ample; rolled $75; ground $73. 
7 fornia Boston: Demand fair; supply light; Ca 
—— Omaha: Demand good supply fair; sun nadian $58 
te cured $47.50; dehydrated 20% $55; 17% $52 Philadelphia: Demand slow; supply fair 
15% pulverized $70 nominal 
8 Demand steady supply fair on Ogden: Supply normal; rolle® $54@58, 
dehydrated; $53 ton carlots, 15% fine grind whole barley @5 
suncured, prompt, July-August; $65 per ton Indianapolis: Demand active; trend un 
carlots, 17% protein and 160,000 A _ unit changed; supply ample; whole barley $74 
dehydrated, prompt sacked; crimped barley $77. 


OU’RE AHEAD 
SWEET FEED 
MIXER 


To keep ahead of competition, 
you need equipment that’s 
ahead, too. Profit from today’s 
big demand for molasses feeds 
with Texas Cyclone Sweet 
Feed Mixer. You save all ways 
. » « on initial price, low op- 
erating costs and better feeds 
that result from patented mix- 
ing process. Vertical mixer and 
molasses mixer sold separately 
or in combination. Let us show 
you why these machines are 
the best for the money. Just 
write Dept. F below: 


Ain, 


Patent spray manifold, shown 
in circle above, gives thorough, 
even dispersal of molasses. 
Mixes quickly. 


MINERAL WELLS TERAS 


San Francisco: Demand good; supply am- 
ple; standard rolled $72, rabbit $74. 

Seattle: Demand fair; supply good; whole 
$71, ground §71, rolled $74, all per ton ex- 


warehouse, 1. 1. 
Milwaukee: Demand fair; supply fair; 
pes white $57, feed $49, needles $1.38 


BLOOD FLOUR 


Louisville: Demand slow; trend weak; 
supply ample; $125 ton. 
3 mand slow; trend steady; 


New De 

supply adequate; $120@122.50 jocal origin. 
BLOOD MEAL 

Les Angeles: Demand good; trend firm; 

supply adequate; $7 a unit of ammonia. 
sas City: Demand fair to good; offer- 

$145@155 sacked, Kansas City. 

Demand good; trend steady; 
$140. 


ings fair; 
Portland 
supply ample; 


New Orleans: Demand dull; trend steady; 
supply adequate: $120@122.50 on 50% local 


supply am- 
screen 


Demand fair; 
ple; $6.25 per unit of ammonia; 
blood $6.15 per unit of ammonia. 


Seattle: Demand slow; supply fair; $115 
per ton f.o.b. local packing plants. 
Louisville: Demand slow; trend weak; 


supply ample; $125 ton. 
BONE MEAL 
Atlanta: Demand good; trend steady; sup- 
ply ample; $70 f.0.b. southern ports. 
San Francisee: Demand good; supply fair; 


New Orleans: Demand fair; trend steady; 
supply adequate; $70@72 f.0.b. Gulf porta. 


lle: Demand slow; trend: steady; 
supply ample; $65 ton. c 
BONE MEAL (STEAMED) 
New Demand heavy; trend 


strong; supply limited; $77.50@82.50. 

Chicago: Demand good; supply moderate- 
ly searce; §77.50@85 ton, sack 

Buffalo: Demand quiet; trend steady; 
supply plentiful; $80@82.50 Buffalo. 

Los Angeles: Demand good; trend steady; 
supply ample; domestic $82. 

Portland: Demand fair; trend firm; sup- 
ply ample; $88. 

Boston: Demand 
$78@80 

Cincinnati: 
supply short; 
Cincinnati 


good; supply plentiful; 


trend steady; 
sacked, f.o.b. 


Demand good; 
$85@90 ton, 


; supply adequate; 
$83 ton, 

Kansas City: Demand fair to good; trend 
steady; $100 sacked, Kansas City. 


BREWERS’ DRIED GRAINS 


Cincinnati: Demand fair; trend steady to 
easy; supply adequate; $50. 

Indianapolis: Demand fair to good; trend 
unchanged; supply none too plentiful; §95 
sacked 

San Francisco: 
$75 
Milwaukee: Demand good; 
22% $44, 24% $44.50@45, 26% 

Louisville: Demand fair; trend 
supply ample; $75@85 ton. 

Ft. : Demand fair; supply limited; 
24% $53.95 July, delivered Ft. Worth. 

New Orleans: Demand good; trend steady; 
supply adequate; 24% $54@56. 


Demand good; supply fair; 
supply fair; 
$45. 


steady; 


Yhicage: Demand light; supply ample; 
$44@45.50 ton, sacked. 

Boston: Demand fair; supply good; $54. 

San Francisco: Lemand good; supply ade- 
quate; $54 

Louisville: Demand fair; trend easy; sup- 


ply ne $50 ton. 
Philadelphia: Demand slow; supply good; 


$56. 
Buffalo: 
supply adequate; 24% 
ton; 26% $51@52, sacked, 
St. Louis: Demand good; 
$37.50 bulk 


BREWERS’ DRIED YEAST 


Cincinnati: Ib. in carlots. 
New York: Ib. in carlots. 
New Orleans: 8\%¢ Ib. in carlots. 


Demand quiet; trend steady; 
$51@53, sacked, Bos- 
Boston. 


supply fair; 


: Demand heavy; supply scarce; 
Ib. carlots. 

San Francisco: Demand fair; supply ade- 
quate; 7%¢ Ib. 

Louisville: Demand fair; 
supply ample; $170 ton. 


trend steady; 


Chicago: Demand spotty; supply ample; 
Ib. in carlots, 9%¢ Le.1. 

St. Louis: Demand very good; supply 
fair; 8%¢ Ib. in carlots, St. Louis 


BUTTERMILK-CONDENSED 


Baffalo: Demand good; trend steady; sup- 
ply sufficient; 6@6%¢. 

Chicago: Demand fair; supply plentiful; 
$4.25 ewt. in carlots 


: Market steady; demand fair; 
ie; $5 


Demand good; trend steady; 


es 

supply ample; $5.45 cwt. in barrels; $5.95 

100-Ib. kegs. 

ne Demand slow; supply fair; 
Ogden: Supply normal; $5.50 per 100-Ib 

drum. 


+ Demand normal; trend un- 
changed; supply ample; 100-lb. bag $5.65, 
in barrels $4.90. 


Louisville: Demand fair; trend steady; 
supply normal; $5.75 cwt. 

San Francsico: Demand fair; supply good; 
$5.35 cwt. 


CALCITE CRYSTALS AND FLOUR 
Limecrest, N.J.: Crystals $8.50, carlots; 


flour $6.7 
New + Demand steady; supply am- 
ple; crystals $11.84, flour $9.09. 
Buffalo: Demand supply ample; 
crystals $12. nd flour $9.7 
and 
crystals $13. 2. flour $11.17 
Bosten: Demand steady; 
crystals $12.87, flour $10.12. 


CALCIUM CARBONATE 
Prices depend on potency of 


supply ample; 
supply ample; 


mix; KI .6 and 25-Ib. MnSO, 100-Ib. lots 
$15, plain calcium $9 ton; .6 KI $12.60. 
New © : Demand good; trend steady; 


supply ample; $9@9.25 Louisiana origin. 
Angeles: Demand good; trend steady; 
supply ample; flour or meal $9.73, grit 
$10.73@12.23. 
Portland: Demand good; 
supply $14. 
Demand steady; 
$12 ton, “ex- warehouse, truck 
CHARCOAL 
Chicago: Demand fair; 
poultry charcoal $80 ton. 
New 0 : Demand good; trend steady; 
40-Ib. bags oak charcoal 


trend higher; 
supply good; 
lots. 

supply limited; 


ample; 


$1.85; 50-Ib. bags poultry charcoal $2 
Angeles: Demand improved; trend 
steady; supply adequate; $60. 

Kansas City: Demand and supply good; 
$50@60 f.0.b. sacked, plant, depending on 
bag size and grade 

ortiand: Demand good; trend steady; 
supply limited; $100. 

Beston: Demand and supply Might; $81. 

Francisco: Demand steady; supply 
ample; $59.50. 


COCONUT MEAL 
Portland: Demand slow; trend higher; 
supply limited; $61. 

Los Angeles: Demand very 
supply adequate; $71@7 

: 20% ex- 

7.50 ton, bulk basis. Sacked, 

$6.50 ton, seller's re- 


trend 
firm; 

Bayonne, NJ 
tracted meal $47 
$1 ton, buyer's bags; 
conditioned bags. 

Seattle: Demand 
$61 Tacoma carlots, July- 

‘rancisco: Demand good; 


strong; supply tight; 
August shipment 
supply fair; 


COD LIVER OIL (FORTIFIED) 


: Demand good; supply ample; 
600 D, 2,260 A 33¢ Ib.; 300 D, 2,250 A 32¢; 


300 D, 1,500 A 29%¢. 

New York: 300 ICU, 1,500 A 29@31%¢; 
300 ICU, 2,250 A 31@33¢; 300 ICU, 3,000 
A 33@36%¢; 600 ICU, 1,500 A 29@32¢; 600 

A 


soe. 2,250 A 32@34%¢; 600 ICU, 3,000 


‘COLLOIDAL PHOSPHATE 
Chicago: $22, carlots. 
City: $21, carlots. 
Louls: $20.50, carlots. 
Des Moines: $22, carlots. 
Philadelphia: $21, carlots. 


CONDENSED FISH SOLUBLES 


Boston: Demand good; supply moderate 
tankears, 4%¢ Ib.; drums 5%¢ Ib. 


CORN GERM MEAL 
Lewisville: Demand light; ‘trend steady; 
supply ample; $59 ton. 
New Orleans: Demand slow; 
supply adequate; $58@59. 
St. Louis: Demand very good; supply fair; 
$48 


trend steady; 


CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $7 less) 


$92.54. 
Birmingham: Feed $61.99, meal $90.99. 
Boston: Feed $61.48, meal $90.48. 
Feed $52, meal $81. 
Cleveland: Feed $58.28, meal $87.28. 
Feed $60.03, meal $89.0 

Worth: Feed $58.69, meal $8 

: Feed $56.02, meal $85.02. 

Kansas City: Feed $52, meal $81. 
Louisville: Feed $57.46, meal $36. 46. 


Spiva Bldg. 


CALCIUM PRODUCTS CO. 


Calcium Carbonate; lodized — Manganes 
Trace Materials; Poultry, Ruminants, Swine 
Plants: Carthage, Mo.; Hannibal, Mo.; Webb City, 


ed 


Mo.; Sulphur Springs, Ark: 
Joplin, Missouri 


MEAL 


PACIFIC COAST 


J Drummed Solubles Stocks Available at 
Saint Louis - Kansas City, Mo. - Hammond, Ind. 


FISH SOLUBLES 


4 

| 

| 

| 

| 

| Y 

JENSEN MILLS -.- NEOLA,TOWA | R.S.WILSON COMPANY | 


FEEDSTUFFS, July 14, 1951——-59 


Milwaukee: Demand good; supply limited, isco:. Demand good; supply local alfalfa $26 and $24; western No. 1 
$62. fair; 12%¢ Ib 5; straw $18@19 
9 New York: Demand heavy; trend strong; le: Demand fair; supply good; $15 Boston fair; No. = 
Philadelphia: Feed $60.65, meal $8 supply short; solubles, sacked $78, light | CW. ex-warehouse, l.c.l. lots. timothy $37 
h: Feed $58.69, meal $87 grains $64. Leuisville: Demand fair; trend steady; New Orleans: Demand good; trend steady: 
St. Louis: Feed $52, meal $81. Buffalo: and fair; trend steady; supply ample; $245 ton supply adequate; timothy $42@43, baled a) 
EAL supply sufficient; light $63@64.50, dark $66 falfa $60@58, prairi 31@ 32.60 
COTTONSEED OIL M ocr. DRIED WHEY “Wichita: Demand supply scarce; 
3 New Orleans: Demand good; trend weaker; New Orleans: Sonent slow; trend higher; Portland: Demand good; trend steady; | prairie $20@22, No. 1 alfalfa $34@36, No. 2 
supply limited; 41% $92.75@ 93.50. supply ample; $67@6 supply ample; $6.75 $30. 

Chicago: Demand light; supply ample; Portland: Rumsey fair; trend higher; Boston: Demand fair; supply light; 6%¢ New York: Demand slow; trend firm; 
$82.75 ton, sacked. supply ample; solubles $81 b supply, new crop reports indicate good 
aso Demand slow; supply sufficient; Atlanta: Demand fair; trend strong; a Demand very dull; supply | supply; timothy No. 1 $40@42, No. 2 $30 

" supply Umited; dark $69.50 searce; $6.50 @36, No. 3 $25 
falo: Demand fair; trend steady; sup- isville: Demand good; trend steady; Ogden: Supply normal; $7.50 per 100 Ib Los Angeles: Demand continues strong 
ply ample; 41% $89@91, sacked, Boston. suppy light; light $59, dark $60, solubles $70 bag tr ] slightly upward; supply ample; baled 
Angeles: Demand good; trend firm; Francisco: Demand fair; supply am- Ft. Worth: Demand good: supply ade alfaifa U.S. No. 1 $37@38; U.S. No. 2 leafy 
supply limited; 43% $78 pie; solubles $82.50 quate; carlots, $6.50 owt. sacked, delivered $35.50@36.50; U.S. No. 2 green §$33.50@ 

Kansas City: Market steady with demand 0 : Demand good; supply fair; $59 Ft. Worth or any Texas point, or in ton 34.50. and S. No. 2 $32@33 
fair and offerings moderate; $73.50@75.50 sacked. lots out of warehouse Ft. Worth Philadelphia: Demand dull; supply fair 
DRIED BEET PULP Demand steady; supply timothy and clover $258@33 

$ Jemanc air; trenc steady; Portland: ood, Ogden Suppl 1.26 bal 

ample; prime 41% protein $74 available Demand good; supply, none tle: Demand steady; supply ample; . 24 ton 4 
‘ort : Demand good; trend steady; ° f . $7.50 per cwt. ex-warehouse, Le.! lots Seattle: Demand steady; supply improved 
supply limited: new crop September 43% oe Demand quiet; supply nil; $68 Louies ite: Demand fair; trend steady; | baled alfalfa $32 delivered truck lots west 

‘ o supply ample; $130 ton ern Washington; common points for U.8. No 
ot jon: Demand light; supply adequate; wn, Demand good; supply scarce; a Orleans: Demand fair; trend steady; 2 green 

k _ supply adequate; $6.50@6.75 Ft. Worth: Demand improving for alfalfa 

: De 
Philadelphia: Demand dull; supply good; Demand good; supply sufficient; | very slow for prairie; supply hardly ade 
6.50 cwt. in carlots uate for alfalfa, liberal f yrairte; carlote 

Cincinnati: Demand poor; trend slightly Muffale: Demand strong; trend steady: | tailed No. 2 alfaifa ~ 
easier; supply adequate; $82@83 supply sufficient; 64% @6% 44@46: carlots, nominal, pr » No. 2 $30 
J. Werth: Demand very slow; supply Gans Gone limited $56.10 packed is paper Minneapolis: Market steady; demand fair; #32; Johnson grass No. 2 $30@34; deliv 
north and central Texas; new crop meal eupply od; trend steady HOMINY FEED 
t 3 d ood; ren steady; 
By move in extreme south Texas supply very scarce: $69.50 ms | Indianapolis: Demand fair; trend steady 

Seattle: Demand fair; supply very tight; Francisco: Demand good; supply fair; higher 
90.50 t ~ 3.15. 7 delivered ndianar is 
rail, domestic (3% car Seattle: Demand steady; supply tight; FISH MEAL state tags and used bags; ground corn 

\ Omaha: Demand good; supply fair; $74.50 $59 per ex-warehouse, truck lots, nominal Leulsville: Demand fair; trend easy; Louisville: Demand fair; trend stronger; 

Atlant. Demand slow: trend easy: supply price only, supplies not available supply ample; $138 ton suppl: ample; $62.50@65 
ample; $73 South Carolina, $73 Georgia, DRIED BUTTERMILK —— a mow: supply fair; spot Memphis: Demand Poor trend steady 
$73.50 Missisippi (Memphis) July shipment Ss ae 5. per unit, new crop supply poor; white $62, yellow 

Indianapolis: Demand only fair: trend un- ‘ 1 Demand and supply fair; 11% @ ee herring meal $2.15 per unt, subject New Orleans: Demand fatr oont steady 
“h nd: 68 le production supply ample; $69.50@70 white or yellow 
anged supply ample; 41% $ Ft. Worth: Demand poor; supply limited; San Francisco: le i rly c po: Deman< su Aple 40 

San Francisco: Demand good; supply fair P mand fair; supply fair; hicage and fair PE amp! s 
$76.50 4 . local and nearby production $10@11 f.o.b $2.45 per unit of protein, sacke< @é61 ton, sacked 

Louisville: Demand slow; trend easy; sup- ah Mk . Indianapolis: Demand fair; trend un Milwaukee: Demand good; supply fair 
ply norma): $81.75 ton. New Orleans: Demand fair; trend steady; changed to stronjt; supply ample; 65% $170. $61.50 

Ogden: Supply normal; 41% $88@93 go Atlanta: Demind fairly good; trend Demand fair; trend steady 

hie g emanc ood; supply ample; steady supply ample 60% $118@120 per ply ample llow 865 @68, white $64 7 
D ANIMAL STEROL. $11.50 cwt. in carlots ton f.0.b. Atlantic ports both sacked, Boston 
WDERED o Milwaukee: Demand goed; supply scarce; New Orleans: Demand improving; trend t Demand good; supply fair; $68.60 
City: — moderaté; trend “a ome steady; supply good; $117.50@120 f.0.b Demand fair; supply ample; $73 
steady; 12.6¢ Ib ffalo: Demand good; trend steady; sup- southern ports Seattle, carlots, burlap bags, 369 

New Y : Demand good; trend un- ig a sap 11% @11%¢ Los Angeles: Demand very good; trend Seattle carlots, paper bag 
changed; supply sufficient; 1,600 ICU pr. A. ‘ichita Demand slow; supply ample; firm; supply limited; sardine $2.26 a unit Demand fair; supply good; $68 
gm. 11@12.6¢ Ib, ton lots, f.0.b. warehouse; | * Min ows of protein, plus bag and seller's markup é 
3,000 ICU 18@23¢. Minneapolis: Market steady; demand fair; Minneapolis Market steady; demand fair; Cincinnati: Demand fair; trend steady 

supplies fair; $10.50@11 cwt eT: supply dequate 
4 70% meal $2.15@2 Pr adeq $64 
A AND D FEEDING OIL Los Ang Demand fair; trend steady; =e o< . 
; We oast; 60% meal LINSEED OTL MEAI 

Milwaukee: Demand good; supply fair; | adeqiate: $11 cwt 42.25, West Coast, $2 a unit East = 
western dehydrated, 17% with 100,000 A is: Demand good; trend un- Buffalo: Demand good: trend Portland: Demand good: trend steady 
guarantee $54@55; 20% with 150,000 A | “Mansed; supply average; $12 ewt supply good 25@130, Boston basis supply ample; 34% eastern $81 sacked 

ntee $59@64. San Francisco: No offerings, no quotations Milwaukee: Demand fair supply fair; 36 California $69 f.0.b. California 

New York: 300 ICU, 750 A 26%@27%¢: Philadelphia: Demand slow; supply 
300 ICU, 1,500 A 28% @30¢; 300 ICU, 2,250 Louisville: Demand slow; trend steady; Chicage: Demand fair; supply searce; 60% 

A 30% @32%¢; 300 ICU, 3,000 A 35% @36¢: mee normal; $250 ton at protein $125 ton sacked, f.o.b. New England "Caschanedlls Demand fatr trend steady 
600 ICU, 1,500 A 29%@31%¢; 600 ICU, — Supply average; $6.50 per 100 Ib 60% protein $134 ton, f.0b. West Coast supply adequate; 34% old process $68 
2,250 A 33@34¢; 600 ICU, 3,000 A 36 37¢. herring meal 73% protein §2 72.30 «a 

Boston: Demand and supply fair; D, DRIED CITRUS PULP unit of protein, f.0.b, Seattle ete 
1,500 A 30¢ Ib.; 300 D, 2,250 A 31%¢; 300 Atlanta: Demand good; supply limited Huffalo: Demand fair; trend steady; sup Ft. Worth 

1,500 A 29¢; 300 D, 750 Se. trend steady adequate $20@24 ton, Erie County Indianapolis: Demand slow; trend steady 

pulp $45, mea 32.50@3 Florida produc ts to unchanged; supply ample; 364 70 
DEFLUORINATED PHOSPHATE ing points. Worth: Demand unsatisfied; supply Seattle: Demand fair; supply good; $81.50 
Wales, Tenn.: $62.75. ffalo: Demand quiet; trend steady; scarce; nominal, 60« imported African delivered rail July shipment 
: Columbus, Ga.: $49.25. supply good; $58@59.50 New York state origin $125 burlaps, f.o.b. Houston, first @: Den and good; supply fair; $62 
pelo, Miss.: $49.25 points. week August shipment; menhaden meal and lemand silo trend stead 
ie: I low rend steady 
—. ae New Orleans: Demand fair; trend steady scrap not available supply ample 6 ton 
ouston: supply adequate; $44@45 f.o.b. shipping Ogden: Supply average; $2.20 per unit, San Francisco: lhemand good, supply fair 
New Orleans: $57.50 points coast 65% $163@165 $78 
< DISTILLERS’ DRIED GRAINS Les Angeles: Demand very good; trend Reston: Demand and supply good; $128 New Orleans: Demand good; trend high 
" firm; supply adequate; $45 bulk producers’ ton er; supply ample 1% protein $75.50@76 

Boston: Demand fair; supply light; light plants. Perth Demand good trend steady; K 

ansas City: Marke teady with demand 

$64.50, dark $66.50. San Francisco: Demand and supply fair supply limited Alaska herring $2.35 unit good; 34% $51@652 bulk, Minneapolis; 34% 

Philadelphia: Demand dull; supply fair; meal $53 f.o.b. Vancouver; California sardine $2.35 $51@51.60 bulk, Minneapolis 

DRIED SKIM MILK unit, f.0.b. California 

‘ncinnati: Demand fair; trend steady; land: 

supply somewhat limited; $61 geed; trend steady MAY 

Ft. Worth: Demand dull; supply scarce; Resten: Demand and supply fair, 12@ Louisville: Demand slow; trend steady, 
corn $69.65 delivered Ft. Worth 124 Ib supply good; mixed timothy and clover 

ladeiphia: Demand dull; supply fair No. 1 $32; No. 2 $30; timothy $30 and $28; 
Demand slow supply light 
$11.50@12 cwt. in carlots 
New Orleans: Demand good; trend steady; McGEHEE co. 
supply adequate, $11.50@12 
Buffalo: Demand good; trend steady; sup- 
adequate; 12@12%¢ 
Demand good; supply scarce; 
Minneapolis: Market steady; demand fair; 
supplies limited; $11.25@11.50 ewt 
Los Angeles: Demand fair; trend steady; 
supply adequate; $11 cwt. 


New York St. Louis 
Chicago Omaha 
Kansas City Columbus 


GRAINS 


KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 


From &very Grain Producing Area in United States 


OFFICES: 


Nashville 
Enid 
Minneapolis 


Fort Worth Galveston 


Buffalo 
Peoria 


Vancouver, B. C. 
Portland Winnipeg 
San Francisco Los Angeles 


Kansas City Omaha 
St. Louis 
Chicago 


ONTINENTAL GRAIN COMPANY 


TERMINAL ELEVATORS: 
Portland 
Galveston 
Enid 


Toledo 
Columbus 
uffalo 


Fort Worth Minneapolis 


| 
ve 
Ve 
4 
: 


Leos Angeles: Demand steady; supply am- supply fair to emotes 5% $100@101 ton 


ple; $71@72. sacked, f.o.b. Cincinna 

Minneapolis: Demand was mostly only Ft. Worth: ——y fair; supply ade- aan 5 aw ol] meal (41% protein) on the Memphis Merchants EBx- 
fair this week. Prices were slightly easier quate; meat and bone 50% $95@100 sacked . 
to about steady. Quotations: 36% $51@51.50, | f.0.b. or delivered Ft. Worth. July 6 July 9 July 10 July 11 July 12 
bulk, Minneapolis; 34% $51@52.50, same New York: Demand good; trend steady: | JUIY 73.50@ 74.00 ....@*73.05 @°73.75 .@°74.00 74.00@ 74.75 
basis. $102. 50% protein-sear:: 68 00 63.10@ 64.00 63.25@ 63.50 63.40@ 62.20 

Francisco: Demand good; a 1.20 *61.75 61.604 7 2.00@ 62.2 

Buffalo: Demand slow; trend steady; _ Seattle: Demand slow; supply very tight March 60.00@ 61.00 60.00@ 61.00 60. 25@ 61.50 60.25@ 61.00 60.50@ 61 4 
supply adequate: 32% $57@59, Buffalo bulk: 05 per unit f.0.b producer's plant, I.c.! 2,700 3,600 5.300 2,100 2,30 

; bulk, Edgewater; 34% $68@ 2 per unit delivered Seattle, carlots, bot! a 


Louisville; Demand ; 
Wichita: Demand fair; supply ample; 34% ply ample; 50 ton. 
78 Om 


: Demand fair; supply good; $11° 


Closing prices of soybean ofl meal (basis Decatur, IL.) on the Memphis Merchants 


| 
inal. & 1 
nomineg 
ton. | SOYBEAN OIL MEAL FUTURES 
| Exchange, in dollars per ton (bulk basis): 


Milwaukee: Demand fair; supply fair; bulk. P 
34% $65, 36% $63.50 MILLET 50 73 er 
Chicago: Demand slow; supply ample; New Orleans: Demand light; trend high: | October 57.80@ 58.20 
36% protein $63.50 ton, sacked; 34% $63.50. supply very scarce; $5.40 on Early For. | December .. §56.50@ 66.80 "Bese. 50 ; a 90 
UTS tune. | January ---@°66.75 56. 56.70 56.7 
MALT SPRO St. Louis: Demand light; supply very March 57.00@ 57.40 66.80@ 57.15 ....@°57.2 “@*57 95 4 + 
Demand poor; supply light; $43. | scarce; no quotations on Hog, Country Run | May ......... - 87.35@ 57.7 7.10@ 57.50 57.35@ 58.00 57.75@ 58.50 5780@ 58. 
Demand light; supply ample; or Early Fortune. | Sales (toms) ...... 4,200 4,300 3,200 sai worn Sass 
n, sacked | tSacked. *Fiat. 6,300 8,000 
New Orleans: Demand light; trend steady; MILLFEED | 
St. Louis: Demand good; supply good; 5 week after easing somewhat earlier. x . 
sacked cessive rains and floods in the le: MILLFEED FUTURES 
Buffalo: Demand quiet; trend steady; sup wheat area resulted in a firmer market Bren $55 @55 25 _ B ‘365 aes 2s > t The following is a comparison of settling 
ply sufficient; No. 1 $33@35 casted Buttabe Good demand for quick shipment continue: | aeineena “et Leute switching ae dit wae prices at Kansas City for July 5 and 12: 
Demand (air; supply fair: No. | Quotations: Bran standard midds | “Cincinnati: ‘Demand. fair; trend easter; | uty it 
3 $68.50@69 ‘ supply adequate; bran %$59.50@60, midds. $49.35@ 49.95 
MEAT SCRAPS Omaha: Demand good; supply fair; bran | *°5@ 6%. August ....... 
Portland: Demand fair; trend firm; sup $51; shorts $60.50. | Indianapolis: Demand urgent; trend September .... 
ply limited; $1.95@2.05 unit Ft. Worth: Demand improved; supply, of strong to higher; supply very small; sup- eee 
Boston: Demand fair supply ample; $1 m ferings less plentiful; carlots, prompt, wheat | Pes remain scarce with no offerings from November 
per protein unit: converted 509 bran $58@59, gray shorts $68@69 delivered | dlls; soft winter wheat bran $67, standard December 
Buffalo: Deman'’ andl trend steady; sup- T.C.P.; $2.50 higher on bran and $2 up |} midds. § all sacked; no red dog offered Shorts— 
ply sufficient; $98@100 bulk, Buffalo on shorts compared with a week previous | Louisville: Demand fair; trend easy; sup- July .. 
Chicago: Demand moderately slow; sup- Wichita: Demand fair for bran, good for red for 4 bran $59.75, mixed feed $65, a—. 
ply adequate; 50% protein $100@105 ton, shorts; supply sufficient for bran, insuf shorts $70.25 om 2.782% 
bulk ficient for shorts; basis Kansas City July Baffale: Demand fair; trend steady; sup- cna" — 
New Orleans: Demand fair; trend steady; 10, bran $50.50@61, shorts, §60@61. Bran | P!Y ample; standard bran $58@59.50, stand- “emer 
supply light; 50% $105@110 local origin declined $1.50@2 ton and shorts advanced ard midds, $64@66, flour midds. $72@73.50. December ...- 52.50@ 53.50 51.75@ 52.7 
Sioux City: 50% meat and bone scraps $2.50@3.50 ton, compared with the pre Red dog $73@ 765. Sales (tons) .. ws 840 a roe 
$119 ceding week New York: Demand fair; trend higher; *gale. ¢Bid. 840 
Los Angeles: Demand very good; trend Chicago: A slightly softer tone appeared supply ample; bran $67.50, standard midds. ¥ . 
firm; supply limited; $1.90@2.07 a unit of in millfeed prices at the start of the week $71 a 
protein ending Juy 12, but by the end of the period Boston: Demand cautious; supply irregu- 
St. Louis: Demand fair; supply adequate; most of the early losses were recovered, aid lar; standard bran $61, midds, $71. Minneapolis: Minimum phosphorus, 7% 
50% $105 bulk ed by western demand. Trading general! Philadelphia: Demand fair; supply good; $95, vitamin mineral for hogs $90 
Kansas City: Demand good; market was light. At the same time, the supply wa oan $67.50, standard midds, $70, red dog, Omaha: Demand fair; supply good; $75. 
steady; supplies fair; 50% meat and bone held in check by the slow running time of | #5" 
scraps $11 a 116.50 sacked, Kansas City flour mills. Bran and duant midds. | New Orleans: Demand slow; trend unset- MOLASSES 
: Demand slow; supply ample; 50% showed the greatest declines at the end | tied; supply adequate; bran $59@60.50; Memphis: Demand fair; trend steady; 
plant, 55% no quotations, no | of the period, registering losses of $2.5 shorts $70@71 supply fair; blackstrap 32% ¢ gal., tankear, 
gs or slightly more. Quotations July 12: Bran | Memphis: Demand good; trend steady: f.o.b. New Orleans. 
Milwaukee: Demand fair; supply adequate; $55.50@56.25, standard midds. $65@65.50 supply ample; wheat bran $57, standard Portland: Demand good; trend steady; 
50% $105 flour midds. $70@70.50 and red dog $72. midds. $64.50. Gray shorts $66.50. supply ample; cane molasses $46, beet mo- 
Cincinnati: Demand good; trend steady; Milwaukee: Demand light; supply ade Seattle: Demand very heavy; supply ex- lasses $46, » 


hausted; $61, July-August, midds, §5 ton 
higher, nominal prices only, no supplies 
available 

Portland: Demand good; trend steady; 
supply scarce; $62.50; midds. $68. 

Ogden: Supply scare; to Utah and Idaho 
dealers: Red bran and milirun, blended, 
white, $66; midds 71. To Denver: Red 
bran and millrun, $73, midds. $78. To Cali- 
fornia: Red bran and millrun $73.50, midds. 
$78.50 f.0.b. San Francisco and Los An- 
geles. 

San Francisco: Demand good; supply fair; 
$70@71, red bran $68@70. 

Los Angeles: Demand strong; trend firm; 
supply standard milirun scarce, bran ade- 
quate; standard millrun $68@70 nominal; 
bran $68@69. 


MINERAL FEED 

Portland: Demand good; trend unchanged; 
supply ample; $40@50. 

Wichita: Demand heavy; supply insuf- 
ficient; all-purpose with lodine 50-b. blocks 
$90, 100-Ib. bags $85, f.0.b. plant. 

_Milwaukee: Demand good; supply ample; 
50-Ib. blocks $2.25. 

Sioux City: All purpo se with iodine $90. 

Los Angeles: Demand good; trend steady; 

supply ample; all-purpose with iodine $70 

| Kansas City: All-purpose with fodine $85 
sacked, Kansas City; 50-Ib. blocks packed 

| in individual cartons $90. 

| Ft. Worth: Demand dull; supply ample; 

| 

| 


Invest. . Protect .. Anticipate 
Hedge and Insure Against Losses 
Use Modern Millfeed Merchandising Methods 


Millfeed Fu utures 


Kansas City Board of Trade—the ONLY 
Millfeed Futures Market in the World 


X FLOUR MILLS—Protect Flour Sales. 

X FEED MANUFACTURERS— Protect Inven- 
tories and Anticipate Needs. 

X% FEED DEALERS— Invest, Protect and An- 
ticipate. 

X TRADERS—Invest. 


mineral supplement, 20% calcium, 4%% 
phosphorus $75@80; mineral blocks 50-Ib 
| each, 21% calcium, 4% phosphorus, 17% % 
salt $2.25@2.45 f.0.b. Ft. Worth 
Indianapolis: Demand steady; trend un- 
changed; supply ample; mineral feed with 
i $51, 5-ton lots $49, 10-ton lots $48, 
o.b. Indianapolis. 
San Francisco: Demand steady; supply 


Write, Wire or Telephone any Member: 
good; all-purpose with iodine $70. 


The Kansas City Board of Trade Seattle: Demand fair; supply excellent; 


KANSAS CITY, MISSOURI $54 ex-warehouse, for high phosphorus mix- 
| tures, Le.l. §38 for competitive brands, 


ex-warehouse, 1.c.1. 


VITAMIN OILS by GORTON’S 


Products of American Industry 
SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 


NEW ENGLAND BY-PRODUCTS CORP. 


Distributors for Gorton-Pew Fisheries Company, Ltd., By-Products Div. 
177 Milk Street ° BOSTON 9, MASS. 


THE NELLIS FEED C 


Strictly Brokers  Swictly 
of FEED INGREDIENTS 
Wabash 2-7322 


Harrison 1801 TWX 144 


Boston: Demand steady; supply fair; 37¢ 
gal. in tankcars. 

Buffalo: Demand fair; trend steady; sup- 
ny ample; $62@64 ton, basis tank Albany 


. Orleans: Demand dull; trend easier; 
supply adequate; 32%@33¢ gal. in tankcars 
f.o.b. New Orleans 

Minneapolis: Prices were steady. Demand 
for Gulf supplies was fair. West Coast of- 
ferings were scarce. Quotations: 32% @33¢ 
gal, f.0.b. New Orleans; $46 ton West 
Coast. 

Los Angeles: Demand steady; trend firm: 
supply ample; $46 ton f.o.b. tankcars, Los 
Angeles Harbor 

Kansas City: Demand fair; market steady; 
offerings fair, 32%@33¢ gal.. New Orleans 

Cincinnati: Demand fair; trend steady; 
supply adequate; 32@33¢ gal. f.0.b. New Or 
leans. 

New York: Demand fair; trend steady; 
supply adequate; 36@37¢. 

Ft. Worth: Demand fair; supply adequate; 
blackstrap, prompt, 34¢ gal, f.o.b. Houston; 
$66.59 ton, delivered Ft. Worth; $62.48 ton 
delivered from Fl Paso (Mexican origin), 
also delivered from West Coast. 

nd is: Demand seasonal; trend 
downward; supply ample; 6¢-gal. drum 
$24.65, including drum; bulk 50 gal. $21.65, 
ton $74, barrels extra 

San isco: Demand good; supply fair; 
$42 ton f.o.b. cars Richmond, Cal 

Louisville: Demand fair; trend steady; 
supply normal; 32%¢ gal. in tankcar lots, 
ports. 

Milwaukee: Demand fafr; supply ample; 
blackstrap $72. 

Seattle: Demand good; supply ample; $46 
ton in t@nkcars; $15.70 per 600-lb. drum. 

NIACIN 

New York: $9 kilo. 

OAT PRODUCTS 

Memphis: Demand poor; trend steady; 
supply poor; 3%% protein, reground oatfeed 
$29 

Portiand: Demand good; trend higher; 
supply limited; rolled $79, ground $77, 
cleaned white $79 

Beston: Demand fair; supply moderate; 
white pulverized $64.25, reground oatfeed 
$28 


Philadelphia: Demand dull; suppy fair to 
good; pulverzied white oats $65, Canadian 
reground oat feed $38.50, domestic $32.50. 

Chicago: Demand light; supply ample; re- 
ground oatfeed $21.50 ton, sacked; fine ground 
feeding rolled oatmeal $87@89; feeding 
rolled oats $97@99. 

New Orleans: Demand light; trend steady; 
suply ample; pulverized white oats $65.50@ 
81.50, mixed feed oats $59.50, feeding rolled 
oats $104.20 

St. Louis: Demand fair; supply ample; 
pulverized white oats $59, choice $60; re- 
ground oat feed $25, no offerings of 5% 
protein 

Minneapolis: Demand was fair to good. 
Prices were mostly about steady. Feeding 
rolled oats $91, standard pulverized $57.50, 


SOYBEAN OIL MEAL « HOMINY FEED + MILLFEEDS - ALFALFA MEALS « OAT PRODUCTS + MOLASSES 


KANSAS CITY, MO. CHICAGO, ILL. ST. LOUIS, MO. 
1016 Baltimore Bidg. 3832 Board of Trade 405 Merchants Exchenge 
TWX 623 Chestnut 1122 TWX 237 


feeding oat meal $85, reground oat feed $23. 
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:; Demand fair; trend un- 
changed; supply ample; pulverized oats $60, 
pulverized white oats $66, steel cut oats $105, 
Oat groats $105, fine ground oatmeal $104, 
whole ground oats $61, recleaned No. 2 
white oats $1.12 bu, sacks extra 

Mil ee: Demand fair on pulverized 
good on molasses; supply 
scarce on molasses, 
pulverized white $56, 
regrounds 


and regrounds, 
ample on pulverized 
fair on regrounds; 
feed $54, molasses oat feed $39; 


: Demand fair; trend eaasy; sup- 
ply ample; reground $27.50, fine ground $95, 
pulverized $59, rolled oats, groats and feed- 
ing oatmeal $100 

Buffalo: Demand fair; trend steady; sup- 
ply sufficient; reground $25@26, sacked Buf- 
falo; pulverized white oats $53@60, Buffalo; 
pulverized mixed feed oats $55@57, Buffalo; 
mixers pulverized white oats $59@60, Buf- 


falo. 
OYSTER SHELL 


New Orleans: Demand good; 
supply ample; $10@10.50 Louisiana 
Port da: Demand good; trend steady; 
supply ample; western shell $27, granite 
grits $25, crystal grits $25, western shell 

flour $18, eastern shell $29 
gore and supply good; paper 


trend steady; 
origin 


20.31, cloth $21 

San Francisco: fair; supply am 
ple; local $13, eastern $24. 

Louisville: Demand fair; trend steady; 
supply ample; $22 ton 


Seattle: Demand fair; supply ample; west- 
ern $24, eastern $27, both ex-warehouse, 


Le.l, 
PEANUT OLL MEAL 
Atlanta: Demand good; trend steady to 


easy; supply ample; $70 Georgia, $73 North 
Carolina 

Milwaukee: Demand good; supply scarce; 
26% $57, 41% $87 


New Orleans: Demand good; trend steady; 
supply scarce; $70@71 f.0.b. southern 


mills, 
PEAT MOSS 
: Demand fair; trend steady; 
supply ample; Canadian $3.20 bale. 
Beston: Demand steady; supply adequate; 
Le.l. $2.85@2.90. 


earlots $2.75 bale, 
good; trend 


Portland: Demand 

sup py aample; $2.90 

Ph — Demand 
scarce; 2.7 

peametnese Demand fair; supply fair; 

$3.10 bale 


steady; 


very dull; supply 


Seattle: Demand slow supply ample; 
$2.80 bale ex-warehouse, either horticul- 
tural or litter 

New York: Demand very good; trend 
strong; supply sufficient; Canadian §3@3.%, 
imported $2.70@ 2.90 

Shicage: Demand poor; supply plentiful; 
$3 for 100-1b. bale. 

New Orleans: Demand good; trend steady; 
supply sufficient; $4.50 for 150-Ib. bales 


German moss 
POTASSIUM IODIDE, U. 58. P. 


New York: Demand nermal; 
changed; supply ample; 200-1». 
100-Ib. lots $2.17, 26-ib. lots 
sium iodide chalk mixture, 
$2.06, 100-ib. lots 26-lb. 

St. Leais: Demand and supply good; 
100% pure potassium iodide, U.8.P., 
lots $2.17 in fiber drums; 25-Ib. lots $2.20 
in fiber drums, 6-Ib. lots $2.27 in bottles, 
f.0.b, St. Louis; 90% potassium iodide cal- 
cium stearate mixture, 225-1b. lots $2.06 in 
drums, 100-Ib. lots §2.08 in fber 
drums, 25-ib. drums 2.11, 5-Ib. bottles 
$2.18, f.0.b. St. Louis. 

RICE BY-PRODUCTS 


Atlanta: Demand slow; trend steady; sup- 
ply scarce for old crop; $40 f.0.b. September 
shipment, Louisiana points 

Ft. Werth: Demand limited; supply very 
prompt; hulls 


searce; rice bran $50@51, 
rice mills, 


$6.50@7.00 f.0.b. south Texas 
immediate or prompt shipment. 

New Orleans: Demand limited; trend slow; 
supply very scarce;, bran $50@61 Louisiana 


milla. 
RIBOFLAVIN 

Terre Haute: Demand and supply good; 
12%¢ a gram of contained riboflavin, with 
freight allowed, for 8,000 and 16,000 po- 
tency dried fermentation solubles. 

New : Demand good; trend steady; 
supply sufficient; 12%¢ gm. equivalent, 
freight allowed. 

SESAME MEAL 

Los Angeles: Demand steady; 
supply adequate; $93 @95. 

SORGHUMS 
ew Orleans: Demand slow; trend firm; 
supply sufficient; July $2.37% Kansas City. 
Worth: Demand improving; supply 
sufficient; carlots, bulk, No. 2 yellow §2.42 


City: No. 2 milo $2.46@2.50 cwt.; 
demand good with offerings light. 
SCREENINGS 

Demand slow; trend steady; 
supply adequate; $37@39 on heavy grains. 
Chicage: Demand light; supply ample; 
ground grain screenings $26@27 ton, sacked; 
Canadian refuse $16.75 ton, bulk 
Baffalo Demand slow; trend barely 
supply ample; Canadian reground 
sacked, New York or Philadelphia. 
Prices of some types of 
considerably. Demand 
Interest was 


trend firm; 


New Orleans: 


steady; 
$26@27 
Mi 


screenings advanced 
and inquiry were improved 
mostly in deferred shipment. Canadian 
screnings offerings were light. Quotations: 
Dust $3@8, lights $8@18, mediums §18@25, 
heavies $25 @35 flax screenings $30@35; 
Canadian scheenings $14 bulk, Duluth; Ca- 
nadian ground screenings §25 sacked, Min- 


neapolis. 
SOYBEAN OIL MEAL 

Portland: Demand slow; trend erratic; 
supply ample; July $65.50. 

Chicago: Heavy crushing reports indicate 
the supply of soybeans might get tight be- 
fore the new crop becomes available, and 
this leads soybean oil meal buyers to try to 
stock up this week, putting some strain on 
the available supply. Quotations July 12: 
41% protein $74 ton, bulk; 44% §73. 

Buffalo: Demand good; trend steady; sup- 

ply sufficient; 41% $66@68, Decatur; 44% 
7, Decatur. 
: Demand slow; 
f.o.b. Wichita. 
itwaukee: Demand good; supply fair; 
41% $81; 44% $80. 

Mem : Demand slow; trend down; sup- 
Ply ample; prime 41% protein, old process, 
$73, sacked, f.0.b. Memphis. 

Minneapolis: was good and sup- 


supply sufficient; 


Prices were generally some 
Quotations: 44% %$67@67.50, 
41% $68@68.50 same basis. 
New Orleans: Demand fair; trend steady; 

supply ample; 44q@ $90.50@91 
t Demand good; supply 


plies adequate. 
what stronger. 
bulk, Decatur; 


irregular ; 
$83@85. 
Les Angeles: Demand good; trend firm; 
supply ample; $65@66 bulk Decatur, equiva- 
lent $97@98 delivered sacked 

Kansas City: Demand good with offer- 
ings light; market strong; 41% for eitier 
unrestricted or western shipment $65@ 
63.50 bulk, Decatur; 44% for either unre- 
stricted or western shipment §67@67.50 bulk, 
Decatur 

Philadelphia: Demand fair; 
$86.50 

Ogden: Supply average; $92@97. 

Decatur: Demand fair; supply light; 
44% $67 

good; trend steady; 
$66@67 bulk De- 


supply good; 


41% 
protein $68 ton, bulk; 

Cincinnati: Demand 
supply somewhat limited; 


catur. 
Louisville: 

ply ample; 
San Francisco: 

ple; $97. 
Omaha: 


fair; trend easy; sup- 

$78.50 to 

fair; supply am 
$82.50 
ample; 
$98.50 

protein 
shade 


Demand fair; supply fair; 
Seattle Demand slow; supply 
$97 ton July carlots 44% protein; 
ton, August-September carilots 44% 
Ind Demand fair; trend 
higher; supply ample; 44% $82 ton 
Atlanta: Demand spotty; trend steady 
supply good; 41% sacked §73 Mississippi, 
44% sacked §73.50 Tennessee, 41% sacked 
$77.50 North Carolina, 44% bulk $66@67 De 

catur. 

Ft. Worth: Demand slow; supply suffi- 
cient; 41% or 44% Midwest origin $87.53@ 
88.83; Arkansas origin $86.25, July, deliv- 
ered Ft. Worth 

SUNFLOWER SEED 

St. Louls: Demand fair; supply limited; 
bybrid variety (small seeded), none avail- 
able; local grown poultry grade $15 cwt., 
sacked f.0.b. St. Louis; small black $13.50 
ewt., sacked, f.o.b. St. Louis, no carlots 
available; parrot sunflower seed, large black, 
large gray, both $20 cwt., st. Louis. 

TANKAGE 

Kansas City: Demand fair to good; offer- 
ings fair; 60% digester tanhage $11@11.50 
sacked, Kansas City 

St. Leuis: Demand fair; supply adequate; 
60% $105 bulk. 

Omaha: Demand fair; 
bulk. 

Louisville: Demand slow: 
ply ample; 60% $100 ton. 

Chicago: Demand fair; supply adequate; 
60% protein $105@110 ton, bulk 

Milwaukee: Demand slow; supply ample; 
$105 for 60% 

Wichita: Demand good; 
60% $110, f£.0.b. plant. 

Buffalo: Demand slow; 
supply sufficienty 60@ dehydrated 
inal. 

Ft, Worth: Demand poor: supply suffi- 
cient; 60% digester $105@ 110 ton, f.0.b. Ft 
Worth 

New Orleans: Demand dul!; trend steady; 
supply adequate; 60% $120@125. 

Sivux City: 60% digester $119. 


WHEAT GERM 


Chicago: Market steady, 
supply adequate; $79 

New Orleans: Demand sow: trend steady; 
supply adequate; $80@8 


supply good; $110 


trend easy; sup- 


supply adequate; 


trend steady; 
$122 nom- 


demand fair; 


HERMAN PLANS 
PARIS CONGRESS TRIP 


CHICAGO—Herman Nagel of Chi- 
cago, manufacturer of mineral con- 
centrates, plans to sail July 20 from 
New York on the Nieuw.Amsterdam 
for France to attend the 9th World's 
Poultry Congress. The Congress will 
be held in Paris from August 2-9. 
Three years ago, Mr. Nagel traveled 
to Copenhagen, Denmark, to attend 
the 8th congress. 


At the end of the congress, it is 


COTTONSEED 


MEAL « SCREENINGS 
PELLETS « CRACKED CAKE 


SOYBEAN 


MEAL « PELLETS 
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tions will be represented. 

Mr. Staley also will tour England, 
France, Germany, Switzerland, Bel- 
gium, Holland and Scotland. He will 
inspect the pure-bred livestock herds 


Mr. Nagel’s plan to go to Denmark 
where he will visit friends in the feed 


business. While there he will ‘also 
visit with the professors at the Royal 
Agricultural College and at the Uni- 


versity. aie in Scotland and visit feed mills in the 
other nations. He will board the 
FEED MEN SAIL FOR Queen Elizabeth at Southampton, 


England August 22 to return to the 
United States. 


TOM DYER, ASSOCIATES, 
BUY LIFEGUARD COMPANY 


DES MOINES — Lifeguard Feed 
Products, Des Moines feed manufac- 
turing company, has been purchased 
by F. I. Partlow, Tom G. Dyer and 
Agnes Noah, all of whom have been 
associated with the Liberty Oil Co. 
The latter company, which is being 
liquidated, formerly made Lifeguard 
feeds. Mr. Dyer is vice president ant 
general manager of Lifeguard Feed 

ucts. 


POULTRY CONGRESS 


NEW YORK—Thomas W. Staley, 
general manager of the Staley Mill- 
ing Co., Kansas City, and chairman 
of the board of the American Feed 
Manufacturers Assn., and Allan B. 
Clow, manager of the Lederle Labora- 
tories division of the American Cy- 
anamid Co., New York, sailed from 
New York July 14 on the Queen 
Mary to attend the World Poultry 
Congress in Paris Aug. 2-9. 

Mr. Staley will represent the Am- 
erican Feed Manufacturers Assn. and 
the American feed industry at the 
Ninth World Poultry Congress in 
Paris August 27-29, at which 66 na- 


Rich in Carbohydrates 


MOLASSES 


NATIONAL MOLASSES Co. 


EXECUTIVE OFFICES: ORELAND, PA. » OGONTZ 8337 


SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 


TANK CARS « TANK TRUCKS « DRUMS 


Time Harvest 


BALER TWINE 


¢ LIMITED QUANTITY 
« CARLOAD LOTS ONLY 
« AUGUST FORWARD DELIVERY 


Wayne Fish & Co. 


1455 Rand Tower, Minneapolis 2, Minn. a 


prompt, dependable service 


MPHREYS-GODWIN 


COMPANY 


MANUFACTURERS @ DISTRIBUTORS 


2246 PARK AVE., MEMPHIS, TENN. 
PHONE: 48-2683 TELETYPE: ME 72 
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CALL THE 
PoLKA Dot 


John D. Stewart 
4 


Elsie Miller 


TRY US On Your 
Next Purchase of: 


ALFALFA MEAL 
LINSEED MEAL 
COTTONSEED MEAL 
PULVERIZED OATS 
ROLLED OATS 
REGROUND OAT FEED 
BRAN 

SHORTS 

MOLASSES 

SOYBEAN MEAL 

FISH MEAL 
DISTILLERS’ GRAINS 
DISTILLERS’ SOLUBLES 
BREWERS’ GRAINS 
CRIMPED OATS 
CRIMPED BARLEY 
HOMINY FEED 
SCREENINGS 


Eagle Roller Mill 
Sale to Be Decided 
by Stockholders 


NEW ULM, MINN.—A meeting of 
stockholders of the Eagle Roller Mil! 
Co. has been called for July 16 to 
consider an offer from a “large mill- 
ing company” for the purchase of the 
firm. 


The company ranks as one of the 
larger interior milling firms in the 
U.S. It operates a 7,400-sack wheat 
flour mill, 2,800-sack rye mill and 
1400-sack corn mill in addition to a 
formula feed plant with a capacity 
of 100 tons daily. 

It has about 3.5 million bushels 
storage capacity, including that op- 
erated by its line of country elevators. 

E. C. Veeck is president of the com- 
pany with G. W. Haines as first vice 
pany, with A. F. Anglemyer as sec- 
second vice president.* 


SOME FEED MANUFACTURERS 
PRICE UNDER WRONG ORDER 


WASHINGTON — The Office of 
Price Stabilization said recently that 
many manufacturers of formula feeds 
have mistakenly filed ceiling prices 
on OPS Form 8 in accordance with 
provisions of the manufacturers’ 
price’ regulation, CPR 22. 

OPS officials pointed out that man- 
ufactured feeds are specifically ex- 
empt from pricing under the manu- 
facturers’ regulation and that Supple- 
ment 7 to the General Ceiling Price 
Regulation provides a specific method 
for establishing ceilings on manufac- 
tured feeds. 

In general, Supplement 7 permits 
feed manufacturers to take their 
highest prices during the base period 
of Dec. 19, 1950-Jan. 25, 1951 and 
adjust those. ceilings to reflect in- 
creases in ingredient values. 
MARJORIE LAMKIN, 

JAY T. DUSEK WED 


CHICAGO—Jay T. Dusek, adver- 
tising manager of Arcady Farms 
Milling Co., Chicago, was married 
recently to Miss Marjorie Lamkin, 
also of Chicago. After a brief com- 
bination business trip and honey- 
moon they are now at home at Down- 
ers Grove, 


Markets 


(Continued from page 2) 


another 50¢ jump might be necessary 
next week. 

Feed dealers also expect a big vol- 
ume of business to extend into fall 
for most classes of feeds, although 
the outlook for cattle rations is some- 
what of a puzzle. 

Some beef producers already say 
they are swapping dollars when they 
market their stock, contending that 
with the price of feeder stock un- 
controlled and beef prices frozen, they 
are put in a squeeze. Unless the situ- 
ation is relieved cattle feeds might 
not pick up in the months ahead. 
Poultry feeds are moving readily, 
reflecting favorable returns on eggs 
and broiler meats. Broiler prices 
firmed up to around 29¢ Ib. this week, 
with some indication they! might 
reach the desirable 30¢ level soon. 
Manufacturers were working a full 
six-day week. Some would work more 
if union rules did not prohibit work- 
ing more than six days in succession. 


Northeast 


Production of formula feeds in the 
Northeast area continued at a strong 
rate this week, with the outturn 
of poultry feed being the largest in 
some time. Dairy feed production, 
while running at a much lower rate, 


A total of $100,200 has been contributed to the fund for the National School 
of Feed Technology at Kansas State College. This represents more than half 
of the fund campaign goal of $200,000. The money will be used for construction 
of a model mill for teaching and research purposes. Contributions should be 
sent to Maurice Johnson, chairman, Feed Technology School Advisory Com- 


mittee, Staley Milling Co., Kansas City 16, Mo. 


was holding up very well. 

Supplies of all ingredients are at 
a plentiful supply rate with no short- 
ages of necessary ingredients noted 
by any of the mixers and producers. 
Millfeeds have steadied down over 
the past two weeks and are changing 
very little price-wise. Their produc- 
tion is at a rate to satisfy this mar- 
ket, and there is little Canadian mill- 
feed coming into this area. 

Soybean gil meal remained rather 


quiet this week, with practically no 
price change and a mixed demand. 
Spot shipments were reported as be- 
ing a little tight, but forward ship- 
ments can be booked easily. 

Broiler demand is heavy, with a 
consequent good demand for the 
mashes and feeds. Egg prices are 
holding firm and slight advances have 
been noted from week to week lately. 
Turkey raisers are not considered a 
big factor in the feed picture as yet. 


‘LOW COST PHOSPHATE 


FLORI 


PHOS 


PHOSPHORUS, CALCIUM and TRACE MINERALS 


Leading feed and mineral feed manufacturers use Flori- 
Phos with confidence, knowing by experience they can 
depend on uniform quality the year ’round. 


WRITE FOR SAMPLE, PRICE and DESCRIPTIVE PAMPHLET 


WARD FEED CO. 


HOME OFFICE: 2274 BOARD OF TRADE, CHICAGO 4, ILL. 
BRANCH OFFICES: MINNEAPOLIS—ST, LOUIS—BUFFALO 


FOR BETTER FEED 


it's New and Different. 


TWIN-TOWL BAG 


One side is beautiful standard size 40x20-inch 
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NORTH KANSAS CITY, 
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The turkey crop is ahead of last year 
in this section in amount of birds on 
farms and in commercial hatcheries. 

Pastures in this area continue to 
be of good quality. 


Paeifie Northwest 


Formula feed business continued at 
a good volume in the Pacific North- 
west this week, with broiler, turkey 
and egg mashes all in good demand. 

Ingredient supplies for the most 
part were plentiful and many mills 
reported overtime operations with a 
good backlog of orders. Dry weather 
has stimulated dairy feed business, 
and some upturn was noted in demand 
for baled alfalfa. 

The whole trade was pursuing an 
attitude of watchful waiting so far 
as new crop supplies were concerned, 
and alfalfa meal was about the only 
ingredient which was being booked 
for forward delivery. An acute short- 
age of millfeed continued to plague 
the feed trade, and there was no 
relief in sight. 

Herring fishing in Alaska so far has 
been a great disappointment, and 
fish meal offerings, even on a subject- 
to-production basis, were withdrawn 
from the market. Last sales were said 
to have been made at $2.15 per unit 
of protein, f.o.b. car Seattle. 


Ohio Valley 


Formula feed business in the Ohio 
Valley area was described this week 
as fair to good. As has now come to be 
expected, the best selling items were 
broiler feeds and egg mashes, followed 
by hog feeds. 

It appears that, for an indefinite 
period in the future, beef will be 
scarce and expensive, and, as a result, 
the great majority of housewives are 
accustoming their families to con- 
tinuous menus of poultry and pork. 

During recent days, receipts at the 
Cincinnati Stock Yards have been 
considerably higher than during the 
previous several ‘weeks, indicating 
that farmers and other raisers have 
decided there no longer is any point in 
holding back their marketable stocks. 
This is looked upon as a good indica- 
tion that there are ample replacement 
stocks coming along, thus insuring a 
continued demand for feeds. 

Again this week, prices for formula 
feeds advanced 50¢@$1 ton. Mills 
were being operated at 80% to full 
capacity. 


Southeast 


Formula feed business in the South- 
east continues to hold up well, espe- 
cially poultry ration business. There 
is still a very good demand for 
broiler feeds throughout the broiler 
sections, and prices for broilers con- 
tinue to be encouraging. 

After very good rains for the last 
several weeks, pastures have im- 
proved considerably, which has cut 
down on the demand for bulk dairy 
feeds, but concentrate business is still 
holding fairly well for this time of 
the year. 

Supplies of feed ingredients in the 
Southeast continue ample, although 
some mills that have been producing 
soybean oil meal are clearing out 
their stocks, getting ready to make 
mill repairs and start on new crop 
cottonseed in late August. 

Fishing along the Gulf and South 
Atlantic coasts continues good, and 
demand for fish products is holding 
fairly well. 

Feed manufacturers in general are 
still inclined to buy on a hand-to- 
mouth basis. 

On July 9 the U.S. Department of 
Agriculture gave its first cotton re- 
port, indicating 29,510,000 acres in 
cotton cultivation on July 1, compared 
with 18,613,000 July 1, 1950. The 
five-year average yield of cotton per 
acre is 270 lb. Assuming this year’s 
production equals the average, the 
crop should be 15,935,400 bales 
against 10,100,000 bales last year. The 
crop should make 2,592,291 tons of 
cottonseed oil meal, compared with 
1,753,683 tons from the 1950 crop. 
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ADVERT 


A BC Rendering Service ..........+++> 6 
Abilene Alfalfa Sales Co. 
Alaska Fish Oil Extractors, Inc.......-. 50 
Albers Milling Co. ......... 


Albumina Supply Co. .... 
Allied Mills, Inc. es 


Allis-Chalmers Mfg. 51 
Amburgo Co. 
American Dry Milk Institute, Inc. 
American Blevator & Grain Division... 
American Mill Service Co., Inc......-.- 
American Scientific Laboratories, Inc... 18 
Anchor Grain Co. ........secseeeeerees 35 
Anderson Box Oo. 26 
Anderson, V. D., 00... 
Anglo American Mill Sales Co. Inc. 
Arcady Farms Milling OCo.. 55 
Archer-Daniels- Midland Co. 
Arid-Aire Mfg. Co. ...... 46 
Arkell &@ Smiths 
Ark Valley Alfalfa Mills, Inc.. ecccseeges 16 
Armour & Co. ....... 
Astrol Products, Inc. 
Aubrey Feed Mills 
Bader, Inc. ..... 37 
Baker, H. J.. & Bro........ 12 
Bartlett, C. O., & Snow Co. 
Bates Grain Co. .......+00+. 59 
Battaglia-Frey, Inc. 
Bauer Bros. Co. ...... eons 37 
Baughman Manufacturing Co., Inc. 
Baxter, A. B., Engineering Oo.........- 
Bayou Molasses 56 
Bemis Bro. Bag Co... 41 
Berg Bag Oo. 
Berg, Paul, P. B. 
Bert & Wetta Sales, Inc...........++++> 35 
Black, Sivalis & Bryson, Inc..........- 
Blatchford Calf Meal Co..........++++> 57 
Blomficld-Swanson Brokerage ........- 24 
Bonewits Cheriicals, Ime. ll 
Borden Company 33 
Bosworth Commission 
Bowman, Charlies, & 52 
Bremco Alfalfa Mills, 
Brewers Yeast Council, Inc............. s 
Brode Corp., The 36 
Brower Manufacturing Co. ........ 25, 57 
Brown-Forman Distillera ...........++> 
Brown Oil & Chemical Corp............ 37 
Bruco Peat Moss Corp. ..........6ss05 50 
Bryant Bngineering Co. ......... 39 
Burns, Loren V., & Associates......... 40 
Burrows Bquipment Co. .......... 26 
Butler Manufacturing Co. 
Calcium Carbonate Co. 56 
Calcium Products Co. .. 
Pellet Mill Co. TTTTITT 32 
di Peat Pr 45 
A. B., Co..... 
CarO-Green, Inc. ..... 59 
Chantiand Mfg. Co. ..... 55 
Checkerboard Elevator Co. 36 
Clark Company ...... 
Clark, H. B., Co..... 42 
Clofine, Herbert K. ............ 
Cochran, Wright W. 34 
Cold Spring Granite Co. ........ 
Columbia Phosphate Co. .............. 25 
Columbia Quarry Oo. ...... 35 
Columbian Steel Tank Co..... 18 
Commercial Solvents Corporation 43 
Consolidated Alfalfa Oo. 
Consolidated Packaging Machinery Corp. 
Consumers Soybean Mills, Inc........... 32 
Continental Grain Co. 59 
Cook, Leo, Co. .....+... 12 
Coon Hollow, Inc. .... 
Corn Products 
Crete M 52 
D. C. A. Inc. ... 
Dannen Milla, Inc. 50 
Davis, H. C., Sons’ Mill Mach. Co....... A 
Dawe's Manufacturing Co. ............. 25 
Dehydrating Process Co. .............. 3s 
Des Moines Bag Oo... 40 
Des Moines Oat Products Co........... 18 
Devold, Peder, Oll Oo... 
Diamond Crystal Galt .....-..-.eecsens 7 
Diamond V Mills, Inc... 
Distillation Products Industries ....... 
Distillers Feed Research Council, Inc... 
Dixie Mills Oo. ..... 
Doty Technical L jes 11 
Doughboy Industries, Inc. ... 47 
Dow Chemical Co. eee 
Doyle, R. M., CO. 
Drew, B. F., & Co.. Inc. 
Dreyer Commission Co. 42 
Dumwoody, Bal., Co. 
Duplex Mill & Mfg. Co.. 36 
Du Pont de Nemours & 4 
Barly & Daniel Co... 
Elk Valley Alfalfa Milis, Inc. eeccsveses 
Eshelman, John W., & Sons . 20 
Eschenheimer, Rudy, 46 
Ewing, Ray, a 
Exact Weight Scale Co................ 
Excelsior Milling Co. 
Farmers Friend Mineral Co... 
Feeds, Incorporated ................ 
Fischbein, Dave, Co. 
Fish, Wayne & Co. .... ‘ 61 
Fishel Products Co. 13 
Flambeau Milling Co. Seawoeesssssceuce 32 
Food Research Laboratories, Inc....... 
15 
FOE OO, 
Fremont Molasses Feed Co. 6 
Fulton Bag & Cotton 
General American Transportation Corp 
General Mille, Ime. ... 31 


Gerstenberg & Co. 
Glidden Company . 
Godshalk Sheet Metal Fabricators...... 
Gorton-Pew Fisheries 
Great Lakes Steel Corporation 


Hales & Hunter Oo........ 
Half Moon Mfg. & Trading Co., Inc 
Hall Sales Co. 
Hallenbeck Inspection & Testing Lab... 
Hallet @ Carey Co. oe 
Hammermilis, Inc. 
Hammond Bag & Paper Co.... 
Hand, Peter, Foundation . 

Hardy, H. E 

Hart-Carter Co. 
Herring Sales Co. ee 
Hess, Dr., & Clark, Inc... 
Hiawatha Grain Co. 
Highway Equipment Co. 
Hilitop Farm Feed Co... 
Hilltop Laboratories 
Hogan, Barl A., Co... 
Honeggers’ & Co. 
Howes, &., Co., IMG... 
Hubbard Milling Co. 
Hubbell, Charles H. 


Ibberson, T. B., 
Indiana Grain Machinery Corp.......... 
Industrial Molasses Corp. ° 
Innis, Speiden & Co. 
International Minerals & Chem. Corp... 
International Paper Co., Bagpak Div... 
International Salt Co. 
Iowa Limestone Co. 


Jacobson Machine Works ... 
Jensen Sales 
Jersee Co. .. 
Joseph, L. &., Co, 


Kalo Company 
Kansas City Grain Clearing Co. 
Kansas Grain Company 
Kasco Mills, Inc 
Keener Manufacturing Co. 
Kellogg Go., The 
Kellogg, Spencer, 
Kenser, Charies H. 
Kent, Percy, Bag Co., 
Keystone Steel & Wire Co.............. 
Kipp Kelly, Ltd. 
Kraft Bag Corp. 
Kraft Foods Co. 


L. & M. Yeast Sales Division.......... 
Laboratory Construction Co, 
La Budde Feed & Grain Co............ 
Lacto-Vee Products Co. 
Landby Dehydrating Co. 
Land O'Lakes Creameries, Inc. 
Leader Bag Co. 
Lederle Laboratories Div. 
LeGear, Dr., Medicine Co 
Limestone Products Corp. of America. . 
Lencala "hosphate Co. 


BE. An 
McGehee Company 
MoeMillien Feed Mills, Inc....... 
Magnuson, V. A., Sales Co.... 
Mallinckrodt Chemical Works .. 
Maney Bros. Mill & Elev. Co 
Marden-Wild Corp. 
Markley Laboratories 
Martenis ©. J., Grain Co... 
Martin, 
Mayo Shell Corp. 
Mello Products, Inc. ....... 
Menhaden Fish Meal Co. 
Mente & Co., Inc. 

Merchants Creamery Co. 
Merck & Co., Inc. 
Merrithew, Bill 
Mid-Continent Grain Co. 
Midland Warehouse Corp. 
Midwest Burlap & Bag Co.......... eese 
Midwest Co., Inc. 
Midwest Dried Milk Co, 
Mid-West Laboratories Co., 
Miller Manufacturing Co. 
Milwaukee Feed & Grain Co............ 
Minnesota Linseed Oj) Co..... 
Mitchell, B. P., Co...... TTT TTT 
Morris-McAdams Co. 
Morton Salt Co. 
Mullin & Dillon Co, 
Murphy Products Co. ........ 
Myers-Sherman Co. 


Nagel, Herman, Co. se 
Nat'l Alfalfa Dehydrating & Mig. Co 
Nationa! Cotton Council of America 
National Distillers Products Corp....... 
National Food Co. 
National Molasses Co. 
Nellia Feed CO, 
Neumond Co. 
New Amsterdam Import Co., ne.. 
New Century Co., 
New England By-Products Corp..... 
Newsome Commission Co. 
New York Quinine & Chem. Wks., Inc 
Nootbaar, H. 
Nopeo Chemical Co. 
No. American Trading & Import Oo., Inc 
North Carolina Granite Corp. 
North Bast Feed Mill Oo........... 
North Iowa Miiling Co. ... onole 
Norwood Manufacturing Co. wee 
Nutrema Mille, Ime, 
Nutritional Research Associates, 


O & M Seed Co. 
Oyster Shell Products Corp... 


Pacific Molasses Co., Ltd....... 
Paper-Calmenson & Co. 
Park, Philip R., Ime... 


40 


Parks, J. P., 
Parrish, N. K. 
Parrish & Heimbecker ....... 
Pay-U Laboratories, Inc. . 
Pay Way Feed Milis, Inc... 
Perfection Foods Co. 
Pfizer, Chas, & Co., 
Pico, Frank 
Pillsbury Feed Mills . ee ees 
Pioneer Bag Co @ 
Platte Valley Sales Bervice 2 
Prater Pulverizer Co. 
Pratt Food Co. .... . 27 
Pratt, W. C., Co... 
Premier Peat 
Provico Feeds 


R-C-8 Corporation 
Ralston Purina Co. 

Randoiph, O. W., Co. 18 
Rapids Machinery Co. 
Rea River Alfalfa Co.. 
Reliance Feed Co. 
Richardson, James, & Sons, Ltd.. 
Richardson Scale Co. eee 
Richmond Mfg. Co. 
Riley Feed Co. 
Rode Feed Service .. 
Ryde & Co. 


St Joseph Testing Laboratories...... 
Salsbury’s, Dr., Laboratories .......... 17 
Sargent & Co. 


Savage, Inc. 22 
Scanian, Ivan, 

Schenley Distillers, Imo. ... 
Schultz, Baujan & Oo... ... 57 
Schutte Pulverizer Oo. ...... 

Scroggins Grain Co. ....... 16 
Sea Board Sales Oo. ....... 2° 21 
Sea Board Supply Co........ eee 
Seagram, Joseph B., & Sons, Inc... 
Security Milla, Ime. 35 
Seedburo Bquipment Co. ........... a2 


Selders, Bugene L., Co. 
Seley, James H., & Co ee 


Shellbuilder Co. 37 
Sievert, C. W., and Associates..... - 26 
Silmo Chemical Co. 45 
Simmonds & Simmonds, Inc. wv 
Small, The W. J., Company, Inc..... 5 
Smith, Edward & Co. 
Southern Oyster Shell Mig Corp 

Southwell Grain Corporetion ........ 
Southwest Mili Supply Co 
Specifide, Incorporated ode 
Sprout-Waldron & Co., Inc sete Oe 
Staley, A. B., Mfg. 


Staley Milling Co 
Standard Brands, Inc. 
Standard Molasses Co. 
Stivers, Theo. ... 
Stone Mountain Grit Co. 
Strong Scott Mfg. Co. cece 
Sunset Feed & Grain Co., Ime...... 
Superior Feed Co. ee 
Superior Packing Co. 


evese 52 
36 


Superior Phosphate Co. . 47 
Swanson, Carroll, Sales Co.... oe 50 
Syntha Laboratories ..... 56 


Tabor Grain & Feed Co... 


Tamms Industries ........... ‘7 

Tennessee Eastman Co. (Division of 
Eastman Kodak Co.) 

Textile Bag Manufacturers Asen....... 

Thompson-Hayward Chemical Co. ... 40 

Thompson, The Tommy, Oo........ _ 42 

Thomson Soya Mill 22 


Tebaceco By-Products & Chem. Corp.. 
Topeka Mill & Blevator 50 


Tramsit Grain Co. 20 

Unimann Graim Co. 39 
Ultra-Life Laboratories, .......... 52 


Union Bag & Paper Oorp........... 
United Distributing Co. . 
United Mineral Products Co............ 
U.8. Industrial Chemicals, Inc.......... 3! 
United States Sugar Corporation ....... 
Universal Grain Corporation . 


Universal Milla, Inc. 22 

Van Camp Laboratories 
Van Dusen Harrington Co........... » 
Van Waters & Rogers, Inc......... oon 
Vitality Mille 

Vitamins, Inc. 46 
Vy Lactos Laboratories, Inc.. votes 13 
W-W Grinder Corporation ... 3) 
Wallace Menhaden Producta, Inc.. 

Wallace & Tiernan Co., Imc......... 

Walsh Grain Oo. “7 
Warren-Douglas Chemica! Inc. 26 
Waterloo Milla Co. . 

Wene Poultry Laboratories ........ 13 
Wenger Mixer Co. .. 2s 
Western Burlap Bag 13 
Western Condensing Co. .........«.. ls 
White, Bod, 
White Laboratories, Inc. ........... 
Whitmoyer Laboratories .......... 
Wilbur-Billis Go. 52 


Wilson & Co . 
Wilson, R. &.. Co 
Wisconsin Alumni 
Woodbach Brokers see 
Woods, John J., & 20 
Woodward & Dickerson, Inc........... @® 
Wyandotte Chemicals Corp 


Research Foundat jon 34 


Zellers Laboratories ......... coce 
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INS 


The Story of Staley’s Amazing New Feed That Goes 
30% to 40% Further Than Any Standard Hog Supplement 


1. Experiment station tests indicated that certain 2. Working on dota supplied by experi sta- 3. Selected farmers tested this ration in their own 
feed ingredients “spared” protein . . . that hogs tions, Staley nutritionists devised an entirely new : feed lots, found that hogs maintained good health 
consumed less feed when these protein-sparing type of feed designed to be fed at a lower level and consistent rate of gain, yet ate 30% to 40% 
elements were carried in the ration at a high level. than any standard type of hog supplement. less supplement. And so TWINS were born! 


No “Summer Doldrums” for Staley Feed Dealers! 


There’s no summer let-down for feed dealers with the Staley 
franchise . . . because Staley takes particular pains to keep things 
humming right through July and August. For example . . . 


TWINS, 2 new type of hog supplement especially 
adapted to pasture feeding, has just been intro- 
duced. 


PULLET ATOMS, the original summer feed for 
pullets on range, is featured in a big mid-summer 
advertising program. 


PRO-LASS and BULLETS, Staley’s famous hog 
supplements, are subjects of a spectacular “Speed- 
ing Ticket” campaign for July and August. 


If you’re not now a Staley feed dealer, write the Staley Milling 
Company at Kansas City 16, Missouri or 33rd & Brady Avenue, 
East St. Louis, Illinois. You still have time to cash in on Staley’s 
big summer promotions . . . and the even bigger campaigns yet to 
come this fall and winter! 


- 


STALEY MILLING COMPANY 
Kansas City 16, Mo. and East St. Louis, lll. 
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